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Rough Proofs 


Northwestern turkey growers are 
going to advertise their product in 
November and December. The idea 
will be to persuade the boys who 
plan to bring home the bacon to sub 
stitute turkey. 


. F F 


New wine in old bottles wasn’t con- 
sidered a good arrangement in Bibli- 
cal times, but there seems to be no 
reason why Reo’s plan of new en- 
gines in old chasses shouldn’t work 
out all right. 


= 


A reader says that the position of 
Raleigh cigarettes in the package is 
shown wrong in the ads. Maybe the 
customers forgot to provide the artist 
with samples. 
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Hudson cars, the advertising says, 
are three big steps ahead of the 
rest. And the dealers insist it will 
take at least seven-league boots to 
catch up with them. 


7, + = 


Col. Ruppert told the brewers in 
Chicago that their real competitors 
are the other industries which are 
after the consumer’s dollar. Such as 
big league baseball clubs? 


» - ¥ 


If you are still puzzling over how 
far is up, you may be encouraged by 
the success of Good Housekeeping in 
determining in coldly scientific man- 
ner just how short is shortening. 


, = ¥ 


Jim Cleary, Chicago advertising 
man, is spending some of his own 
money to advertise his candidacy for 
University of Illinois trustee. Every 
once in a while you find an agency 
man who is willing to take his own 
medicine. 
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Hawaii doesn’t seem to be fully 
satisfied with the recognition it is re- 
ceiving from the United States. 
Maybe we can persuade Joe Cook to 
start telling the story of the four Ha- 
waiians again. 


,_ a ae 


With Hawaii well and favorably 
known account ukeleles, hula danc- 
ers, leis and other tropical phenom- 
ena, about the only way its status 
could be improved would be by send- 
ing a good left half-back to Southern 
California. 
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The wine industry is planning an 
advertising campaign to divert de- 
mand from hard liquors to more in- 
gratiating drinks. It will shortly 
start dusting off that once popular 
slogan, “Light Wines and Beer.” 


vgv¥sey 


Kelvinator’s new ironer, the sales 
department explains, is intended to 
smooth out the peaks in dealers’ 
sales. That’s a very appropriate as- 
signment for a good ironer. 


7, 7 ¥ 


The A. F. A. announces that it is 
going to keep an eye on 48 state leg- 
islators meeting next winter. Watch 
ing fifteen three-ring circuses at once 
would be a lot easier. 


, + * 


No matter who wins, Roosevelt or 
Landon, you can’t say the boys 
hayen’t been trying. 

Copy Cus. 


ORGANIZE NEW 
INSTITUTE FOR 
PRODUCTS TESTS 


Magazine Group Aids; Merit 
Awards Planned 


Detroit, Oct. 29.—Organization of a 
nation-wide product-testing institute, 
to function through a group of trade 
and general magazines, was under 
way here today, with 15 of the na- 
tion’s leading testing laboratories 
tentatively identified with the new 
venture. 

The new testing enterprise, de- 
signed to operate after the fashion 
of the Good Housekeeping Institute, 
will be known as the Scientific Re- 
search Institute. 

Magazines to participate are to be 
announced later. Leading periodi- 
cals in every classification are to be 
included. 

The new institute will feature a 
medal of merit award for products 
submitted and approved by a com- 
mittee on standards. 

With a wide spread of scientific 
authority as background for the new 
venture, sponsors have outlined a 
double advantage in its operation for 
the Magazines and advertisers,  — 


Only Advertisers Admitted 


Inasmuch as only the advertising 
appearing in member publications 
will be permitted to mention the 
award from the institute, the publi- 
cations will have a strong promotion 
weapon in their membership in the 
institute. 

The reverse will work out for 
manufacturer-advertisers since only 
products advertised in the member 
publications may be submitted to the 
institute for tests and possible medal 
of merit. 

The publications included in the 
group, originally conceived as a trade 
paper venture exclusively, shortly 
will carry large space advertising an- 
nouncing the project and its princi- 
ples. Radio promotion also is planned 
with a daytime program over a coast- 
to-coast hookup under consideration. 

Membership of the committee on 
standards will include representa- 
tives of the participating testing 
laboratories. Those tentatively listed 
in the insitute membership are: 


Leaders in List 


Electrical Testing Laboratories, 
New York; Detroit Testing Labo- 
ratory, Detroit; Pittsburgh Test- 
ing Laboratory, Pittsburgh; United 
States Testing Co., Hoboken, N. J.; 
Columbus Laboratory, Chicago; Food 
Research Laboratories, Inc., New 
York; Ft. Worth Laboratories, Ft. 
Worth, Tex.; Abbot A. Hanks, Inc., 
San Francisco; Howard Laboratories, 


(Continued on Page 5) 
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WOULD BUY STOCK 


George H. Thornley, who is seeking con- 
trol of N. W. Ayer & Son. 


Wrigley Plans 
Forum offAir 
for Retailers 


Chicago, Oct. 30.—The first use 
of network broadcasting under com- 
mercial sponsorship for exclusive 
dealer promotion will be represented 
in the new William Wrigley, Jr., 
Company program opening Nov:’9, 
over Columbia Broadcasting System. 

The public will be pointedly in- 
vited to tune out the program, de- 
signed as a forum for dealer sales 
and promotion ideas with a fictional, 
humorous and dramatic background. 

Chewing gum sales will get only 
general treatment. Dealers through- 
out the country, whether handling 
confections or furniture, will be in- 
vited to submit sales and promo- 
tion ideas to be presented on the 
broadcast. 

The dramatic background will 
comprise the adventures of ‘Mor- 
timer Gooch,” a high-powered chew- 
ing gum salesman who operates 
after the fashion of Alexander Botts. 

With more than a million retailers 
in the country, the audience for the 
new sales promotion program is not 
as limited as might be supposed, 
and Wrigley expects to profit from 
good will created by discussing re- 
tailers’ problems and successes. 

The “Mortimer Gooch” program 
will be presented Friday evenings. 
Neisser-Meyerhoff, Inc., Chicago, is 
the agency. 


Fruit and Vegetable 
Growers of T'wo States 
Turn to Advertising 


California Peach Industry 
Follows in Footsteps 
of Orange Exchange 


San Francisco, Cal., Oct. 29.—Tak- 
ing a hint from the orange growers, 
the peach industry will shortly 
launch its initial campaign on Cali- 
fornia canned peaches. The promo- 
tion is sponsored by 2,500 California 
cling peach growers and 47 Califor- 
nia peach canners. Due to a short- 
age of other fruits because of unfa- 
vorable weather conditions, the 
canned peach industry, with a boun- 
tiful pack, is facing the future with 
confidence. 

The campaign opens early in De- 
cember with color pages in The 
American Weekly and other Sunday 
newspaper magazines in 17 metro- 
politan centers, with a second news- 
paper drive in the spring. Magazine 
pages showing peach dishes in nat- 
ural colors will open in the Decem- 
ber Good Housekeeping, and follow 
through the winter in Ladies’ Home 
Journal, McCall’s, and Woman’s Home 
Companion, 


Appeal to Children 


Emphasis will be placed upon the 
healthful and delicious qualities of 
canned peaches in the daily menu. 
A special campaign in children’s 
magazines, with a clever play on 
child psychology, will teach the chil- 
dren that peaches are both good and 
good for them. 

Hotel and bakery journals, with a 
direct mail drive to stewards and su- 
perintendents, will be used to inter- 
est large-scale consumers. Menu 
stickers and lunch counter reminders 
will carry the story of canned 
peaches through to the ultimate con- 
summers. 

The campaign will be merchan- 
dised to dealers by an _ elaborate 
broadside, which will shortly be 
mailed out to 150,000 grocery stores. 
This will explain the advertising ap- 
proach and illustrate streamers, cut- 
outs and other display material 
which will be furnished free. The en- 
tire campaign, including the direct 
mail promotion, is being created by 
the San Francisco office of McCann- 
Erickson. 


Last Minute News Flashes 


smith Sons Co., Cincinnati. 


Chicago, Oct. 30.—Allan Marin, 


New York, Oct. 30.—The City 


Johnson in Post with Crawford, McGregor & Canby 
Dayton, O., Oct. 30.—Richard M. 
advertising manager of Crawford, McGregor & Canby Co., the golf club 
and equipment division of which was taken over last week by P. Gold- 
Mr. Johnson was assistant to Clarence H. 
Rickey, elected president and general manager under the new set-up. 


Johnson has been named sales and 


Marin Leaves Agency for Proprietary Field 


radio director of Neisser-Meyerhoff, 


Inc., Chicago, joins Dr. Peter Fahrney & Sons, Inc., proprietary medicines, 
Chicago, Nov. 2, as advertising director. 


Women’s Club Demands Identification of Fabrics 


Federation of Women’s Clubs has 


adopted a resolution asking the Federal Trade Commission to protect con- 
sumers against misrepresentation of fabrics by requiring identifying 
marks. A campaign to this end will be pressed vigorously, the club said. 


McKee Made Czar of Music Publishing Industry 


New York, Oct. 30.—Joseph V. McKee, former acting mayor of New 
York, has been appointed czar of the music publishing industry, and will 
be the “absolute arbiter of all disputes.” 


Maine Potato Producers 
Seek to Command Prem- 
ium for Product 


New York, Oct. 28.—The State of 
Maine is about to undertake am ex- 
tensive campaign to promote pota- 
toes, lobsters, eggs and other edible 
products from its soil and waters. 

With 58,000,000 bushels of potatoes 
per year, Maine growers supply about 
18 per cent of the total domestic de 
mand. The purpose of the campaign 
is primarily to place a premium on 
Maine-branded potatoes. A proposed 
tax of two to three cents per barrel 
would raise between $250,000 and 
$375,000 a year. 

A complete merchandising pro- 
gram has been developed through 
Dorrance, Sullivan & Co., from se 
lection and packaging to consumer 
advertising, designed to justify a 
higher price on the Maine product. 
Another objective will be to increase 
consumption, which has declined 
from 4.2 bushels per capita in 1905- 
1909 to 2.8 bushels in 1930-1934. 

The primary market for Maine po- 
tatoes lies in Massachusetts, New 
York, Pennsylvania and New Jersey, 
where 57.3 per cent of the crop is 
shipped. New York City alone ac- 
counts for more than 10,000 carloads 
per year. 


Uniform Coler Scheme 


Maine potatoes will be packed in 
15 and 30-pound cartons and 100- 
pound bags. Individual growers can 
have their names displayed, but a 
uniform and distinctive color treat- 
ment will identify the package or 
bag as a Maine product. Cartons and 
bags will be sold at cost to growers 
by the State’s Development Commis- 
sion. 

Special “Jumbo” potatoes for bak- 
ing will be packaged in small boxes 
and wrapped in tissue. Recipes for 
potato pancakes, lorrette, and lor- 
raine, will be printed on the con- 
tainer, and inquiries for more recipes 
are to be invited. 

The potato campaign is scheduled 
to begin Nov. 15, principally in New 
York and Boston newspapers. Later 
seed potatoes will be promoted in 
agricultural papers. 

State of Maine lobsters will also be 
promoted shortly after the first of 
the year, as part of the program to 
develop markets at higher prices for 
quality products. The lobsters are 
already identified by a tag, stating 
that they are Maine lobsters. This 
tag was devised by Sturges Dorrance, 
president of Dorrance, Sullivan & 
Co. The tags are sold to fishermen 
at approximately one-half cent each. 

A similar campaign on eggs pro- 
duced in Maine will start in Decem- 
ber, with the Boston market coming 
in for first attention. Financing will 
be based on voluntary contributions 
from producers and distributors. 
Unique packaging is planned, the 
color scheme resembling that used 
for potatoes. 

Studies are also being made of 
other Maine products, including 
poultry, canned corn, blue berries, 
sardines, apples and dairy products, 
with a view to promotion. 

State departments are co-operating 
in a campaign of education to see 
that quality standards are followed 
to justify a premium above the mar- 
ket. 
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ADVERTISING AGE 


November 2, 1936 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Hello! Little breezy around the 
edges up here in Minneapolis these 
days, but everyone is so het up 
about the U of Minnesota football 
team that the hot air of the curb- 
stone quarterbacks keeps the tem- 
perature evened up. 


Those Golden Gophers cer- 
tainly do head for the goal line! 
You should see my finger nails. 
Chew ’em practically off every 
Saturday. On top of that, the 
excitement and steam around 
the Minneapolis Star is running 
as high as my blood pressure 
would be if I had a date with 
Robert Taylor. Gee, kids, 
wouldn’t that be just... well, 
I won't say. 


But I will say the hoopla at The 
Minneapolis Star is hoopla in the first 
degree. It reminds me of the time my 
girl friend Mazie won the scanties and 
panties sales contest at the store where 
she works. 


She did a swell job and was entitled 
to a little bragging, I thought. Mazie 
certainly cracked her gum and swung 
those perfect hips of hers down aisle 2! 
Couldn’t blame her a bit. You wouldn’t 
either if you saw Mazie’s bonus prize 
. . - and her hips. 


So don’t blame me too much, boys, 
from now on. I’m bubbling over! 
You see The Minneapolis Star has 
stepped up again. The Publisher's 
statement to the ABU for the six 
months ending September 30, 1936, 
revealed the good old Minneapolis 
Star's net paid average at 119,314. 
That, lads is more than a 38,000 gain 
in a year. 


And what’s more, The Minnea- 
polis Star’s total city hit 72,025 and 
the home delivered went to 60,072 
. . . the largest daily home deliv- 
ered circulation in Minneapolis! 


This paper is really going places. 
And don’t tell me it’s magic! Rab- 
bits don’t come out of top hats and 
you know it. Newspaper circulations 
don’t grow by wand-waving either. 
The Minneapolis Star has marched 
along because people want it... an 
on-its-toes newspaper. 


And listen, boys. Minnie has a 
hunch. Gals are entitled to hunches 
and here’s mine. I have oc darned 


good suspicion that when the smoke 
clears away you may find alert Min- 
neapolis Star the paper with the 
largest evening newspaper circula- 
tion in the Northwest. 


There! I said it. 
Minnie will pay up. If I'm right, 
then we'll both be glad. Tl be 
working for the largest evening 
newspaper in the Northwest and 
you'll have a circulation that gives 
you more chances to sell than ever 
before. 


If ’'m wrong, 


Dough up here too, men. Cash 
income of Northwest farmers for the 
first eight months of ’36 was 380% 
more than during the same period in 
1935. 572 million bucks. That’s a 
lot of money. New car sales are do- 
ing right well in Hennepin county. 
For the first 9 months of ’36, sales 
were the highest of any time since 
1929. 


There’s money in Minneapolis. 
There’s no reason why you can't 
get your share. When 62,000 
folks buy pasteboards to see Min- 
nesota battle Iowa on Homecom- 
ing day, it’s plain to see that 
spending is in vogue up here. 


To my way of thinking, it’s also plain 
to see that The Minneapolis Star is the 
paper these spenders prefer. Better 
make more use of it, don’t you think 
so? Rah for the Golden Gophers oo 
so long 


GENERAL MILLS 
ISSUES WORKERS’ 
BALANCE SHEET 


Minneapolis, Minn., Oct. 29.—Gen- 
eral Mills, Inc., has issued a per- 
sonal balance sheet for every man 
in its employ, showing what lies be- 
hind each job. The record reads as 
follows: 

1, In plants and land, $3,239.34; 
2, due from customers, $1,338.54; 3, 
money in the bank, $1,637.08; 4, sup- 
plies and materials, $2,346.82; 5, in- 
vestments, prepaid expenses, etc., 
$342.56; good will, trade-marks, 
water power rights, $00.00; total, 
$8,904.34. 

The other side of the ledger 
reads: 1, the money-partners who 
back you with their savings, $8,- 
251.39; 2, other people: (some un- 
paid bills, some taxes and other pay- 
ments that will soon be _ due), 
$685.71; 3, a new partner who is 
selling his plant to the company, 
$3.24; total, $8,904.34. 

The employes’ balance sheet is 
part of a booklet which traces the 
rise of the milling industry over the 
past century. A preface by Donald 
D. Davis, president of General Mills, 
explains: 


How It Happened 


“Not long ago an author friend of 
mine asked me for a copy of Gen- 
eral Mills’ balance sheet. I gave it 
to him, of course. Any employe, 
stockholder or interested outsider 
is welcome to it. 

“On the following pages you will 
see what this author saw in the 
formal rows of figures that go to 
make a balance sheet. He saw a 
picture of human _progress—the 
lives and the happiness and the 
hazards of many people working al- 
ways toward a better day. 

“He saw, behind our balance 
sheet, the history of the whole in- 
dustry in which we are engaged. 
You could change a few unimpor- 
tant details and make this story of 
the growth of the milling industry 
fit almost any progressive Ameri- 
can business. 

“After reading it I felt more sure 
of the future for all of us.” 

The old man who traces the de- 
velopment of the milling industry 
in the booklet ends with this advice: 


Struggle of Humanity 


“My sons, nothing is ever as good 
as it should be. You yearn for more 
and better things just as that old 
miller and his ragged helper yearned 
nearly a century ago. Your grand- 
children will know the same pangs 
in the next century. It is out of 
these ambitions that all progress 
must come. Go on struggling. It 
will pay you. 

“But I beg you, my sons, to heed 
the sure lessons those behind you 
learned. You have duties as well 
as rights. You produce food prod- 
ucts that are necessities to you and 
millions of your fellow men. You 
owe it to them—and to yourselves 
to pass on a share of your gains in 
better values to your customers. 
Fail in this and your customers will 
drift away and your job will be less 
secure. You have ‘partners’ who 
will share with you—fellow-em- 
ployes, the management, the ‘money- 
partners’ who entrust you with 
their property. Fail them and your 
progress stops, too.” 


erecta rs 


Joins Ayer 


Dorothea Dunean, formerly home 
economics editor of the Washington 
Post, has — the publicity depart- 
ment of N. W. Ayer & Son, Philadel- 
phia. 


Acme Builds 


Acme Colorprint Co., San Bernar- 


dino, Calif., is building a new plant 
which will cost approximately 
$12,000. 


Gets Berhey & Gay 


Oliver A. Wallace, Inc., Grand Rap- 
ids, Mich., agency, has been appointed 
by Berkey & Gay Furniture Co., 


Grand Rapids. 


——me 
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FINAL STAGE OF EVOLUTION OF PEPPERELL PACKAGE 


dise. 
type, affording easy access. 


The new package for Lady Pepperell sheets and pillow cases is featured by a cellophane window displaying the merchan- 

Illustrated copy on the back gives salient selling points to both salesman and consumer. 

The corners are reinforced to withstand rough usage. 
Durstine & Osborn, Boston, is the designer. 


The cover is of the hinge 
Paul Hawthorne, of Batten, Barton, 


FEDERAL LOAN 
CONCERN URGED 
TO ADVERTISE 


New Orleans, La., Oct. 29.—With 
more than 700 of the nation’s in- 
sured savings and loan associations 
having already expressed approval 
of a program to advertise the in- 
surance of shares by the Federal 
Savings and Loan Insurance Cor- 
poration, W. E. Wood, assistant 
Louisiana homestead supervisor, 
this week expressed the opinion 
that a national advertising program, 
involving an expenditure of approxi- 
mately a million dollars, will soon 
be announced. Mr. Wood has just 
returned to New Orleans’ from 
Washington. 

The movement for a national ad- 
vertising campaign to stress. the 
advantages of shares in insured sav- 
ings and loan associations for in- 
vestment purposes was inaugurated 
by Paul A. Maloney, Jr., New Or- 
leans homestead official, a few 
weeks ago at which time he circu- 
lated a letter among the 1,300 in- 
sured associations proposing that 
they petition the Federal Savings 
and Loan Insurance Corporation to 
institute such a campaign. 


Gets Quick Response 


In less than one week more than 
300 signed petitions from 34 of the 
44 states in which insured institu- 
tions are located, had been returned. 
More than 40 savings and loan ex- 
ecutives accompanied their  peti- 
tions with personal letters express- 
ing enthusiastic approval of the 
proposal. Since that time additional 
petitions have continued to pour 
into Mr. Maloney’s New Orleans 
office. 

The plan has been broached to 
officials of the federal corporation, 
and the work of Louisiana officials 
at the October convention of the 
United States Building and Loan 
League in New York City is said to 
have impressed the national execu- 
tives with the necessity for a con- 
certed advertising drive stressing 
the benefits derived by the public 
from the insurance plan. 

Though details of the proposed 
campaign have not yet been fully 
worked out, it is estimated that it 
would cost from a million to a mil- 
lion and a half dollars, which would 


be supplemented by expenditures of 
individual associations in the cities 
where the advertising would be 
placed. 

Object of Campaign 


Its aim would be to make known 
to investors and to present savings 
and loan shareholders the fact that 
a federally guaranteed investment, 
devoted to the upbuilding of their 
own community, is available. The 
campaign would be designed to ac- 
celerate the application for share 
insurance on the part of associa- 
tions which have not yet done so 
by creating a demand for insured 
shares by their present and poten- 
tial shareholders. 

In addition to creating a demand 
for insurance by the associations 
themselves, the advertising would 
acquaint investors with the advan 
tages of such shares as to safety 
and certainty of dividends. It is ex- 
pected that the campaign will be 
paid for as a part of the operating 
cost of the federal corporation, in- 
volving no additional financial obli- 
gation on individual associations. 


New Jersey O. K.’s 
Santa in Liquor Ads 


A request to bar Christmas copy 
which links liquor with the Bible and 
pictures of Santa Claus has been de- 
nied by New Jersey State Beverage 
Commissioner Burnett. 

The request was made by Ethe) 
Hubler, member of National Temper- 
ance Council and publisher of “The 
National Voice of Los Angeles.” 


Laughlin to Inquirer 
Richard C. Laughlin has resigned 
as advertising manager of the Phila- 
delphia Record to join Philadelphia 


Inquirer as local advertising man- 
ager, succeeding Harry Waters. 
Henry J. Reukauff, local advertising 


manager of the Record, has been ap- 
pointed acting advertising director. 


— 


Three to Gussow, Kahn 


Gussow, Kahn & Co., New York, 
have been appointed by Maison Bur- 
ano, gowns, negligees; Janet Rose, 
perfume and clothes importer, and 
Hertha May, custom made clothes, all 
of New York. Charles Root Cavalli 
is account executive. 
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ADVERTISERS as well as actors “ make-up”’ 

s important — both must make their best appear- 
ance before their public. Only in Puck-The Comic 
Weekly, distributed through the great Hearst Sunday 
newspapers, is there a “make-up’’ that gives the All- 
Star Cast and the advertisements they play opposite 
effective spotlight-presentation. 
Every member of the All-Star Cast has plenty of elbow 
room. No star is asked to move over to make room for 
a commercial stranger. Yet every advertisement gets 
unparalleled visibility because it accompanies the most 
eye-compelling editorial content in America. 
Puck-The Comic Weekly alone can offer this front- 
page visibility to advertisers because Puck-The Comic 
Weekly is the only nationally distributed publication of 
its kind—with one cast of characters, one editorial 
control, one ‘‘make-up’’ from Coast to Coast. 
Published primarily for the en- 
tertainment ofits readers, Puck- 


ages and in all classes follow the antics of Jiggs & Maggie, 
Popeye, Tillie, Skippy, Blondie, the Katzenjammer 
Kids, Flash Gordon, Barney Google, Toots & Casper, 
the Little King and Company. 


Experienced advertisers are capturing with their own 
colorful pages the same intense interest which the All- 
Star Cast rouses with its human portrayal of the basic 
themes of life, literature and drama—laughs, loves, 
thrills and tears. And what this vast audience asks 
for at retail counters determines what merchants 
stock, display and sell to millions of families in the 995 
cities and towns of 10,000 population and over, where 
73% of Puck-The Comic Weekly’s U. S. circulation 
concentrates. 


Remember, it’s the cast that makes the comics. The one 
and only All-Star Cast is in Puck-The Comic Weekly. 
It’s the surest guarantee of star-pulling power. 
We would welcome the oppor- 
tunity to show what the All- 


The Comic Weekly is an eagerly 


Star Cast has done for other 


awaited guest in millions of 
homes. Every week 20,000,000 


men, women and children of all 
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LEWIS REGARDS 
CO-OPERATIVES 
AS INEVITABLE 


Detroit, Oct. 27.—Co-operative en- 
terprises do not drive individual 
businesses out of business when the 
co-operative picture has been fully 
developed. Only _§inefficiently-man- 
aged operations are hurt by co-oper- 
atives. Co-operatives serve as a 
threat to misbranding and misrepre- 
sentation in advertising. Co-opera- 
tives will become a powerful force 
in the United States. Co-operatives 
never cut prices, and never sell be- 
low cost. 

These were the conclusions 
reached by E. St. Elmo Lewis, mar- 
ket analyst, research expert and 
author of books on consumer rela- 
tionships, after a six-week study of 
the co-operative movement in Eu- 
rope this summer. Mr. Lewis went 
abroad as an observer-member of a 
party which left under the auspices 
of the Co-operative League of 
America. He told of his findings 
before the Adcraft Club of Detroit 
in General Motors Auditorium Oct. 
23. Mr. Lewis was introduced to a 
large audience by J. J. Hartigan, 
Campbell-Ewald Company. 

He reported that in 43 nations 
today there are over 105,000,000 
members of co-operative stores. In 
England, said Mr. Lewis, there are 
almost eight million members of 740 
such societies which operate 4,000 
stores and 140 factories and do a 
business of over $150,000,000 annu- 
ally. 


Herald New Era 


Mr. Lewis sees the co-operative 
enterprise movement as another link 
in a long chain gradually being 
forged to connect one era to an- 
other. 

“We are now living in a consumer 
age,” he said. “However, we are 
still muddling through a period of 
change from a producers’ age. The 
fundamental idea of the co-opera- 
tive is that the only person to be 
considered in production is the con- 
sumer. Consumer co-operative work- 
ers themselves are considered as 
consumers.” 

He traced this development as a 
logical one. ‘We older men can re- 
member when the department store 
came into existence,’ he recalled. 
He outlined the excitement attend- 
ant upon the establishment of 
Wanamaker’s store in Philadelphia, 
and told how early department 
stores had to fight against attacks 
by shops and small merchants, who 
in several instances refused to ad- 
vertise in newspapers which carried 
advertising of department stores. 
The success of department stores 
lay in the fact, said Mr. Lewis, that 
their purpose was to do something 
for the consumer, and the consumer 
liked it. 

From the department store grew 
the mail order house, Mr. Lewis 


went on. He said a bonfire was 
held in the public square of a mid- 
western town, in which were burned 
175 mail order catalogs of a Chi- 
cago house. 

“Was that the way for the local 
merchants to meet competition?” 
he asked. “Again it was the ques- 
tion of the consumer—he kept the 
mail order people in business.” 

The next step, according to the 
Lewis analysis, was the coming of 
the chain store, which has gained 
in spite of hobbling legislation. 


Chooses Slogan 


“Laundries Guard Public Health” 
was the slogan selected by Starch- 
room Laundry Journal, New York, in 
a contest. It will be available to the 
industry. 


Panamaniacs 
Also Attend 


Morgan Dinner 


New York, Oct. 30.—More than 
250, many of them prominent adver- 
tising men, attended a testimonial 
dinner to Clay Morgan, new assist- 
ant to the president of NBC, last 
night. The success of the affair was 
due partly to the fact that it was 
sponsored by the Panamaniacs in 
honor of a charter member. 

This exclusive organization of ad- 
vertising and writing men, wishing 
to obey the laws of their country 
|when the drys became victorious, 


deeded a corner of the washroom of 
their friend, Jack McClunn, White- 
hall Street printer, to the Republic 
of Panama. 

The territory was named Pana- 
mania, a flag of Panama was hoisted 
and the boys gathered there around 
their bottle lockers when they felt 
it necessary to enjoy the benefits 
of an enlightened government. 

A permanent clubroom was later 
fitted up in the McClunn plant and 
regular meetings are still held there 
every two weeks. Among the Pana- 
maniacs in good standing are John 
Hanrahan, Bruce Barton, Paul Hol- 
lister, Tom Keresy, Ed Knight, 
Charlie Murphy, Al McCosker, Art 
Samuels, Reg Townsend, Ray Ver 
Den and Jack McClunn. 

Clay was presented with a tre- 


mendous volume, titled, “The Life 
of Clay (‘Anthony Adverse’) Mor- 
gan,” on which a number of club 
members have been at work for 
weeks. 


Schedule for None Such 


The Borden Sales Co., New York, 
has announced its schedule for None 
Such Mince Meat. Color pages will 
appear in the November, December 
and January issues of The American 
Magazine, Red Book, The Saturday 
Evening Post and Woman's Home 
Companion. 


Places 54,923 Orders 


During July, August, September 
and October, Martin Advertising 
Agency, New York, placed 54,923 in- 
dividual newspaper and magazine or- 
ders for direct selling advertisers. 
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ADVERTISING AGE 


in 


geen en ; 


ORGANIZE NEW 
INSTITUTE FOR 
PRODUCT TESTS 


(Continued from Page 1) 
Minneapolis; L. F. Laucks Labora- 
tories, Seattle; Omaha Testing Lab- 


oratories, Omaha; Patzig Labora- 
tories, Des Moines; Pease Labora- 
tories, New York; Lucius Pitkin, 


Inc., New York, and Skinner & Sher- 
man, Boston. 
Under the procedure to be adopted, 


any manufacturer advertising in one 
of the member-magazines, may turn 
over his product to that magazine 
for analysis. The magazine in turn 
presents the article to the Institute, 
which assigns the testing to the 
laboratory deemed most highly spe- 
cialized in the particular field. Fol- 
lowing issuance of a report by the 
testing laboratory, the article is sub- 
mitted to the committee on standard 
for final approval. 


Executive Personnel Listed 


Several well-known names are rep- 
resented in the executive personnel 
of the Institute. Morgan B. Smith, 
scientist, is serving at present as 
associate director of laboratories. 
Walter Dunham, recently retired 
president of the Detroit Bank, is 


treasurer of the organization; Rich- 
ard Sherman Gehlert, Jr., is director 
of publications and public relations 
and A. G. Mezrick is in charge of 
general administration. 


Maxwell, McDonough 


Cast Lot with “Time” 
Clair Maxwell and Joseph A. Mc- 
Donough, have joined Time, Inc., 
New York, the former as associate 
advertising manager. 
Mr. Maxwell was president of Life, 
recently purchased by Time, while 
Mr. McDonough was vice-president. 


Hudson Expands 
Raymond C. Hudson Agency, Chi- 
cago, has taken larger quarters in the 
Engineers building, 205 W. Wacker 
Drive. 


Radio Fashion Editor 


Betty Goodwin has been assigned 
fashion publicity by the press depart- 
ment of National Broadcasting Com- 
pany, New York. Her release will 
cover what stars are wearing and 
fashion interest photographs, and she 
will arrange for stars’ participation 
in fashion promotions and shows. 


Southwick Advanced 


Clarence T. Southwick has been 
elected executive vice-president of 
Stuart, Ames & James, Inc., New 
York agency. 


Rich Moves 


Norman Rich, formerly with Wm. 
H. Poole Co., has joined The Photo- 
Engravers Co., Chicago, as art di- 
rector. 


than page-size ... In its top-notch stories 
and articles for the whole family . . . Its 
rich color printing for advertisers who 
want extra sales appeal. . . Its reader 
interest and long life . . . Its volume 
audience of 4,500,000 metropolitan 


families in every income class. 


NEWSPAPER 
SALES PUNCH: 


And here's the “plus value” no ordinary 


magazine offers: The local backing of 
21 great metropolitan newspapers .. . 
Averaging 1 in every 3% families in 
America’s “super shopping centers”. . . 
Influencing dealer cooperation and 
family buying habits as only the local 


paper can... All for just 4¢ per family 


for a full color page! 


gt BOTH 


MAGAZINE 
POWER: 


A first-class magazine in more respects 


tion in THIS 


* 
"...small space com- 
mands maximum atten- 


WEEK's 


magazine-size page." 


* 

"...the greatest cir- 
culation in the great- 
est trading areas at the 
lowest possible cost." 


Bay 


* Letter of Zonite’s Adv. Mgr., G. Allen Reeder 


CINCINNATI ENQUIRER + CLEVELAND PLAIN DEALER - DALLAS NEWS + DETROIT NEWS - INDIANAPOLIS STAR 
OMAHA WORLD-HERALD - PHILADELPHIA RECORD - PITTSBURGH PRESS - ST. LOUIS GLOBE-DEMOCRAT - WASHINGTON STAR 


CBS Expansion 
in South Puts 
WRVA into Web 


Richmond, Va., Oct. 29.—Columbia 
Broadcasting System this week 
added its third southern station in 
the last month with the signing of 
an affiliation contract with WRVA, 
Richmond, former National Broad- 
casting Company outlet here. 

The station is owned by Larus & 
Bros. Co., tobacco firm. The con- 
tract is a five-year affiliation agree 
ment and supplements CBS expan- 
sion activity in the South including 
addition of WHIO, Dayton, O., and 
WOAI, San Antonio, Tex. 

Meantime negotiations are under 
way in Cleveland for an exchange 
of affiliates there between the two 
networks. The move contemplates 
switching WTAM, NBC-owned sta- 
tion from the Red to Blue network 
with WHK, current Cleveland out- 
let for Columbia moving over to 
NBC Red and Columbia signing up 
WGAR, the present NBC Blue outlet. 


Twelve Advertisers 


Join Booklet Bureau 


Twelve advertisers co-operating 
with the Booklet Bureau, New York, 
will be identified in an advertisement 
to appear in the New York Times 
Nov. 10. 

The list includes Hamilton Watch, 
John Jameson whisky, Johns-Man- 
ville, Liberty Mutual, Minneapolis- 
Honeywell, North American Accident 
& Health, Petro Oil Burner, Phoenix 
Mutual Life, Quiet May, Remington- 
Rand, Sohmer Piano and Underwood- 
Elliott-Fisher. 

The Booklet Bureau forward re- 
quests for booklets to the respective 
advertisers. 


Circulation Managers 


Elect C. J. Schofield 


Charles J. Schofield, circulation 
manager, Long Island Daily Star, 
was elected president of the New 
York State Circulation Managers’ 
Association Oct. 28. Other officers: 

Hiram H. Strong, Glens Falls Post 
Star and Times, and Milton J. Picou, 
Syracuse Journal and American, vice- 
presidents; Alfred W. Cockerill, 
Binghamton Press, re-elected secre- 
tary-treasurer; and T. J. Quilty, 
Saratogian; Kenneth L. Butler, Sche- 
nectady Union-Star; Theodore J. 
Wagner, Utica Press, and C. Len 
Winger, Westchester County Publica- 
tions, Yonkers; directors for two 
years. 


Open Design Exhibit 

Metals and Plastics Bureau, Inter- 
national Bldg., New York, has opened 
an elaborate exhibit of designs in 
metals and plastics in the industrial, 
style and decorative fields, which in- 
eludes winners of the first annual 
Modern Plastics Competition. 


Becker Leaves WLW 


Don Becker has resigned as assist- 
ant general manager in charge of 
programs of WLW and WSAI, Cin- 
cinnati, to become general manager 
of a new motion picture-radio or- 
ganization. He is only 28 years old. 


NEW 
DATA 
BOOKLET 


for building prod- 
ucts advertisers 


and their agen- 
cies. 


If you have a building 
product to sell ask us 
to send you a copy. 


American fiunberman 


431 So. Dearborn St. 
CHICAGO 
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ADVERTISING AGE 


November 2, 1936 


Quiet Research 
Man Kills His 
Daughter, Self 


Chicago, Oct. 29.—That depression 
resembles war in its effect upon some 
sensitive mentalities was indicated 
Monday, when J. A. McPherson, for- 
mer director of research for Lord & 
Thomas, Chicago, plunged from the 
twelfth story window of a hotel in 
San Antonio, Tex., following his ten- 
year-old daughter, Joan, to death. A 
verdict of murder and suicide was 
given by a coroner’s jury. 


Change of Character 


Mr. McPherson was known in Chi- 
cago as a quiet, efficient and friendly 
research man who joined the agency 
with fine recommendations from a 
New York company. Much of his 
work with Lord & Thomas consisted 
of checking the rate of movement 
of products, particularly in the drug 
store field, whose advertising was 
handled by the agency. He amassed 
a surprising store of information 
about the varying popularity of such 
goods and could name off-hand the 
product which was in highest demand 
at any given moment. 


This keen analytical power was 


Ot arn 


during a recent Dollar Day. 


Omaha folks HAVE the cash . . . ARE spending 


if given the opportunity. 


Omaha—world's greatest butter-producing city . . . world's second largest 
. fourth railway center—offers 


live stock market . 
you a real outlet for your goods. 


. leading grain market . 


blunted, however, by too much intro- 
spection apparently. After Mr. Mc- 
Pherson, like many others in the 
same work, lost his job in the de- 
pression retrenchment he became a 
different person. He was frequently 
missing from Chicago. His last dis- 
appearance was Aug. 31, even his 
wife being in ignorance of his where- 
abouts. 

A widow and three children sur- 
vive. 


Illness Fatal to 
Southern Publisher 


Raleigh, N. C., Oct. 28.— William 
H. Bagley, 59, formerly publisher of 
a number of Southern newspapers, 
died here Monday after a brief ill- 
ness of heart trouble. He passed 
away at the home of his sister, Mrs. 
Josephus Daniels, wife of the ambas- 
sador to Mexico. 

He sold his newspaper interests 
in 1921 and went abroad. On his 
return he became part owner of the 
Lawrence Telegram. 

Shortly after the war with Spain, 
he became publisher of the Raleigh 
Evening Times-Visitor and later the 
Raleigh News and Observer. In 1915, 
he relinquished these posts to go to 
Texas as head of the Fort Worth 
Record. From there he went to 
Lawrence, Mass. 


Recent Dollar Day drew more people to Omaha down- 
town stores than any similar event in the city’s history 


"Biggest crowds ever in our store!" .. . 
out on some items by noonl"'—these are the words of leading Omaha merchants 


The World Herald, alone, can do your 


"Store packed all day!" . . . "Sold 


. WILL buy your goods 


Trade Publisher Dead 

Lynchburg, Va., Oct. 26.—Holland 
S. Reavis, 60 years old, retired oil 
trade publisher, was found dead to- 
day in his residence. He had re- 
cently been in poor health. 

A native of St. Louis, he entered 
newspaper work early and later in- 
vested in oil properties. He estab- 
lished the predecessor of Oil and Gas 
Journal, and also The Fuel Oil Jour- 
nal, now known as The Oil Trade 
Journal. 

Mr. Reavis founded The Petroleum 
Register in 1915 and subsequently 
removed his business to New York, 
where he conducted it until his re- 
tirement in 1927. Mrs. Reavis sur- 
vives. 


Credit Man Taken 

Albany, N. Y., Oct. 28.—Alfred J. 
Vadney, 53, credit manager for the 
Press Company, publishing’ the 
Knickerbocker Press and the Albany 
Evening News, died suddenly of 
heart disease at his home here Oct. 
27. He had been credit manager of 
the Press Company for 15 years and 
was a director of the Eastern New 
York State Association of Credit 
Men. A widow, a daughter and three 
sons survive, 


40-Bu. Corn at 

Nashville, Nebr. 

Here you see R. W. 
Green whose corn 
averaged 40-bu. per 
acre. Nebraska also 


Bin a Bins EF ont 


TEAR-DROP CAR ON LOS ANGELES STREETS 


eI = 


$8,000 stadia built for California Consolidated Water Co. 


Bank Expert Dies 


Cincinnati, O., Oct. 28.—Harry J. 
Plogstedt, who retired as director of 
public relations of the Fifth-Third- 
Union Trust Co., Cincinnati, in 1934, 
died at his home here Oct. 27, after 
several months’ illness. Mr. Plog- 
stedt, who was 64, leaves his widow, 
Mrs. Madeline Ritter Plogstedt. 


Sam Dennis Dead 

Chicago, Oct. 30.—Sam _ Dennis, 
publishers’ representative and vet- 
eran in the advertising field, died at 
his home here yesterday, of a heart 
attack. Mr. Dennis represented Semi- 
Weekly Farm News, David C. Cook 
publications and Church Manage- 
ment, 


Names Committee Heads 
of U. of Advertising 


L. E. Townsend, advertising man- 
ager of Bank of America, San Fran- 
cisco, has announced committee 
chairmen to plan for the University 
of Advertising to be held in Salt 
Lake City June 13-17, 1937. 

Arthur W. Towne, San Francisco, 
is chairman of direct advertising de- 
partmental;~ Mary McDonald, Ta- 
coma, chairman of the committee 
working with junior groups; E. J. 
Murphy, Los Angeles, chairman of 
sales management departmental, and 
James Lightbody, Vancouver, chair- 
can of public utilities. 


Steel and Tubes 


Changes Personnel 


Lee M. Hogan, former manager of 
advertising and sales promotion, has 
been named district sales manager of 
the New York district of Stee] and 
Tubes, Inc., subsidiary of Republic 
Steel Corporation, Cleveland. 

Irving Whitehouse, former assist- 
ant manager, was named manager of 
sales promotion. A. R. Smith, su- 
perintendent of Elyria division, was 
promoted to general manager of that 
division, succeeding A. FE. Adams, re- 


= | tired. 


New Owners Will 
Syndicate Daily 
News Year Book 


Chicago, Oct. 29.—The Daily News 
Almanac and Year Book, sold this 
week to the National Survey and 
Sales Corporation, Chicago, will be 
i‘wndicated to newspapers and farm 
journals throughout the country, it 
was disclosed today. 

Under the plan, W. H. Murphy, 
general sales manager of the pur. 
chasing organization, said the year 
book will be released through vari- 
ous sponsoring papers with advertis- 
ing to be handled locally by the pub- 
lications to which the book is syndi- 
cated. 


Name to Change 


The name of the volume will be 
changed to the National Almanac 
and Year Book. The 1937 edition. 
however, now nearly completed, will 
be distributed by the Chicago Daily 
News. 

Contents and general makeup of 
the year book, launched in 1885 by 
Victor F. Lawson, founder of the 
Chicago newspaper, will not be 
changed. The book, originally de- 
signed to provide advertisers and the 
public with a permanent record of 
the paper’s circulation figures, ex- 
panded into a comprehensive collec- 
tion of statistical information. 


Bailey Advanced 
by Butler Brothers 


G. I. Bailey, formerly assistant 
sales manager of Butler Bros., Chi- 
cago, has been appointed general 
sales manager of the New York divi- 
sion. 

Robert H. Stoddard was named as- 
sistant general sales manager and is 
succeeded as city sales manager by 
John L. Myers, formerly in charge of 
sales in Detroit. 


Effective coverage in this Important Dual Market 
. two monthly papers which have the greatest 


Oca 


cchentien audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


produced her greatest 
wheat crop in 5 years. 


advertising job in the Omaha market 
Here, ONE paper—at ONE cost—does a That's honest-to-goodness COVERAGE! 


th h job. 57,581 families li the Omah BOTH PAPERS 
ana. "The Omaha World Herald daily paid TOTAL PAID DAILY, 133,419 HEADQUARTERS pod = 
circulation in this Omaha city zone is 54,982. SUNDAY, 129,661 oaineed ent tras 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. 


Commercial 


Air Conditioning Air Conditioning 


CHICAGO 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Lllustra- 
\ tlons” submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Mode! releases 
protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO DETROIT 
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KS TP 


announces 


NEW TRANSMITTER * 
LOCATION and MODERNIZATION 


to give you 


Greater Coverage in the Northwest 
FOR ADVERTISERS FOR LISTENERS 


@ High Fidelity with the Strongest Signal in the @_= A signal of 70,000 microvolts (70 millivolts) in down- 
Metropolitan Area . . . 600% increase in signal town Saint Paul and Minneapolis. 
strength. @ Ai fidelity of tone, faithful reproduction and 
@ Greatly increased coverage in the trading area of unexcelled reception at all times under any and all 
Minnesota where 81.2 cents of every retail dollar weather conditions. 
—a @ The exclusive Minnesota outlet for the superb 
@ = The greatest value per radio dollar... in the entire programs of the Nation’s Leading Network ... 
Northwest. N. B. C.’s Red and Blue. 


It is with a feeling of pride and our sincere desire to continue to merit your patronage and 
to serve others that we place at your disposal the increased facilities of our $300,000.00 
modernization program ... that KSTP shall continue to be known as THE NORTHWEST'S 
LEADING RADIO STATION.* 


*PROOF OF POPULARITY 
Actual recorded facts from a station check made during the entire week of October 10, 1936: 
KSTP Pian A Second Station accounts 
Local - - - 55 = 64.0% Local - - - 24 = 44.5% 
National - - 31 = 36.0% National - - 30 = 55.5% 
Total s @ 86 = 61.5% Total 7. 54 * 38.5% 


MINNEAPOLIS SAINT PAUL 


NORTHWEST'S LEADING RADIO STATION 


25,000 WATTS 


For Rates and Schedules, Address: KSTP, MINNEAPOLIS - ST. PAUL, MINN., 
or our Exclusive NATIONAL REPRESENTATIVES: In New, York, Chicago, 
Detroit, and San Francisco—Paul H. Raymer Company. 
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PATMAN DENIES 
OPPOSITION TO 
me =—sC0- OPERATIVES 


Chicago, Oct. The Robinson- 

Patman law written without 

thought of either aiding or hindering 

co-operatives, Representative Putman 

= has informed Domestic Lngineering, 

Chicago. The Congressman made this 

statement in answering 16 questions 

propounded by the publication in the 

interests of its readers and adver- 
tisers. 

The explanation on co-operatives is 
particularly interesting in view of 
current reports from Washington 
that Representative Patman is 
posed to consumer or farm 


‘er 


29 


was 


op- 
co-opera- 


tives. He gave Domestic Kngineer- 
ing his views at Galveston, Texas, 
whither one of the paper’s editors 


traveled for the interview. 

“The act will not affect 
tives unless they are guilty of prac- 
tices which are prohibited by it,” he 
remarked. 

Another question and answer clari- 
fied a point which is confusing many 
business men: 


co-opera- 


Burden of Proof 


“Are violators of the Robinson-Pat- 
man Act guilty until they 
proven their innocence, in contrast 
to earlier conceptions of fundamen- 


tals of criminal law, which held a 
man innocent until he is proven 
guilty?” 

“No. Only one part of the law 


causes the burden of proof to shift 
to the accused. That is the part re- 
lating to whether a cease and desist 
erder should be entered by the Fed- 
eral Trade Commission. In a case of 
that kind the burden of proof shifts 
to the accused. Remember, however, 
that punishment cannot be inflicted 
in such a case. Only a cease and de- 
sist order car be entered.” 


A FOOD ADVERTISER 
FAVORS LAW, REPORT 


New York, Oct. 29.—‘A manufac- 
turer with well advertised brands, 
nationally established,” now favors 
the Robinson-Patman law, according 
to the American Institute of Food 
Distribution. This manufacturer is 
quoted as saying that he was origin- 
ally against the measure, but has 
Pie changed his mind. 

“We see that we were giving away 
a great deal of money for rather per- 
functorily handled allowances, where 


we were not securing much value,” 
continues the unidentified manufac- 
turer. 


“Temporarily we have saved money 
by stopping these allowances. Our 
volume has continued to increase. 
We haven't lost the friendship of any 
desirable distributors. 

“We do feel that we will need to 
continue to invest an important part 
of our income in arrangements which 
will keep our worthwhile customers 
interested in promoting and featur- 
ing our brands.” 


Plans Individual Contracts 


The manufacturer said that graded 
quantity discounts will be abandoned, 
and added: 

“We will compensate the distribu 
tor for his work on our line by a con- 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


“Devoted to the Practical Problems of Contractors” 
— then SINGLE Purpose 
To. salé Building Materials / 


Industrial Publications, Inc, $9 East Van Buren $t.. Chicago 


tract with each distributor definitely 
arranging for effective advertising, 
retail store featuring and selling ac- 
tivities which we can justify under 
the law because the distributor will 
be doing selling work for us fully 
worth the money paid—-will be 
lieving us of costs equal to the money 
he gets.” 

No two contracts will be the same 


have 


he explained, each being based on 
varying services to be rendered. 
Dionne Pops to Bow 
“Dionne Pops,” a confection, will | 
shortly be introduced by E. Rosen 
Co., Providence, R. I., which has re- 


ceived permission from the Canadian 
government to use the names and 
pictures of the Dionne quintuplets. 


ae 


re- | 


LARGEST 


Merger Forms 
New Hawaiian 
Agency Jan. ] ‘= 


upon 


agency 


Cal., Oct. 29. 
of its Hawaiian organization | 
Holst Mat- 
well known advertis- 


San Francisco, 


Merger 
with 


and Macfarlane and 


Son, territorial 


Large 


growing requirements of the busi- | 
ness interests of Hawaii, which here- | 
tofore have been 


the 


In Five U. S. Cities 


space has been acquired in 
the Alexander & Baldwin Building to 
accommodate the enlarged organiza- 
| tion, whose operations will commence 
as of Jan. 1, 1937. 


service 


largely dependent 
mainland for advertising 


of national propor-| ron oO. 


ithe advertising department 
| Firestone Tire & Rubber Co., 
R. E. Ritchie succeeds him 
and will have charge of production 
and magazine buying. 


Williams Resigns 
Ray E. Williams has resigned from 


of the 
Ak- 


With Ideal Letter 


C. E. Ritterholz, inventor of Justi- 
Typer, typewriter capable of justify- 
ing typewritten copy, is sales man- 
ager of Ideal Letter Service, Cincin. 


New Film Officer 


White, a director of Alexen. 


ing agency, was announce: ‘ y 
, ‘S a — or . G toda) by | Bowman, Holst, Macfarlane and | nati. 
Sydney S. Bowman. president of Bow- | Matson, Ltd., will be closely affiliated 
man, Deute, Cummings, Inc. The new!) pl” ctvoggy Pwo 
with Bowman, Deute, Cummings, 
agency will be known as Bowman,/tne the combined organizations 
Holst, Macfarlane and Matson, Ltd. John 


the 
has been under consideration for sey 
eral months to the rapidly 


Consolidation of two agencies 


| cago, 


meet lulu. 


Se 


maintaining offices in New York, Chi- 
Washington, 
San Francisco, in addition to Hono- 


FARM 


Los Angeles and 


has been appointed 


A. Anderson. 
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der Film Co., Colorado Springs, Colo., 


secretary-treas- 


urer, succeeding R. A. Duncan and I. 
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Florida Train Renews 


Caples Company Contract 


New York Central System, South- 
ern Railway System and Seaboard 
Air Line Railway, have renewed 
their contract with Caples Company, 


New York, for advertising of the 
Florida Sunbeam. 
Newspapers in the Middle West 


will be used. 


Accepts Local Display 


The Legal Intelligencer, Philadel- 
phia, is accepting local display adver- 
tising. 


WOR Promotes Benson 


Mitchell Benson, member of the 
announcing staff of WOR, New York, 
has been named production manager. 


Joins Continental 


R. Rossheim has been appointed 
head of the advertising department 
of Continental Distilling Corporation, 
Philadelphia. He succeeds R. R. 
Smith who has assumed the duties of 
Dr. Lewis H. Marks, president, who 
has been ill. 


Named for Fertilizers 


Barrett Company, New York, sub- 
sidiary of Allied Chemical & Dye, has 
appointed Lawrence Fertig & Co. to 
direct advertising of its fertilizer ma- 
terials. Farm papers will be used. 


. ” 
Jones for “American 
American Magazine, New York, has 
appointed Ralph H. Jones Company, 
elso of New York. F. F. Jordan is 
account executive. 


| 
| 


NO NEW MODELS, 
GUARANTEE OF 
ZENITH RADIO 


Chicago, Oct. 29—A_ guarantee | 
against change either in models or 
prices until April, 1937, has been | 
tended to distributors and dealers by 
Zenith Radio Corporation. Edgar G. 
Herrmann, advertising manager, said 
the guarantee is the most important 
ever made by a radio manufacturer | 


ae ie 


: : 
j}and as far as can be learned, the first 


One of eight Lucretia Vanderbilt gift sets 


of the kind ever offered. 

“We intend to stick to it 100 per 
cent,” he commented. 

The written guarantee is backed 
by an offer “to take back from you 
and refund to you your full purchase 
price paid to us on any current huouse- 
hold models you may have on hand 
and desire to return between now 
and April, 1937, if there is any 
change in models, cabinets or tactory 
prices in our current household line.” 


Advice to Dealers 


E. F. McDonald, Jr., president of 
Zenith, explained that the guarantee 
had been sent to distributors, with 
instructions to pass it along to deal- 
ers. He made it plain that Zenith 
expects to cash in on the guarantee 
by suggesting to dealers that they de- 
mand the same protection from other 
manufacturers. 

“If you can get your dealers to de- 
mand the same kind of guarantee in 
writing from other manufacturers 
and distributors,” he said in a notice 
to Zenith distributors, “you may be 
able to save them many dollars and 
you will acquire for yourself and Zen- 
ith the greater confidence which our 
policy of protecting the dealer merits. 

“Such a guarantee will not only 
protect the dealer’s stock, but his 
time payments, as the public will not 
want to continue payments on radios 
purchased in November which are 
obsolete in January.” 


Bryant Appoints F&S&R 

Bryant Electric Co., Bridgeport, 
Conn., has appointed Fuller & Smith 
& Ross, New York. 


. 


Enholm’s Duties Increased 


W. A. Enholm has been placed in 
charge of the Fiburcraft division, 
Bigelow-Sanford Carpet Co., New 
York. He continues to supervise 


designed to appeal to the mass market 


at from 69 cents to $1.98. 


Life Savers, 
Onions Figure 
in Direct Mail 


Chicago, Oct. 29.—Two unusual di- 
rect mail campaigns were unfolded 
here this week by Zonite Products 
Corporation, New York, and Asbestos 
Mfg. Co., Huntington, Ind. 

Zonite is using the fragrant onion 
as a proving ground for its antisep- 
tic. A bag containing an enclosure 
imprinted with the name of a neigh- 
borhood druggist is being mailed to 
names provided by dealers. It con- 
tains a robust onion, with the assur- 
ance that it may be eaten without 
danger of ostracism if it is followed 
by a mouthwash consisting of a tea- 
spoonful of Zonite in a half tumbler 
of water. 

“Your bottle of Zonite is waiting,” 
the message concludes. “Come in 
for it today!” 

The Indiana company is sending 
dealers a package of Life Savers, 
with the inscription, “From one old 
Life Saver to another.” It explains 
the connection in these words: 

“We've been in the life saving 
business for years, making AMCO 
brake lining. And you're in the life 
saving business, too, because you sell 
brake lining. 

“But if you've gone overboard with 
the wrong brand, let us throw you a 
life line—a real line—AMCO. It’s a 
life saver in more ways than one.” 


Decorators Appoint; 
Miss Ross Joins Agency 


Paris Decorators, New York, chain 
of home furnishings shops in metro- 
politan New York and Newark, has 
appointed Gussow, Kahn & Co., New 
York. 

Olga Ross has joined the agency as 


the Feltbase division. 


fashion copywriter. 


WHEN YOUR 
CLIENT 
STRESSES 
PRESTIGE 


that’s your cue to recommend effective point-of-sale signs in rich, endur- 
ing cast metal—Custom made by 


window signs, also office, banking 


Turner. All types—counter, desk, 
room and building tablets. Send 


your art department sketches for our suggestions and quotations. 


TURNER SIGNS ano TABLETS 
BRASS © BRONZE © ALUMINUM 
THE TURNER BRASS WORKS, Dept. T. SYCAMORE, ILL., U.S.A. 


SEND Wow FOR THIS 
_ INFORMATIVE BOOK 


612 


PORCELAIN ENAMEL INSTITUTE 


Send me a copy of your free book on Porcelain 
Enameled Signs. 


No. Michigan Ave., Chicago 
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TYPOGRAPHERS 
SEEK ANALYSIS 
OF RATE CARDS 


Want Space and Composition 
Costs Segregated 


White Sulphur Springs, W. Va., 
Oct. 28.—Active support of the Ad- 
vertising Typographers of America 
for a program seeking to segregate 
mechanical preparation charges and 
advertising space rates, was voted at 
the 10th annual convention of the 
organization here last week. 


The movement, long a key issue in 
the industry, was crystallized in a 
recent resolution adopted by the 
Baltimore Typothetae, urging the 
setting up of a uniform charge sys- 
tem for mechanical preparation. The 
Advertising Typographers voted to 
appoint a committee to work with 
the Typothetae toward this end. 

All officers were re-elected: Kurt 
H. Volk, New York, president; EK. G. 


Johnson, Chicago, first vice-president; 
G. S. Willens, Detroit, second vice- 
president; J. A. Shelly, Cleveland, 
third vice-president; P. J. Frost, 
New York, secretary, and Albert 
Abrahams, New York, treasurer. 


Credit for Plates 


The mechanical cost issue has been 
the subject of considerable agitation 
in the industry. The advertising 
typographers have long sought to 
bring about a definition on rate cards 
of all mechanical costs and achieve 
a differential between advertisers 
who supply plates and those who 
simply submit copy. 

During discussion of the cost seg- 
regation movement, Fred Bartz, of 
the Harry Baird Corporation, Chi- 
cago, who headed a study of the 
problem before the NRA was ruled 
out, pointed to the ramifications in 
gaining general co-operation of pub- 
lishers and advertising agencies. 

“While benefits accruing directly 
to the advertising typographers 
would be small,” he said, “there 
would be a marked improvement in 
appearance of advertising and conse- 
quently better service to the adver- 
tiser.” 


Mr. Volk is to appoint a commit- 
tee to work on the plan. 

The Baltimore resolution, as ap- 
proved by the Advertising Typog- 


MEN WHO SET THE ADS ARE SNAPPED AT ANNUAL CONVENTION 


raphers, charged that the “practice 
by some newspapers,” absorbing ad- 
vertisement preparation costs, has 
led to abuses by some customers with 
the result that: 

“Newspapers are forced to absorb 


cost of extensive author’s alterations 


caiinisaitditiitieanstinioenis 


RuUce 


f. JOLLY WELL PLAYED 
EH WHAT, Sil2 AfeTHUie 2 
TOPPING AS THE 


Let the Journal run interference for you in this 


major market. Backed by a good product it will 


cut resistance lines to shreds and send you across 


your sales goal. The linesmen of Media Records 


show that the Journal is in the Rose Bow] thru 


local,general and total paid linage performance. 


More circulation, says ABC—exceptionally low 


milline rate, says Standard Rate & Data. And 
that all adds up to the Rule of Three—the 


quickest, surest, sales-scoring strategy. 


The Rule of Three 


1 CIRCULATION LEADERSHIP 
The daily Journal has the 


largest daily circulation in 
the Pacific Northwest . . 

+ it has 33 per cent more city 
circulation than any other 
Portland daily. 


T ADVERTISING LEADERSHIP 
The daily Journal leads in 


retail linage, general linage, 
total paid linage. 


LOW MILLINE RATE 
| The daily Journal has an ex- 


ceptionally low milline rate. 


me SOURNAL cc 


“The Ktule of Three Newspaper” 


2 REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


as well as initial preparation cost. 

“Newspapers set advertisements, 
which are subsequently used for re- 
production of direct mail circulars 
by the offset process.” 


Differential Exaggerated 


The contention also is advanced 
that “the practice tends further to 
exaggerate an already intolerable dif- 
ference between the local and na- 
tional rate structures of various 
newspapers.” 

To combat this situation, the sug- 
gestion is made that newspaper as- 
sociations and individual newspapers 
adopt “a uniform trade custom of 
making separate and distinct charges 
for space to cover the cost of lay- 
outs, designs, type composition, art 
work, engraving, electrotypes and 
other mechanical production work, 
when such work is furnished by the 
newspaper in the preparation of an 
advertisement for an advertiser.” 

Co-operation of the American 
Newspaper Publishers Association, 
Association of National Advertisers, 
American Association of Advertising 
Agencies and the National Editorial 
Association is urged in the resolu- 
tion. 

The convention was opened four the 
first time to. suppliers, and Joseph 
Mackey, Mergenthaler Linotype Com- 
pany, outlined a proposed million 
dollar co-operative campaign by al- 
lied interests to “advertise advertis- 
ing.” 

The Advertising Typographers 
voted to support the campaign and 
a committee was appointed to co- 
operate, including, in addition to 
Mr. Volk, C. E. Ruckstuhl and P. J. 
Perussi, both of New York. 


Executives Ask’ 
Modification 
of Patman Act 


Chicago, Oct. 22.—The Robinson- 
Patman Act and other recent legisla- 
tion will increase the cost of distri- 
bution and are therefore undesirable, 
the Chicago Sales Executives’ Club 
said in a resolution adopted here and 
forwarded to numerous Government 
officials at Washington. The resolu- 
tion urged immediate modification 
of these laws. 

The document, as adopted, said: 

“Whereas the well being of the 
American people depends upon the 
maintenance of a system of distribu- 
tion which will move goods from fac- 
tory to consumer with the least cost 
and utmost efficiency, and 


Consumer Must Pay 


“Whereas legislation which in- 
creases the cost of distribution adds 
to the price which consumers must 
pay for goods and thereby curtails 
the demand for such goods, and 

“Whereas, (1) the Robinson-Pat- 
man Act, (2) similar legislation 
pending before state legislatures and 
(3) the contemplated amendment to 
the Clayton Act designed to make it 
unlawful for a manufacturer to sell 
at retail outside of his own state, all 
tend to restrict markets by increas- 


Ban “Xmas,” Plea 
of Chicago Group 


Chicago, Oct. 29.—With much 
Christmas advertising now 
being prepared, the Society for 
the Prevention of the Use of 
Xmas in Advertising is being 
organized by purists here. One 
suggested that nothing short of 
capital punishment would expi- 
ate the crime. 


ing prices, therefore, be it 
“Resolved, that the Chicago Sales 
Executives’ Club, in keeping with its 
declared purpose of encouraging 
more efficient distribution methods, 
protests the passing of further legis- 
lation tending to raise prices by in- 
creasing the cost of distribution and 
urges the immediate modification of 
legislation already enacted.” 


HAIRE 


_ BUSINESS © 
PUBLICATIONS 


DOMINATE NINE 
MERCHANDISING 
MARKETS — 
THEY DESERVE 
FIRST PLACE ON 


1937 SCHEDULES 


SPECIALIZING in the corset and 
brassiere fields. 
ACKNOWLEDGED by buyers and 
manufacturers as the leader in 
this industry. 
CARRIES more than DOUBLE the 
advertising of all papers in the 
field combined. 
FABRICS 
LINENS AND DOMESTICS 
HOUSE FURNISHING REVIEW 
CROCKERY AND GLASS JOURNAL 
x ® 
LUGGAGE AND LEATHER GOODS 
CORSET AND UNDERWEAR REVIEW 
NOTION AND NOVELTY REVIEW 
INFANTS’ AND CHILDREN'S REVIEW 
DRESS ACCESSORIES 


1170 B’WAY., N. Y. 
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mets 


—Audience at one of The Daily News 
Cooking Schools in the Chicago Stadium. 


Her Lap 


To reach the right housewives in Chicago by 
personal call, by mail, telephone or newspaper, 
you must go to the A and B rental areas. They 
have the money to buy your goods, not occasion- 
ally, but as rapidly as their purchases are con- 
sumed. 


Right in 


OULDN’T you like to have your sales 

message placed right in the lap of the 

right housewife at precisely the right moment— 

at home, after dinner, when she is relaxed and 
contemplating her next day’s purchases? 


The Daily News can do it for you in Chicago 


and its suburbs. To reach these people by newspaper most eco- 


The population of Chicago runs the entire gamut 
of social and economic distinction — rich, poor 
and all the levels between these extremes. All 
are consumers, all are prospects, and no merchant 
will deny any man or woman who has the money 
the right to buy any of his goods. His doors are 
open to all, but experience has told him what 
classes to expect in largest number. 


They’re the solid, substantial folk who live in 
the A and B economic status rental districts, the 
folk who represent almost three-quarters of all 
his customers. 


nomically and most effectively you should use 
The Chicago Daily News. 


An exhaustive survey conducted by a competent 
and impartial authority showed a concentration 
of Daily News circulation in the A and B areas 
and proved clearly that The Chicago Daily News 
has more and better home coverage than any 
other daily in the city. 


Place your sales message in The Daily News 
and we'll place it in the laps of the women who 
can afford to buy the thing you want to sell. 


THE CHICAGO DAILY NEWS 
~ Chicago’ Arme News, er 


With the Most Valuable Circulation in the City 
DAILY NEWS PLAZA 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives .. . 444 Madison Avenue, NEW YORK... /2 S. I2th Street, PHILADLEPHIA 
JAMES L. LENOX, Eastern Representative Photogravure, Color Comics and Retail ... 444 Madison Avenue, NEW YORK 
J. RAY SCOLARO JR., Manager Detroit Office .. . 4-119 General Motors Building, DETROIT 
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When the President Writes 
the Ads 


The institutional advertisements of 
General Motors are commonly at- 
tributed to Alfred P. Sloan, Jr., presi- 
dent of the company. His interest in 
having the policies of his company 
thoroughly understood by everybody 

-customers, workers and stockhold- 
is given by his associates as the 
obvious explanation for his keen in- 
terest in such details as the prepara- 
tion of the copy. 

Mr. Sloan has been close to adver- 
tising ever since his early experi- 
ences at the Hyatt Roller Bearing 
He knows how to express 
himself in clear and convincing lan- 
guage. Hence he is much more ar- 
ticulate than the average company 
president, and his personal interest 
in advertising copy is therefore easy 
to understand. 

But the importance today of mak- 
ing company plans and policies fa- 
miliar to the whole public justifies 
personal attention on the part of 
company heads. They may not care 
to write the copy, and may prefer to 
assign this task to the professionals 
whose job it is to be eloquent, but 
they should certainly design the ad- 
vertisements from the standpoint of 
determining what is to be said, and, 
in general, how it is to be said. 


ers 


Institutional advertising of the 
new kind which explains the basis 
which each company has for the 
claim that it is rendering satisfac- 
tory service to the public, from the 
standpoint of the various interests of 
stockholders, workers and custom- 
ers, is perhaps the most important 
single thing that business is doing at 
present. Because it is meeting the 
issue which has been presented by 
critics of business, it is supporting 
the solid foundations on which our 
industrial civilization rests. It is 
making it possible for those who have 
not studied economics, and who 
merely listen to political arguments, 
to understand the big part which in- 
dustry has played and is playing in 
giving every man, no matter what 
his standing, more of the good things 
of life than were ever available here- 
tofore to the mass of the population. 

Large corporations are especially 
under fire at this time. Hence men 
like Mr. Sloan can well afford to de- 
vote a great deal of time and study 
to the messages which they desire to 
place before the public. They have 
the facts, and their proper presenta- 
tion should create a better under- 
standing of their policies and objec- 
tives than could be had otherwise. 


Trading Areas Again 


The decision of the Audit 
of Cireulations, as 


Bureau 
expressed by 
President Thomson in his annual re. 
port at the recent convention’ in 
Chicago, to drop the task of defining 
trading areas as a basis for distribut- 
ing newspaper circulations, showing 
distribution in counties instead, calls 
renewed attention 
involved in 


to the difficulties 
mapping 
tories in a hard and fast way. 

As Mr. Thomson pointed out, trad- 


trading terri- 


ing areas vary with and 


purchasing habits. The trading areas 


products 


in the field of food products and 
drugs, for instance, may be only a 
neighborhood, while in the case of 


automobiles and style merchandise 
it is usually much larger. Conse- 
quently it may prove difficult” ta 


make one definition for all classes of 
merchandisers, 


On the other hand, many adver- 
tisers have been interested in the 
method of defining trading areas 


through traffic flow maps developed | 
by the Traffic Audit 
outdoor advertising 


Bureau 
field. 


for the | 
The ebb | 


and flow of traffic is believed by them 
to provide natural boundaries for 
territories, and thus to show 
the watersheds of traffic which con- 
tribute their flow to the channels of 
traffic and trade converging upon 
each trading point. 

Lee Bristol, reporting to the A. N, 
A. for the Advertising Research 
Foundation, told of the co-operation 
Which has been obtained from the 
Bureau of Roads, which will include 
traffic flow information on a national 
scale in its work of mapping the 
highways of the country. The funds 
are available for this work and the 
information will be of obvious value. 

The study of trading areas is 
closely tied up with studies of mar- 
kets and of buying habits. 
quently the effort to 
trade units will be 
difficulties in the way of a 
meeting all 


trade 


Conse- 
these 

The 

final 
requirements, 
been numerous and well 
but can be 
maintained by continued study of al! 
of the factors involved, 


detine 
continued. 


answer, 
have are 


recognized, progress 


SHOWMANSHIP? 


nS LLL OY PIP MEL 


—Chicago Herald and Examiner 


"Can | interest you in some unbreakable glass for your door?" 


Voice of the Advertiser 


DeBeer’s Correspondence 
To the Editor: Early in September 


the John P. Squire Company’s 24- 
sheet poster advertising its pork 
loins (the last in this year’s series 


telling a story of pork freshness 
through the medium of similes) ap- 
peared on our panels’ throughout 
Metropolitan Boston. In this particu- 
lar case the simile was “Like Grapes 
Right Off the Vine.” 

On Oct. 7 the advertising depart- 
ment of John P. Squire Co. received 
the following brief but spontaneous 
communication: 

Like grapes right off the vine 

Our chops come from the spine. 

To this, Advertising Manager 
George L. DeBeer, responded: 

“Dear Mrs. We appreciate 
your letter of Oct. 6 and wish to add 
the following: 


Like grapes right off the vine 

Our chops come from the spine 

In every way they’re sublime 

Now you add the last line. 

“Seriously though, we are always 
interested to know when our adver- 
tising is attracting attention, and it 
is gratifying to us when we receive 
comments from people outside of our 
organization. 

“If you have never visited a pack- 
ing plant and would be interested in 
going through one, we would be very 
happy to take you on a_ personally 
conducted tour of the Squire plant.” 

Nothing daunted, the rhyming 
housewife came back with: 

“My dear Mr. DeBeer: 

Like grapes right off the vine 

Our chops come from the spine 

In every way they're sublime” 

Not to eat them is a crime. 

“Now let’s begin another: 

Oh! Squire's 

I surely do believe 

That you can buy 

However hard you try 

Now you add the last line. 

“T should like to be taken through 
fhe Squire plant. Just tell me when 
and where.” 

At this point, Mr. DeBeer § sur- 
rendered to superior talents for ver- 
sification and again urged this lyric 
consumer of Squire’s Pork Products 
to visit the plant and bring her 
friends with her. 


is the freshest pork 


ARTHUR M. MENADIER, 
John Donnelly & Sons, Boston. 


7 FF F 


Pride of the Coast 


To the Editor: We were interested 
a the letter about Mr. Alexander, of 


Oklahoma City, who has served as ; to make money. 


secretary for 12 years under 10 pres- 
idents. 

It might interest you to know that 
our executive secretary, Miss Flo- 
rence Gardner, has served 19 years 
under 20 presidents. She has also 
attended 20 Pacific Advertising Clubs 
Association conventions. 

Miss Cecile M. Keith, executive 
secretary of the San Diego Advertis- 
ing Club, has served 14 years for that 
club under the same number of pres- 
idents and is still going strong. 


VIRGINIA Dr Mont, 
Assistant Secty., San Francisco 
Advertising Club. 
vvwey 


The Big Broadcast 


To the Editor: The following is a 
mythical address delivered by the 
new manager of a radio station to 
hiscommercial representatives. 
(Naturally, the names are purely fic- 
titous—as if you didn’t know). 

ca o * 


Gentlemen of the Commerciai De- 
partment: In becoming manager of 
Station I-D-E-A-L, owned and _ oper- 
ated by the Millennium Broadcasting 
Company, I want to call your atten- 
tion to the following rules and regu- 
lations. They are a bit informal as 
I quote them verbally, but you will 
be supplied with typed copies. 

I realize that the salesmen repre- 
sent the station to the business world 
that we hope to interest in our out- 
let. When you go into an advertising 
agency and talk about I-D-EK-A-L, you 
can make or break our station. 
Therefore, you must be thoroughly 
sold on your station, your manager, 
and his treatment of you. If you are 
not, then you cannot do a god job. 
Therefore, you will receive a darn 
good salary each and every week, and 
an overwriting on your busi- 
ness every six months. All you have 
to do is to use every elfort to 
sell I-D-E-A-L. I do not 
you. 

When you represent this station, 
you will go out on the street know- 
ing that we will deal only with re- 
sponsible agencies. We will 
business with 
deal makers, or agencies which main- 
tain offices in their hat-bands. We 
will not deviate from our established 
rates. We will allow two percent for 
30 days. 

I am at your beck and call when- 
ever you want to talk to me. Nothing 
is more important to me than your 


gross 


best 


complete satisfaction with your sta- | 
You must make money if I am 
have a 


tion. 


You must 


ask more of | 


| gentlemen. 


not do | 
free lances, cut-backs, | 


say in the station policies, for you 
are our walking good will ambassa- 
dors. There are only two of you, 
because I want each man to make as 
big a success of himself as is possi- 
ble, and I want ID-E-A-L to be 
known for quality salesmen, rather 
than quantity salesmen. 


We will not have sales meetings, 
for we will be meeting any time you 
feel like talking to me in my office. 
I want you to bring prospective buy- 
ers and agency men in to meet me, to 
establish the fact that we all work 
together for our common good. We 
will have a smile for everybody. Our 
relations with our accounts will be 
cordial at all times, for we will do 
everything humanly possible to make 
them so. Our business will be con- 
ducted strictly on the level, thus giv- 
ing assurance of smiles and cordi- 
ality. 

I want you fellows to eat in good 
restaurants, meet the right sort of 
people, attend good theaters, join the 
best clubs. I will back you up in 
such activities. I want you to pro- 
mote me as the best station manager 
in town, and I will prove to you that 
I am. Have me invited to speak at 
the Rotary Club, Masonic lodge, Le- 
gion Post. I'll not fail you, and we'll 
all be happy. 

An office has been set aside for the 
two of you, with a good looking desk 
and other furniture for each man. A 
secretary will be at your disposal. 
And understand this. Every piece of 
business that comes to this station 
must go through one of the salesmen. 
I am not selling. I am managing, 
and my duties are many, too many to 
allow ine to compete with you. 

As we progress, you will find that 
I-D-E-A-L will sell itself. Our rates 
may be the highest in the city, but 
we will operate in our own Class. Our 
advertisers will be proud to do busi- 
ness with us, for our service will be 
exclusive and unusual. We will have 
an idea man to back up the sales 
department. We will have a promo- 
tion man to keep you supplied with 
ammunition. We will have a splen- 
did house orchestra, program di- 
rector, production manager, to put 
on sustaining programs that will sell 
themselves. 

When you approach a_ prospect, 
you will point to our daily schedule 
with pride. We will always have 
something to offer for immediate pro- 
duction. Our announcers will be well 
paid, and the best available. Our en- 
gineers will sit in the control room 
with syinpathetic minds. There will 
be no rush and tumble, for our sta- 


tion will operate smoothly, quietly 
and efficiently. 
We will not use the terms “con- 


tact” and “check.” Information will 
be at hand immediately for anything 
and everything. It will not be neces- 
sary to “check-back"”” on anybody. 
There will be no buck passing. There 
will be new titles for programs in- 
stead of the usual “Merry-Go-Round,” 
“Musical Interlude,” “Musical Clock” 
and other hackneyed names. 

When you go out of here, throw 
your chest out, stick your chins out, 
for you'll have to take it on the chin 
for a few days, until these advertis- 
ing agencies know we are doing busi- 
ness a new way. Tell them we mean 
business and want business, but only 
the best business. 

Everything is 
ally. National as 
counts, political 


incident- 
local ac- 
everything 


business, 
well as 
stuff, 


that spends money is business. You 
participate in all. Go get it. Take 
the list of agencies. Divide them to 
suit yourselves. Become friends, 
Help one another. Make me your 
friend. 

That's about all for today. Let’s 
see what happens. Thank vou, 


A’ SUbGscRIRER. 


vy 


Reverse English 
To the Editor: You have noted a 
‘number ot cases where advertisers 
‘received a break through a_ tie-up 
| with editorial material. The reverse 
happened when our advertisement of 
Espotabs in the Philadelphia Public 
| Ledger was given position along a 
|bit of fiction unhappily entitled, 
'“-And Call It Accident.” 

H. I. SLIFER, 
Sales Megr., Dill Co., 

Norristown, Pa. 
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ADVERTISING AGE 13 


MODERN MAGAZINES’ 


advertising linage for the last quarter of 1936 is 


ahead of the corresponding period in 1935. 
Inasmuch as 1935 was a banner year 


for MODERN MAGAZINES, this gain 


looms particularly large. 


MODERN MAGAZINES 


MODERN SCREEN # RADIO STARS * MODERN ROMANCES 


149 MADISON AVE., NEW YORK * 360 .N. MICHIGAN AVE., CHICAGO + 714 W.10th ST., LOS ANGELES 
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e : hich t into production 4 ° somewhat similar organization is 
Pierce- Arrow wre on. . "= : Seiffer Heads Agency; MEDIA GROUP IN functioning in St. Paul. 


Behind Demand 
for Travelodge 


Buffalo, N. Y., Oct. 29.—The fall 
and winter advertising schedule of 
the Pierce-Arrow Motor Corporation 
gets under way in the Nov. 14 issue 
of The Literary Digest, The New 
Yorker, and Time with other an- 
nouncements to follow in _ other 
weekly magazines. First advertise- 
ments are devoted mainly to the 1937 
Pierce-Arrow motor car, with oppo- 
site columns featuring the Travel- 
odge, new trailer built by the com- 


The Travelodge is being built in 
two divisions—a tourist trailer in 
three sizes, selling at $510-$1,050, and 
a commercial trailer with the same 
shell and interior built to specifica- 
tion. The tourist type will be adver- 
tised in popular magazines, accord- 
ing to William M. Baldwin, of Bald- 
win & Strachan, the agency, while 
the commercial type will be adver- 
tised in Business Week and other 
business magazines. 

Production of the new trailers now 
has reached 300-400 weekly, with two 
to three already sought for every one 
made, so that it probably will be 
Jan. 1 before samples are placed in 
the hands of all dealers. 


Kleppner Starts Again 


With the resignation of Otto Klepp- 
ner, president for the past six years, 
Small, Kleppner & Seiffer, Inc., New 
York, has changed its name to Small 
and Seiffer, Inc. Albert Seiffer is 
president and Marvin Small, secre- 
tary-treasurer. 

Mr. Kleppner, in association with 
Harvey A. Mayer, has formed a new 
agency, the Kleppner Company, at 
551 Fifth Ave., New York. Mr. 
Kleppner is president and Mr. Mayer 
vice-president and treasurer. 


Agency for Meyers 


Meyers Mfg. Co., New York, maker 
of handbags, has appointed Stuart, 
Ames & James, Inc., New York, for 


its new Collegiate bags for Misses. 


CLEVELAND NOW 
SIX MONTHS OLD 


(Picture on Page 43) 

Cleveland, O., Oct. 29.—Over six 
months of successful operation of the 
Cleveland Media Group has attracted 
national attention to the “Cleveland 
plan.” The group is composed of the 
three Cleveland newspapers, the four 
radio stations and the street car and 
outdoor advertising companies. A 


>= an 


Don’t take our word for it 


Turner Catledge, New York Times staff correspondent, surveying 
conditions in Kentucky, wrote his newspaper Wednesday, October 7, 
as follows: 


“A business boom, which is now reaching 
spectacular proportions in Kentucky, would, it 
is believed, be sufficient to peg the State to the 
. . . .. banner. Every statistical index in the 
State points to a revival of commercial activity 
that runs far ahead of the national average. 


‘‘Farm income has increased from a low of 
$73,000,000 in 1932 to $114,000,000 in 1935, 
including about $15,000,000 in Federal benefit 


payments. 


“Louisville bank deposits have gone up to 
$151,000,000, topping the figure of $146,000,- 
000 for 1929. Eighteen new factories were built 
in Louisville in 1935. 


‘“An increase in internal revenue collections 
from $1,729,000 in 1928 to $35,668,000 (on 
cigarettes) in 1935 reflects the spectacular 


tural-industrial market, 


* 


U. S. income tax reports from September | to 20, 
1936, showed collections as follows: 


* 


growth of the cigarette manufacturimg indus- 
try in Kentucky ..... Home construction per- 
mits for the month of July were 60 per cent 
ahead of the same month last year, .and still 
there is a growing shortage of housing in Louis- 
ville and other large towns. Although several 
thousand persons are still supported by W.P.A. 
jobs, there is a shortage of skilled workmen 
around the more populous centers. 


“So it is that hard times have Knocked at 
the door of the old Kentucky home and moved 
on, and... ‘the corn top’s ripe and the meadows 
are in bloom, and the birds make music all 
the day.’ 


“If one can’t exactly hear the birds it’s be- 
cause the roar of a factory drowns the song or 
a truck rattles by with a load of lambs, hogs 
or steers on the way to market.” 


Now is the time to capitalize on the thriving trade of this agricul. 
Kentucky and Southern Indiana—using a 
single, low-cost, resultful and fully adequate medium... . 


Che Conrier-Zonrnal. THe LovuIsvit_e TIMES. 


Represented Nationally by the Branham Co. 


Total Increase Over 1935 
Kentucky ......... $ 2,273,077 41.6+% 
Indiana .......... $ 4244 855 28.5+% 
, | ere $283,607 585 25.31% 


The Courier-Journal offers a special cloth-bound volume of “The 

Editorials of Henry Watterson,’’ compiled by Arthur- Krock, to news- 

papermen and journalism students, while a limited number lasts, for 
$1.15 postpaid. 


The Cleveland plan provides for 
whole-hearted cooperation among a 
vertising media; for requirements of 
agency recognition which tend to raise 
the plane of advertising ethics and 
for an arbitrator. 
The principal object of the Cleve- 
land Media Group is to develop 
strong, efficient, ethical advertising 
agencies which will handle advertis- 
ing accounts to the benefit of the ad- 
vertiser. To accomplish this objec- 
tive, the media have adopted a code 
of requirements for _ recognition 
which among other things provides: 

Requirements of Groups 
1. The advertising medium looks 
upon the advertising agency as a nec- 
essary element in (a) the creation of 
advertising, (b) the development of 
advertising volume, (c) the collec- 
tion of funds due the medium for 
services rendered. It is for these es- 
sential services that the advertising 
medium compensates the agency in 
the form of commissions. 
2. To obtain commissions from 
any medium, the advertising agency 
must function as an independent con- 
tractor. 
3. Its principals must be of good 
reputation, with advertising experi- 
ence and ability. 
4. Its financial condition must be 
continuously satisfactory. (a) Its 
clients’ guarantee of payment to the 
medium or media is not sufficient to 
warrant recognition as an advertising 
agency. (b) The payment of cash 
with order is not sufficient evidence 
of financial responsibility to enable 
an applicant to qualify for agency 
recognition. (c) Recognition as an 
advertising agency is granted only so 
long as the agency maintains a satis- 
factory financial condition. 
5. The agency must satisfy the 
medium that no part of the commis- 
sion paid by the medium is rebated 
to the advertiser, either directly or 
indirectly. 
6. Normally the applicant is re- 
quired to have at least three commis- 
sionable accounts; and when apply- 
ing for recognition the agency’s ap- 
plication must be accompanied with 
letters from its clients stating that it 
is the agency authorized to negotiate 
the purchase of advertising facilities 
for them. 

Recognition Requirements 
Any agency which wishes recogni- 
tion fills out application blanks 
which are provided, and submits 
these blanks to the arbitrator. If the 
arbitrator finds that the agency has 
at least three commissionable ac- 
counts, substantiated by letters from 
the agency’s clients stating that the 
agency is authorized to negotiate the 
purchase of advertising facilities, he 
then submits the application to the 
media group. 
The group publishes a list of the 
advertising agencies which it recog- 
nizes. The second list is now in prep- 
aration. 
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Acomb Moves 
Robert Acomb, Ine., Cincinnati 
agency, has moved from 24 West 3rd 
Street to 311 Sycamore St. 


Yep — it won't be 
long! Right now 
we're printing a cou- 


? 
hey 
tee ple of broadsides* 
WW that will spread the 
\ ‘sift appeal” through 
\\ \the 48 states. 
\ 


ty 
/ 


Newscolor, (4 color printing 

jon newsprint) is ideal for 
Christmas advertising. Show 
your gift items in actual col- 
ors and watch them sell. 


*Copies ,of\ current Christmas 


advertising sent on request. 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHiO 
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The amazing growth of the air con- 
ditioning industry has created a need 
for a central source through which the 
many requests for buying information 
can be immediately answered. To meet 
this need, the AIR CONDITION- 
ING BLUE BOOK is announced. 


It will contain a complete classified 
directory of manufacturers of all types 


ee en EE OED I 


of air conditioning equipment. Separ- 
ate sections will list trade names and 
addresses. Among other special feat- 
ures will be a technical reference sec- 
tion of more than 150 pages. 


The AIR CONDITIONING BLUE 
BOOK will be distributed in March of 
1937 and annually thereafter to 
dealers, contractors, wholesalers, large 
‘industrial users, designing engineers, 
consulting engineers and architects, 
gas and electric utilities and all others 
who directly or indirectly influence 
the sale of any type of air conditioning 
equipment. In order to completely 
blanket these lists, 17,000 copies will 
be required, the largest circulation of 
any publication directly serving the 
air conditioning field. 

Advertising forms for the 1937 issue 
will close February Ist, 1937. 


Published by the Publishers of ... AUTOMATIC HEAT 
and AIR CONDITIONING . . . DOMESTIC ENGI- 
NEERING ... THE PLUMBING and HEATING 
CATALOG-DIRECTORY. 


1900 Prairie Avenue Chicago, Illinois 


NDITIONING 
LUE BOOK 
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ADVERTISING AGE 


November 2, 1936 


WINE FIELD 1S 
NEW ARENA FOR 
TIN CAN FIGHT 


New York, Oct. 29.—In behalf of 
the three wineries using its wine 
can, American Can Company will ex- 
pand its introductory campaign on 
this product Oct. 27 to nine cities in 
Texas. 

The first copy on the subject ap- 
peared Oct. 6 in 11 Massachusetts 
and Rhode Island cities, and local- 
ized, concentrated campaigns have 
been projected on the same basis un- 
til some time in December. First in- 
sertions are as large as 650 lines, but 
most of the advertisements, for which 
sporting page positions are requested, 
are 64 lines. 


Consumption Stimulated 


The advertising does not mention 
brands available in the new con- 
tainer, confining remarks to the ad- 
vantages of the container itself and 
announcing that it is now available 
locally in a filled condition. Empha- 


sis is placed on protection against 
tumpering and the action of light. 

American Can Company and Con- 

tinental Can Company are, ap- 
parently, in a race to close winery 
contracts for their containers. Sales 
figures on canned wine in the terri- 
tories where the American Can copy 
is running will provide good selling 
ammunition for this company, it is 
believed. 
. Continental Can Company has not 
announced its contracts or published 
consumer advertising on its wine 
can. However, it is known to have 
closed one of the largest shippers of 
wine, Wine Packing Corporation, 
Stockton, Cal., and will probably re- 
lease consumer copy on its container 
when distribution is obtained. 

The American wine can is a flat 
top, similar to its beer can. The Con- 
tinental beer can, which has a cap 
closure, also served as the model for 
its wine can. Promotion will prob- 
ably stress the advantage of a con- 
tainer with the re-closure feature. 


Slackford Named 


Edward Slackford has been ap- 
pointed advertising manager of Har- 
nischfeger Corporation, Milwaukee, 
machinery manufacturer, succeeding 
Woods Sanford, who has joined the 
sales department of Chain Belt Co., 
Milwaukee. 


GIVES 6 RULES 
FOR COMPOSING 
GOOD HEADLINE 


Chicago, Oct. 28.—There are six 
qualities which help to make a suc- 
cessful headline, but if you can’t re- 
member them all, be sure to get in 
the last one, which is self-interest, 
John Caples of Batten, Barton, Dur- 
stine & Osborn, New York, and au- 
thor of several books on copy test- 
ing, told the Market Research Forum 
here last night. 


The other five factors to be consid- 
ered in headline building, he said, 
are 1, news; 2, curiosity; 3, quick. 
easy results; 4, avoid a negative 
presentation; 5, money. Mr. Caples’ 
discussion of successful headlines 
was based on copy tests made for 
many products. 


Tells Hormel Experience 


“Generally speaking,” he said, “I 
maintain that the best advertisement, 
from the prestige or general atten- 
tion viewpoint, is the one which is 


THE RIGHT ANSWER WHEN A 


DEALER SAYS: 


Tt DONT 


KNOW MUCH 


ABOUT ADVERTISING, BUT— 


‘YOUR men on the road know that the average dealer in lowa does not pretend 
to be a full-fledged advertising expert. But, these men of yours also know 


that the average Iowa dealer has his feet on the ground when it comes to certain 
fundamental advertising facts. 

He knows, of course, that the purpose of advertising is to sell goods. He 
knows too, that the only way any advertising can move goods off of HIS shelves 
is for that advertising to be exposed to his customers. Logically therefore, the aver- 
age Iowa dealer knows that “country” circulation of large metropolitan dailies 
lacks what it takes to move goods that he buys from you. 

But it is a different story when your men mention the fact that your adver- 
tising is to appear in the columns of the local member of the Iowa Daily Press 
Association. That hits every dealer where he lives, because he knows from every 
day experience that the local paper does get results because it reaches his cus- 


tomers. 


Call it what you will, “Dealer influence,” “Merchandisable Advertising,” the 
name does not matter. The point is that in lowa, the members of the Iowa Daily 
Press Association offer a sound way to sell goods in Iowa. Iowa is not one mar- 
ket but a group of markets. And, the buying in these markets is most powerfully 
influenced by the local daily, welcomed in the homes of people whom you hope 


to have as customers. 


IOWA DAILY PRESS ASSOCIATION 


405 Shops Bidg., Des Moines, la. 


AMES TRIBUNE-TIMES 

ATLANTIC NEWS-TELEGRAPH 

BOONE NEWS-REPUBLICAN 

BURLINGTON HAWK-EYE GAZETTE 

CARROLL HERALD 

CEDAR RAPIDS GAZETTE 

CENTERVILLE IOWEGIAN & 
CITIZEN 

CLINTON HERALD 

COUNCIL BLUFFS NONPAREIL 

CRESTON NEWS-ADVERTISER 


DAVENPORT DEMOCRAT 
DAVENPORT TIMES 
DUBUQUE TELEGRAPH-HERALD 
FORT DODGE MESSENGER 
FORT MADISON DEMOCRAT 
IOWA CITY PRESS-CITIZEN 
KEOKUK GATE CITY 
MARSHALLTOWN 
TIMES-REPUBLICAN 
MASON CITY GLOBE GAZETTE 
MUSCATINE JOURNAL 


NEWTON NEWS 

OELWEIN DAILY REGISTER 
OSKALOOSA HERALD 
OTTUMWA COURIER 
PERRY CHIEF 
SHENANDOAH SENTINEL 
SIOUX CITY JOURNAL 
SPENCER REPORTER 
WASHINGTON JOURNAL 
WATERLOO COURIER 


WEBSTER CITY FREEMAN-JOURNAL 


TWO WATCHES FOR THE PRESIDENT 


When Roosevelt stopped at Waltham, Mass., on his New England tour, this young 
lady presented him with the first two Waltham-Premier watches to be owned 
by anyone. Photo by Shaw, Boston. ' 


best from the immediate sales stand- 
point.” 

Reporting on the introduction of 
the “double-your-money-back” offer 
first made by Hormel in introducing 
its line of soups, Mr. Caples said that 
more conventional copy did only 
moderately well, while the double 
money back offer pulled sensation- 
ally. Only one in 10,000 took advan- 
tage of the opportunity to make a lit- 
tle extra money at Hormel’s expense. 

One important point, he empha- 
sized, is that the best month for sales 
is not necessarily the best month for 
advertising, the oil burner industry 
being an example. When oil burner 
sales are at their peak it is too late 
to advertise, because prospects have 
already made up their minds, he 
said. 

The most reliable method of test- 
ing copy is by a direct check on ac- 


tual sales, Mr. Caples said. Next is 
the inquiry test, then the mail test, 
and finally the opinion test. The first, 
while the most reliable, is also the 
most costly. 


Northeastern Division 
of NAB Meets Nov. 10 


A sectional meeting of the North- 
eastern division of sales managers of 
the National Association of Broad- 
easters will be held Nov. 10 at Park 
Central Hotel, New York, Edward 
Flanigan, commercial manager of 
WSPD, Toledo, chairman of the divi- 
sion, announced. 


Prettyman with Agency 


Sheldon, Morse, Hutchins and Eas- 
ton, Inc., New York, has appointed 
Clyde Prettyman as art director. He 
has been an independent commercial 
artist. 


‘sos LAKE 


A LETTER 


to Heinn —I need some ideas about our catalog”’ 


When you receive Heinn’s recommendations, you will be amazed 
at the many angles on catalog methods which vitally affect your 
sales. Your old-fashioned tightbound catalog may be losing 
thousands of dollars for you — and actually costing more per 
customer per year than a modern Heinn loose-leaf system as 
used by the leaders in almost every industry. It doesn’t cost any- 
thing to look — send your old catalog, with a brief letter re- 
garding its distribution, to Heinn 
for free analysis, THE HEINN 
COMPANY, Dept. 1116, 326 W. 
Florida St., Milwaukee, Wisconsin ~ 


EINNS 


| Veer BINDERS 


Originators of the Loose-Leaf System of Cataloging 


America’s leading manufacturers of 
salesmen’s loose-leaf equipment 


Branch Offices: Chicago, Cleveland, Denver, Detroit, Indianapolis, Los Angeles, 
Minneapolis, New York, Philadelphia, Pittsburgh, Rochester, Seattle, St. Louis 
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THE DIAMOND MARKET pays bigger dividends 


‘. « » CONSUMERS PFD 1S REACHING NEW HIGHS 
HOURLY - ANNOUNCEMENT HAS JUST BEEN MADE 
THAT A SEVEN BILLION DOLLAR MELON tS TO 
BE CUT AND SMART ADVERTISERS ARE SEEKING 
BIG BLOCKS WITH ORDERS POURING IN FROM 
ALL PARTS OF THE COUNTRY. wee 


LICKED over the ticker machines of the 
C country, such a message would startle the 
nation. Yet the actual facts about “Consumers 
Pfd’’...the Diamond Market...are no less striking. 

Out of America’s income triangle has stepped 
a group of preferred customers . . . better-than- 
average buyers . . . people who have a keen 
sense of responsibility ...a flair for sound man- 


agement. They buy freely, yet buying never 


THE 


gets out of hand. They pay their bills promptly, 
so their credit is tops.* And, during the next 
twelve months, they will have seven billion dol- 
lars of new money to spend. 

The American Magazine, with its broad out- 
look, its stimulating articles, and true-to-life 
fiction appeals to these “pre- 
ferred” citizens. More than 
2,100,000 of them eagerly await INCOMES 
its arrival each month. 

Here is a market that any 
advertiser can cultivate with 
profit. For the Diamond Mar- 
ket . . . America’s consumers 


preferred ... not only has the « 


money, but the credit, to buy what it wants. 
It is a big market...and by its very nature, it is 
the kind of market that repeats. 


*(Retail Credit Bureaus in 31 key cities report that 8 out of every 10 
American Magazine subscribers with charge accounts enjoy the 


highest credit rating. A copy of this study will be sent on request.) 


CONCENTRATE ON THE DIAMOND MARKET 
... the heavy buyers of Branded Merchandise! 


The American Magazine audience is dia- 
mond-shaped ...extending from top to bot- 
tom of the national income triangle. It is 
wide in the middle where sales are greatest; 
tapers at the top where there are fewer 
people; tapers at the bottom where selec- 
tivity is all-important because there is a 
decreasing market for most nationally ad- 
vertised products. It is a profitable mar- 
ket throughout—a concentrated market 
of consumers who buy free/y, pay promptly. 


American Magazine 


Largest 25¢ General Magazine in the World - Average Circulation More Than 2,100,000 


THE CROWELL PUBLISHING COMPANY, 250 Park Avenue, New York. Publishers of: COLLIER’S .. WOMAN’S HOME COMPANION .. THE AMERICAN MAGAZINE . . THE COUNTRY HOME 


Copyright 1936, The Crowel Publishing Co 
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ADVERTISING AGE 


M** still talk of the days of the gold rush 

. When from all over the East people 
stampeded to California . .. across the plains, 
around the Horn, lured by the promise of 


riches to be picked from the ground. 


But richer crowds, bigger crowds, have been 
drawn to California by a lure that is stronger 
than gold. Happiness .. . the goal of people on 
the way up! 

California has sold happiness since the days 
of the ’49ers. Sold it at first... successfully .. . 
in letters home; to visitors from “back East.” 
By 1920, over 200,000 people from other states 
and countries were pouring in each year to see 
the beaches, mountains, redwoods, deserts. 

Then Californians, who saw greater oppor- 
tunity for their state in this tourist business, 
organized a national advertising campaign. 
Advertisements began to. 
appear that told by word 
and picture, the charm of 
California. Thousands 
before had heard of the 
beauties of California. 


“PEOPLE ON THE 


HAS A LURE 
THAT IS STRONGER THAN GOLD 


Millions read about them now. They read... 
and went West, blessing the trains, the boats, 
the planes, the buses, the stores and restau- 
rants and gas stations on their way. 


Year after year, advertising—by the million 

sent an ever increasing share of America’s 
vacationists and recreation seekers to Cali- 
fornia. Last year this annual army of visitors 
numbered more than two million. California’s 
tourist business has become one of its largest 
sources of income. 

There were ten times as many visitors in 
1935 as in 1920... 
two million in ten years. 


. and population increased 


Vigorous example of the power of advertis- 
ing written where it may be read by people 
young enough to want, ambitious enough to 
have. People, in short, on the way up. 

Throughout the fifteen 
years, California’s major 
appeal to tourists has 
been to the millions who 
read, every week, The 
Saturday Evening Post. 


oa 


WAY UP” 


THE SATURDAY EVENING POST 


‘‘AN AMERICAN 


INSTITUTION ’”’ 
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DOVE OF PEACE 
ATTENDING NEW 
FOOD, DRUG BILL 


New York, Oct. 29.—Ole Salthe, 
associated with Senator Royal S. 
Copeland in Copeland Laboratories, 
and his colleague will start work on 
the draft of a new food and drugs 
bill following a meeting with repre- 


sentatives of the food industry 
Nov. 5. 

However, Mr. Salthe emphasized 
that the bill will be written by 


House and Senate committees, and, 
therefore, its exact nature cannot be 
known until Congress convenes and 
the proper authorities complete the 
task. Senator Copeland and the co- 
sponsor of the legislation, Rep. Vir- 
gil Chapman, Kentucky, believe they 
will have the bill out of committees 
by the end of January. 

In an effort to frame a new bill 
which would protect consumers and 
be acceptable to industry, Senator 
Copeland has requested Mr. Salthe 
to arrange a series of meetings 
with representatives of the drugs, 


cosmetic and food industries. The 
response has been gratifying and 
proponents of a new food and drugs 
act believe considerable headway has 
been made in clearing up misunder- 
standings and differences of opinion. 


Campbell Is Conciliatory 


W. G. Campbell, chief of the food 
and drugs administration of the De- 
partment of Agriculture has been a 
familiar figure at the meetings al- 
ready held with drugs and cosmetic 
groups. His remarks have gone far 
to convince the business men that 
proponents of the legislation are 
intent upon framing a bill which 
reputable industry will support. 

Believing that the suggestions 
made by its representatives will re- 
ceive intelligent consideration, the 
Proprietary Association released a 
statement by its counsel, James F. 
Hoge, complimenting Senator Cope- 
land on his approach to the prob- 
lem. 


Deplores Questioning Motives 


Deploring the questioning of mo- 
tives by all factions concerned about 
this legislation during the past four 
years, Mr. Hoge said: 

“The prospect for disposing of this 
legislation during the coming Con- 
gress is good. The prospect for dis- 
posing of it sanely, effectively and 
objectively is also good.” 


Goldberg Asks 
US, Australia, 
to Get Together 


Chicago, Oct. 27.—Frank Goldberg, 
head of the Australian advertising 
agency of that name, who has been 
in Chicago for the past week on his 
way home from a trip to Great 
Britain, expressed the hope that a 
trade agreement might be worked 
out between the United States and 
Australia which would permit a free 
interchange of goods between the 
two countries. 

The new tariff and quota policy 
adopted by Australia has banned the 
import from the United States of 
products manufactured in Australia 
and has restricted importations of 
other manufactured goods from the 
U. S. A., but if a reciprocal trade 
agreement similar to that between 
Canada and the United States is 
worked out, American manufacturers 
will again be able to take advantage 
of marketing opportynities in the 
island continent. 

“American automobiles and many 
other products are popular in Aus- 
tralia and New Zealand,” said Mr. 
Goldberg. “Consequently it should 


Enlisting the 


Cooperation of 


DAVID MAGOWAN 


310 East 45th Street. New York City 


Street Merchants 


Main Street merchants are shrewd business men. Like 


you, they evaluate advertising by the returns it brings. 


Last year these dealers ran over 3,000,000 separate 


advertisements in the country newspapers in the West- 


ern Newspaper Union group. They spent millions of 


dollars because their listings of week-end specials 


proved profitable. 


It got results. 


Your own national advertising in these country 


newspapers reaches the same responsive audience— 


the 2,400,000 families who do their shopping on Main 


Street. 


But its influence is more far-reaching than this con- 


sumer impact. 


It hits two bulls-eyes simultaneously. 


Of equal importance is its effect on the trade. 


For the last 72 years, national advertisers have been 


using Western Newspaper Union's lists (the largest 


circulation in the country town market) to do an out- 


standing selling job on Main Street. 


2,400,000 circulation—the largest circula- 
tion in the country town and farm market 


WESTERN NEWSPAPER UNION 


EARL E. SPROUL 


210 South Desplaines Street, Chicago 


MR. GOLDBERG HANGS UP A CUP 


Thomas W. Hughes (right), president of Association of Advertising Men, New 
York, receives from Frank Goldberg, Australian agency man, the Goldberg Lov- 


be possible to work out a mutually 
advantageous trade agreement. A 
conference between official represen- 
tatives of the two countries would 
bring about a basis for action, I feel 
sure.” 


George Mason 
Key Figure in | 
Consolidation 


Detroit, Mich., Oct. 29.—-Merger 
of Nash Motors Company and Kel- 
vinator Corporation as Nash-Kelvi- 
nator Corporation was approved by 
directors of both organizations this 
week and plans will be presented to 
stockholders in the near future. 

Charles W. Nash will be chairman 
of the new company, the position he 
has held with Nash, but the pres- 
ence of George W. Mason, Kelvina- 
tor chief, as president of the con- 
solidated concern, will relieve him 
of much of his responsibility. Mr. 
Nash, in the seventies, has long de- 
sired to relinquish some of his 
duties. 


Has Wide Experience 


Though only 45 years old, Mr. 
Mason is a veteran of both the auto- 
motive and refrigeration wars. He 
spent five years with Chrysler, first 
as assistant to the vice-president in 
charge of manufacturing, later as 
general works manager. In 1926, he 
became president of Copeland Prod- 
ucts Company, and two years later 
joined Kelvinator as president and 
chairman of the board. 

Though sharing the common tend- 
ency of refrigeration companies to 
expand its sphere, Kelvinator has 
gone far beyond the average. Be- 
sides 17 models of household refrig- 
erators, it produces commercial re- 
frigerating equipment, electric and 
gas ranges, automatic heating units 
for both coal and oil conversion, and 
complete air-conditioning units. 

It recently opened a completely 
air conditioned home in Detroit, and 
is planning 54 more in other cities. 


Philadelphia & Reading 
to Kircher Agency 


Philadelphia & Reading Coal Com- 
pany, Philadelphia, has placed its 
account with the newly opened Phil- 
adelphia office of Albert Kircher 
Company, Chicago. 

E. M. Davis is .branch 
and account executive. 


manager 


Three Appoint Key 


General Hosiery Co., Ft. Wayne, 
Ind.. has appointed Key Advertising 
Co., Cincinnati. ThoroBread Food Co., 
Cincinnati, maker of dog and fox 


food, has appointed the agency for a 
newspaper campaign. Associated Dis- 
tillers Agency, sales organization for 
Old Jordan and other whiskies has 


| the 


also named the Key agency. 


Scranton Daily Gets 
Association Award 


The Scranton Republican was ad- 
judged first in make-up and printing 
at the meeting of the Interstate Ad- 
vertising Managers’ Association at 
State College, Pa., last week. A cup 
was awarded to the victor. 

Wilmington Morning News 
Shenandoah Herald were 
runners-up. 


Rabert in South 


Kk. H. Bubert has resigned as ad- 
vertising manager of the Lexington 
Herald to take the same post with 
the Jackson News, Jackson, Miss. 


Lee Is Officer 


Ernest Lee has been elected secre- 
tary-treasurer of Merrill Kremer, 
inc.. Memphis agency. 


and 
the 


REVISION 


Railway EXPRESS, 
AGENCY, ENC. 


The Symbol of 
NATION-WIDE 


Air Express Service 


This winged sign is the speed symbol of 
Air Express Service that is NATION- 
WIDE —that transports Air- Express 
shipments 2,500 miles overnight. It is 
the emblem of the unified NATION- 
WIDE Air Express system comprising 
planes, trains, trucksand anarmy of men. 


SUPERIOR ADVANTAGES 


OF AIR EXPRESS 


* Prompt pick-up and spe- 
cial delivery of shipments 
at no extra charge + seem 
door between 216 cities in 
the United States and Can- 
ada and 32 Latin-American 
countries. 


* Low, economical rates. 

* Night and day service. 

* One organization — one re- 

sponsibility. 

For service or information telephone 
any Railway Express office or write for 
booklet “How to Profit by Air Express’ 
to Railway Express Agency Ine., 230 
Park Ave., New York. 


AiR EXPRESS 


DIVISION 
RAILWAY EXPRESS AGENCY 
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ward | 


When reader enthusiasm carries a magazine 


upward, advertising meets less resistance — wins 
speedier acceptance. 

Women’s favor has swept the Companion to 
new heights . . . 2,848,550 net paid for the first 
six months of 1936 ... highest average any wo- 
man’s magazine ever reached. 


Even that record was topped in September, a 
when the Companion soared to approximately 
2,920,000. 

And advertising cost per thousand readers is 
now the lowest in Companion history! 


C WOMAN'S HOME  e 
The Crowell Publishing Co., N.Y. - Publishers of COLLIER’S - WOMAN’S HOME COMPANION - THE AMERICAN MAGAZINE - THE COUNTRY HOME 
The Largest Magazine Audience in the World — More than 9,000,000 Circulation 


~~," a a a a v * . ya eae va ie Sane TOR Rots See Ss Bier Farle INE ee E mG ltl 
x a oye he ’ as * * ry ee Os : 5 ee a Tay te : So : : bite tgif wey | ier Z es “Bee Pe = 2 oa” isiectl) eeay =e ea Cortera's y Wier rte S a eae a oe a: ant eas: ri J 
Pee iy" Sr. ay Ae vue, igi 4 ts " wie ars ; ~ : ces dh vs ae be asta — 5 . ; 4 wy: : he ‘nae 6 Se oe e Se. MF ay sist ge Se eg Nes ae 3 ay eay San: a mi ers si 
PERE ie a oe ge ee i PR RR eNO ACh EL Tay eRe lee ae Siete OW iA fie sper Pi me eae Leys Doc Raith MRR, ax RE kee Tarn oe ae "gs pe Sea 22S ie Mise ci ot pate Fe S GPRS, ag ee aes ! 
aa : ae act Bs Ha sae - ce eo te 2s eae Says ae 4 i vane = ALE 5 as J a s ve ; : a - ae ihe Ft ae ae aR see | a i aay ; ia tes ee ies : ota Poa: 4 ~ i ; he < 
rs 2 ‘ ; i het ee ce ‘ . Seer) alle. octal ierer heey oe SO aang a2 < ee ae z ‘ r ue aa. 
ree eet fi ay 3 a ‘ Bae ’ dais ee a ei yp P : 4 as Bo ks 
Bae ot : at Sea dete ge : a a A : eon a 
a Same pe Ve 
bs eee 
; 21 eke: 
rr ————E—Eee—e Sig: 
————————— a Be " 
cr 
- 
g SS ae oe 
neh 
ae: oF ; 
lig Sig 2 : 
be ss 
ae " SaaS f 
ie - 
be egy gel ; % 
et Re Se gi ; 
ete $ ‘ x i a A 
sie, ing oe ae I a os RS F 
% i See nS : st sees — 4 2 
ee 3 ts * , ce” eR : ‘ : “4 eS: & — ‘ 
a8 ee 3 = “eWay 5 : = sa | 
aE % " ates e Ee ~ pa S. SS — ee j 
ER * © eee : ts oe ye : Sa a — aL ; 
I ae ee ; eae Ae ae rior gE * Biss,» +4 { us oid $ — At a x : pa 
bates «8 es its £% Sone eg ae # me .: : th 2 ey i “a a a i wy = ae B % Bes Ge E = 
eee % : o : : : s- Fah ee oe Set sa # 4 Sega ee ze ; ‘ —-_ " 5 : —— po pains eae 
: RE Rag ee 3 Page Se Saas : ‘ th gt ee —— Rigs te < _ an : : er Se tae “ee or sa 
Sig i, a 2 es *: ee - St < oe 4 aa ow ae x a ‘ rE a 
OE as pI ae ee a xs ae ae peo ko 2 So cx _ ge ep eee” a es 
ee ee & ast a aes se Saree cat “ A fs whee oe cee ee oo 
: oe a ee ee eRe Pc cS oa > oe 
ve os ee ae See. Be ng Bh a Se : ; — . aa oS ae 
ee, 3 ee ec ae - — aoe: 
ae Se eat epee a ee es. begace te te a a a — °° = — a. 
ge es eee 4 ha ee tes fe SG Sree a x acy Bh Ba * : a ite - b: — oa ee ee 
PS Reg Se > teak. 8 m Sage fet oe Re a * ; a % OS ca ec ge — —— > ae RRS aia oe we Th, 
SS a ee See NPIS SiR, « Siam ft Re _ io — Pes Gk. Ge ie 
Be ae eS ies RR SR See ee Be Se ee ee ee << 2s ee Cane 
ES Ps * eS Se Se eS Ss OS gaa ees co Oe Rae re - eet 
Sx eee a oo Saree Lee. See Corot a Se fl ' Se es Pl ae, 
Beste “ee. ae Rs Ras SE RE SE RS rR ged Se eae Oe ae Ee, re. (3 
ee a PS a re . ee at : = Saab 
ee “ay Le i a 
ee eee ee ee * aie ais aes ON 3 ce sl ge oo a ae 
SS Sake: SA Sa ee Sa 3 ™ “3a oe , etme Oa Ee i an fs a 
se Res CRs Py SRS cae eee Be. - oi ie eae hae po re ee Se gp as Sone 
Pee SE eS <r sR Be : %, ee. uk? gels a iS in dl Fy 
2 Sa at : . ets re i Me ae .. cee ah aie 
? " Beko ae gs oe Soe tee a . # 3% “ae : A Mah ee So = ee ac te clea. 
a Pog : 5 ae ies eat: sagt So as et RE en zal ; ; Ne Ag = og ae a 
eee Sa : SORT ass ss OF Bg: aes : Sek 3 Pr “59 praca tae li . > States 
a Se ee RS a Wee x ae.” >: ie oe 
pee aS : eS : = Rea he : so Re as if ‘a : ee 
SSS RS a es retake = ate ay a igh ees x. 
a = ‘ Se ZS Se a Se Ss : Bo ae Be + ae ae Lo wie an Hes ie, 
: a a 3 ee : aS * ck So eae es x og Hy res m ee 
: Re & SSS Ae 2 ee Pees PRENES sat Sy es: a | e ie a 
ar a “= ea 2 Ss : Be So ee Ease yaa * Mi ee irae ee BS 
rs Poa ee See eo a ae ig Sees ee eee Ae OCS ~ en, Ae 
se Bee RS aS Bee sad eS Sars te ea wets: BS EE ees ee aS ae . 2a oat 
* BS = a0 Fat ae Seg Ean : et sae es . ee 
a eS Soe Sy ca aa ee <A SS ey 2h Nak gma,” Rm ey "7 ack 
Re ea BGS Cae ee he. Se . Zane 
Re S SS Ges hee ete a a eae Set ih ie 
i ae ae RS S ae Me ae ee : Bees hee Eves id a Re 5h Sas at 
“SES Sas , ee She Ree 3 beg AB Say Ne 2 ce oe hf ‘ 
“See. - es Pe ae ete re sy — a 
Be gt ae : Saree a Rea et : mee Secade 2: ae. Fae 
ss ae ES * . eee eS See “ ae aoe . ae * ae 
Bia ees 8 Sak : 4 ES SES Bs cee $ bea ts pian i . ¢ Se ae 
oe Re SSS eae i Bae ce as tage ea eta eo Rs —< ae % tes 
| SRS Beas Se = a ee ee lee eS Ae g.: —- .Y ae 
SS Se ee ee a ae ele) a care 
x x x as, a pote SS eSeee RP Seal} 2. RS ee a= Sea . ie aie. 
Bete So a a a as Egle es Viieee® Sian ss Bie Sas i re ae. 
eS Se 2 Se SESS ee Sears gp a 4 aoe ea eon ‘em ee re, 3 py rei 
eas SRG Re a Pee ee OR SR ee Pics ills co. gets » C : 
Ss Pc steamer, WRMeS . R Me Me I lS. é rs 
Perec ee aes ae Se a per Pa aa PROS . See pes (ee a ie “ : a 
ee Ste ek ee a ee ao SEM ae oe | | ' 
ee a Oe, i: 
Sh Re es ce ae SS eae rhe OSs ‘ Raye ROMA OY sk. iA roe Poo. H 
Bee ae K : se Se es Sie wig ee : Mit avd Rei ’ 3 
Peis See Se ae se A "is: ee ee eee ae —_ So Fo 43 
4 p Se ks «eer PS ; Re SR RS a is ie Es an 
» Be 3 ee Sox SO ie Gere. oe ‘re . eee 4 
y Bea Sea Ss Rs ae! ; > ES a as Po a ee aE < Eee ihe key : Pl 
Sk SS “Fe AS ee ee A Se Star Wa 8 aie ent ne a Ey oY Sell 
f a Se ee ere Rg S whe - 
2 BS SS ; Peek BR RRS SES a er re age eee | . aon 
? < F Sake A aca : Bock Bakes we Se Be i eS eS on Sige wae ie po ae 
: | Se Ss Me ee Ede geen: 
Beck te oe a : Bera ee ; me Boilie ti fy 3 Re Aue 
/ “es eS a : o isis OS ae as ca +3 - a ; Be ose oe sie Be Re se ae ® Re: 
Se Me ge Rea oak! ee a it, San i 5 See Teas, 
St ae ee ee ee te 
/ eS Se oes ee ee a res 
; rs ie Ba SS oa is a, i 
f = See com oF ” SSE es Spek ‘ ae, a Roe : : eg 
as a y SS Sk Hee a ie ESR S)  aieciea Ys Se ree noe " 
Se St i aiaiee SS aa aa # Be cae © eae ae eS tae Rau tis . . 
vA s 2 Res OS SE Oe F ie Sine AD gaa ees, 
4 2° ae Se Se : ae BT ise ee Fe Ty ame E> Reet 
J eS Be a PU GGIAS ga oes a 2 ee 
: aS a ORS SSIs Pe Bs te age 
, vA Pe eS <e é So Br se hs ee Bee eee jae 
/ SS Se BESS SS a ae 
: / a - e 3 Pe : i ie a es os Ba xt . Rees BS as a ae <a , é ee ne fa 
4 4 5 SS PCP See es 
P . 25.3 ‘ Rem See tee ee eee ee Rat Ca o*) 2a 
; 3S" OS OUP Calor. oe ear 
SRS PPS BS Saeea OSS BERS S eae MER TR Se *. ae 
y Sse ‘ SE Saas ery * 
j a a ESE . en 
r ra ES SS ee 7 ; : eae 
é £ << Se Sees Bc SE SS ; a 
s ¢ Pee a 2 2. Sn irae’ 
2 a oa a a ee eg ‘ 
4 # _ ae <e OSS eae 2 Sr Q ee 
3 ? eS Be Rote Se ss 3 epee sinker 
f # eae FN SSS rcs Se ea BAe; aise . rested 
} f j Sa ea Ee Dee 
f , Peete Ss eS aeae SS SSS a ot oe e SS ba ite ta 
Ps oe Bee eS SS ae esd 
f ee » aE nee ate seat 
f La  & Se ee < Bee Fras 
a ORR — an ee Ses ie Bae er glee 
= Wiss Se 0 q eae 
; — ae UC ais 
j ST SS ae: - 
y . : Es = ae ae Sats AS oo oe 
- ee ee hee A s Sap age), ci 
Me ee a, Rome aS : ian - fa i 2S - ee a ape 
eS oe he ee a so Se ' “are 
qi Bs ik Roe SS & * 2s Bees hee zi the 
! WO ee ee ES i 
: : eee Lo ee 8 SS nieve acme, 
rt Pe ets 
) wis... <_< “ 
q be Es ‘ ‘ E a 
. * eS S a a is ee So ian Bs aie 
ee. ie mee ee eee, ue eo Set Se tt 
i. eee : ates oe 28 — 
aa he Sk ee Sane : Bare soa eae ae 
Beet > ER ee a ae ee 
33 8 : eee — ay a eee : 
a ae ms 
‘ = a Sek oS SS a Fee ke : 
a - oo : Ss Sk. ix 
cil Nats . . SS SS Sasa 
x Se FS eee , 
ang 
Rare 
Se 
Re 
. 3 
igs 7 
es 4 
ecg 
Ce 
eee 
oat ans 
: Bea 
ileus 
a ee PF 
ee 
Aaa 
a: 
_ 
4 
4 
: | 
3A 
{ 
a 
noted 
rere 
Trae 
« KC ee 
- —————————— 
. Riis. eee ; ie Sy aR Peat S 
Jp See « aX 4 , y WEE eke ¢ Pe ec AOR “dak fan, A Eis Way peice ae Gi ey ¥ Te Pua Be rae he i ae rhe, keer oe Be ere ee” ee Ne CME pee eee ye oe ae ao See at tion dani 1 Oe Aree S ie Maa Se ike ae 
i ERE 3) > ae Ys ye A aa Ps eae: ia pean an Be 4 saga % SP a te ae ee Va ee Beiter; ca ale hee SRP A BE TE ee Cig FUT cei Pe O'S patie SEU Y WE MOR Ee i Ob eh aN (Stipe oh eae 2 ed ee tele CE pe BE BR 8 Nae ESE cap eh ahr, Ste Cr ages 4 as FARR see Pee Ia ee paneer. yh Ca cer 
of oF” ae ie Naf win te OR ae, Sales es eat i HED CARER Pea 5 — cootai ny We Sel mae Bt er er te a ies ee Oe teas Pei fede OX Se ht 1 aad el ee ie Be etl pg ese ei hei de te PAULUS hag AR a Ree reeage ee Peers te pind Geass ives Sathana or reer se? my pe PU rs ele hee ats Tea INS Te 
ee to inmate. st, Eos Hs - a See ae CS eRe analy Bogie Re, 4 aA Lag oooiaS ree SEI WF poner Se Se ne] fais ate Pick Oasis Spek Spee eon sie ae Hee oe Gare eae ni the og RARER Ase ONE heir Hos Pr 
; oer ; . Z : d - 7 2px = 1. sian : ag . ne Bhai Rites af ne w F te PF 


22 ADVERTISING AGE November 2, 1936 


- =e a ei ae ; 3 : eg RS 7 ie eee 3 as eas iat : ; , ee 3 my anh Sa 2 ‘ # : in a fs iS 7 " i rs Z - : 5 > 
. as, eas ee ee eae ed ug 5 aed ee RS pen, eee he Pains Pa pee bg ea orl ee x 7 < 2 : 4, th cee wn 2. oege MS cae ged ee es * * tal x ee rs > é o oak oh ‘A ‘ ie Z * eee Sree - " 
A age a aa a ee Bo bd WE Bee es, ee the La PEE GE ere ee Cres eh iy eS ai Sem ark Ton gm cer Pent coer es Pde de Se aig le EST ee A ut 8 etek Ar ml Gt Rt eon rd 
aos : ln a te ota fe gay ; - on a ee ie la a whe 9 ie Me is ae are al Saige * : x ge ae ae eS Ea Tee ae pean, aa * ee agg ee ee a eg 4 Bag ete wey Set at ee fo eee tee aE ioe a eh wel e Se 
. ‘3 5 ; ~ _ re i ; : ie 4 +e ; z Oe, Me i a 

ee on ede  ee teata Pica eS fr Pls te Oe, ee ee: Se i Bet ek Ot : tks a ag Patel ng ‘ ' ; eS, 

kh " ‘4 

ee % 

= : 

Fy 

A : 

# 

<8 a 

ay 

2 SSS SSS eens 
one —e 
ei. 

oy ;: 

: 
ae. : 
i 
% j 
me ee eet er ‘. 
ee Hi 

he » ef hes. ae eal 

a ie yee eres 

Es _ ES ae ye 

jae e ) te tae aioe 

ole a Ae hema wii 

oe ete A ng ek 
ri gee es eel: ier 

ey i : et Gap a td pee poe ot are ee ee 

= ze RT oT Ree ee i Oh ec Mia) ae ae 
seer are. ; ners Ts, tea ve SAP Me Nata i ae tas. 

il pt. Se Ri Gi © io ae 

14 Pa ey 7 3 me Me rie Bree ro Sate | es 
. ae ae oe jhe a ict ge ae Na gai eS a: 
ae tig es rn iia Se ee cia, cere 

Rene ge es. Want Reena pot Oe ees pie. aed Ori 1 Aiea aero 

ay ay wae: BS ee + ; F RS ee eee h ~ peta Me ie Se 
eu ar = Eee R | i ae , be peak oe ecw Er whee 
fA Rad's" eri Se ig: "at hh tht, Se me FS Td a Ren er 

ae 4 ha ke Pt ee fo SY de ay 2 alia i SOE re Be Site he iat 3 Se 
-— ee a eo eee, ae Tae 

ae 7 eZ re ce me si hayek ere 

oe * fod eee ee aN Poh. ge f 42 ees ‘ ae sh 

ee e ies ieaae nr oe Mea oe ys “2 ig: Baad aint ta . a . r of . 

Save 2 Fa isa : ube Sy aha ria a en : 

> ae i) y an ae see 4 af eo es 

ae : en ‘ a ee pea ot SiN bo tae Tg : Mere iy Bae et ee 

ac! Deus Ve OS oe ee rs ‘ ee ae a re 
oe egies : Ts, 5 Te eae eS Ae ae) seat = 7g ieee tee gee pore (aoe 

ix es, : ON a aati at i a oR ee oe i Fat pai til Gt eee ee sy a 
See, z a ie i Bi EP Bape ys) al hea, rata Fe ty icant Bre aa Sora Pa te i 

a Dee i eee ee A eR OF Reis Gah 8.7, Oe ee 

Se Pes, ‘ dt gaat Meat Bn atk RG RR, SE ae Gg Ee Shee © ye" Bae i E. ee Se IR 
a o Yi pas 6 mee Mey aiake es i Seah Sob oh neg ees eB 2k cee yee 

et: ‘ - Pa ey aes, “ae one aes ie - hati ie i Lae ee ae 

oe y GE Ra ROS) Ae pale : 9 te a tT ee eS eee 4 ins pei ee 

is : OS wage on ie ae . a cl wae Aihe i : oe “iil gaege’ cae 

i eee ten plea oe ee oO ae ei bg oe ae ee 
on. i bid o: err. 548 & Pa oe ace ee Pek ee ; e 4 te ) i eres 

aes: pation ree ‘ pe ad aan og Os _ gies hess : rag ny ge ee 

i agai ; Pas | ee ee ae ee ae bags "ose ug ‘ oes eS ae dix, 

a oe ae t eee Sages e erie 4 Ra tg we U i) te. eumetee gf ; 

ge q Ws i sity A ee 1 ee ee re ee ees pete 

a a ie ee ee ey pay ee oe a. MOO Leh eeG Ge eS 

ae Mie " ik pegs pee ue Hoe 7 eel Sd? yan, geome eae t Pog, eee i OP pe es re 

he a ao eee a Rig” Phat te ‘ ty, Speci vc Rte: a Ne a ie * Py) oe Rc le Reece pe: 
ae. 3 ee aha feet, Res Pitch eee she ih : 4 CI cei to MI Ena te ‘eee Rape eee Dea vn an, Epes ig ange 

a a RN eM Ae AP Hs ae Rg eee re Ne gy Re 
es ge as er ei ae Seem ly th oe Bab i te BT fi ee ET cae OD, COPA My 8 Te 
eed lee eB Aan emis. OIE S, + aide OEE, CR cea Oe ee ge mat inns AS eae to 2 we eee a 
a ga 8 tars ag bie. Ce nanan Md aR AR Et eA atin aes eke REN ate awe as 
o> ree Bede Remy hes PMR gee") on eR Re aegis 7 Nee? Satis te Pe tay meee iS Be OR ey 
WEE ee amen SAE, Oh Is Re reas es it RCS ak cea a ee ee 1 OS ow a ema eee 
eos ch eT eR: aC er Pra Hy. a ees 1S mes 8 82 Nh A ge Cn ce 
- “f Eat ; Foss eet ee PS RO, Aa Mme Le Ges Le tee be) a aa 
ee aed Ne as : Si hg: Me ee ith Le Mee gy Sot a ae hg Te ile he deta et a Ee 
ae ae bees _ De Ol, «ie ak am eke Sa tad SO gi: Beas ait Wy 8 Fs nun lst ER sem oe ee ee . ih, ath oeme ee ule 
= ag ¢ PS tear ee Boe Rie . ain a re a a ge ee ey eer it ty AO Ee eR A er tat pe anh 
ia. ate ae | Pay Wah ae oa! "7 aa Rega eet ie ae ere ats 
“—e eos dere tS eS “ ¥ Bho ns ls ib Sas ee a ey ay eres a a ‘ i ee 
eee ae i PMR Tae Ree SR, te ei OR 
C—O a BR ok RES te Ee” ee = es ie sr 

ee Bu oe | Ba fae ae ere Mn See ae nee? rT Ca ree Stee talc pape) bw a i a ere rg Rah ar : 

a By Sf he Me Bios ee te : aes Fae tS Oe ie ae + 9S Re sigh Cig eee ied oe est) to Sn ee Ae foe 
ae s sage c , : ee Lugs le oe y ss de SEE nite ee Oe Tee ee eee ory 

cae ied id j ee ne rae gs ahi ae ie ee gat eA : Bh! Staal ; 

a ee c rede 5, xe 7 ‘a x ve img eo, >. « ae <a fr nae Be ny : , a 5 

Spree, ; pee ee iS A eee a eats ed: oath igi’ sd ad Me ae ae 3 ee at 

a TE Ee a i aie eo, te eM Sa ee oe a tee ale Wee: oe i i 

reer : REET ‘a Ree oe Oe 2027 Ae ame cer aes ee ae ee e 

fe Oe A PE et : ; 2 caer. Saas i 

/ ‘ae f 7 Le . i 4 i ¢ eg oes Rare ; H 
eh: ; nes Page z sntie : ; 

he ye wt oar 5 Tr ae : woe 4 _ ' 

he i . : BEY ye OE y ee: ‘er ‘ tf $ Lhe a See ee ore, SE ; 

ey, “ , o Son ee oe a: ee as eee A = lili a ee. pate ‘ 

ae. - ss 3 & te ee nae Oe Re CPE A ae he ey oer a \ ; 

Gare ae i. @ , es ; Pee Saki? a mle ae » TR cab eet ee Sy agen, 

[> eee \ > ae Bide AE ily AO OE Th pags iok ct Sage pti pee Ss 8S Sa a ' 
pets a rt : genta ORC he WEEE A ey vat OM en Wie ie ie ks ee ee ey te % q 
td pple : ty Ne! ok! pee aah te CNR ef We Sev ae Coney co eee ae tera ite Sn 
Be es vel \ epee de Ft eo et t ee las. cea 4 PEO Fad ve aoe a, ae - i 

nas Sa - Tod i ee ee pdb ae ce Xn Pinte Sie Bk. ten, PER gh) Mek hoe ep res te Cs ae ee 

es Re ; _ Ries ede) Be (ER he ge Oe ee Fae, ESA aE ane Re SG ON RE ; 

OS PRRs aera \ nena ae er eA HP as Be oer onal en eae. ppt ie See Ree meme se | 
: Rene: — Sah Sig les pees. Uo a Ree Oe pet Rees pais re oe ‘ i i P 

a ae a ros be uae at ee RR a St EE” SEM ae eee Me Ah 

= = ‘, i em a Pe Sag . fi ee PP pio 2 RS, a Saas ei Ma eh ni ak SE ae 

Pe . ; tee sie ie a, CNG AS Relea iv ss - Wop ah ihe ae Be Fl aoe ites: 

a | i o Bg ema ee eee tee oe in gine ‘ 
ied i 4 mi SF peta gS obs Rigg ec i te Se, eee ee ; 
tei , H ' BS Matta Poe. Ae Wye Mae Nd baa ‘e ee ee ; 
een ' Gee ae ee EI ee Re ge FBR) Benet ie Haat rn tee : 

a a i ; Ee @ Age ee San i 5 Sah Bi sy Mi Be SE Aes : 
es ‘ : i * jie ; bis. hs i, ee ‘al Ta el Be OE Bore. 
ee z Be Bi ae Se fe: hy ee feed ott. ak Se ' 

ae «. j ee Pata Pinatas Vast ait ay Pte Wien cage baa. 

a ae Wy tea ft Beige, Bi a. eh yeas poet, LO a gg A a 

ee ef ae Ss Age ee Sh A pe eee ce (RE ORT te (ieee eae task } 

eet - bs al ei, ae a Salty sk #, a. oO gi te So PR. oy eer vas a I 

ee oe eit ae bh ye OR at fe eae Ss. get Ae ee TER ORO | ee ee ee 

es ade A A kc” MEN URM ee. ey” ONaaaat \ 

— eo. © ¢ We eis) RAN? Sta ee Pee eh Oe es t 

— i! Bett AP Eke. pete Mt aa AS 

oo rats ae ee Moh Than Ng he ae hee a 2 Me tek, | 

i x ree Ee Spi Ng tg ae mk th) ae eer 8 

1 Seg : eo ee 4 i : Pc. he Bt, oan ae rg a 

Sy ie ohh De Boa ity ey pias Mee ee ae ie eae ays % 
=. 2 - ee tet re oe bar sc io 

ia i ers . i Vp ne pave ne es : h 4 
ee. 2 aie Coe ee ce ee an, Ditech a Cee ae ee 
— ‘ a ne, en ge Te S30 Res, 

ae \ ig ms is vom i 

EO a ‘ eR aly As ERR ae BOE SAA * in ga ae 
ey, ‘ ears ge (OR Ae, ¥ iS ay ig eS ae 
oe ee ete = 3 Pe vier athe” ths Se , ee 

> r- a) al ¥ bs i a / i 4 ” m <4 : 

2 em 4 Fie ae i abs be ea 

ay ta: es pT ROS ee OFC Mere Se OME Oe age 

aa P| ae oe ML rahe a wi’ ‘ WO oF 

ar - ake $2 has ie ee POR ale a) ve eh an % a 

ee ee rs a Nee Gand “sane ges ae pak: BF gh ea eaaadl 

Sai a . See to 3% Raeei ke, ee UN Sie Lc 
- bt ee a a te Pee Mee c, iG hes Bi: 

a4 ‘fe Fe cal ee . TS oe Sy ee. lite te Bead Ss Te 

 - ee ae + RB UR oo RRR te es Sa ee 
.. <a eies 3 Bs ed aay. ge 2 at ’ nee 2% hese Bo au 

vee a “Shee iS CUO es eee be eee 

eco tenn ay ‘oa diy See i Jara RCs "ike, atk ial 

AS be ae coh ee ge OS EGR Ae OS he 

<a “he oan ed oy 3 ee ees es kee 

i a : Aas oe uk a Bb arf CEE oN 

 ) ides te le eM. Re Se eee pn cd 

oe ; ‘ ppt ie ieee ie a oy 

ee. a ; 4 ee # : ea te atts 

(ead Rd ee canal, er ae Am 

a PERE. oa. ae po ie 
Wifey regeras, ars ORY Same ia Big ou Emi ao pa a 

toe aber AW ee eh he eo SR ae x et 

a ar he TARE Le La ee DT ee ae 
- {as 5 ng ate ae aR Wipe, ee eae aah) Gare 

—— 7 ie AMES ie Sess aie | OR mma ee hea : 
opal al . ne a Ss : a fips mh. 

pea. ; iy Si ae aes aah. ae 

esa ae Ne Sa reek «a de ae 

Skea ‘6 E ie gas. =) eee ae ON 2 he ane Ne teas 

i ae a oa eho. ig ae oe Ay it SARE AE 3. i. 

PU ae pre SEU Sea MME Mth ato oY eo Rad 
— : So) aR gd ME oe” pein ae a Maa ami 
a , ony Piette ay ee or eae, 
ree i re Sines Sie ed ata tke een 
im gus Peat ete NE Te es 

a oe aE eis, PR i, I OR. 

: ae eee rs le Eg aes Sle Meer ar ey Mask gies Les ge 

iced a ho | a : Ligtted ee Safes 
or id cage sMeaer fee es Ot 
ees Bing fori f ‘ 4 beats: ee fee. 9H 
4 cae - a eta. ee ee ee Wes 
ae bag + Mga alt as ea co wre Mga: 
a: i. ho ey ae PC ee ee 
a ae - eos Pas ot} Re eee MR yo ty 
eae. ies 5 A oe Sf igegte Ae he 
‘SS ste AR a Sages Tt pee 
: ; itd i Seat ige % + 2 bs Lie eae EFie ae wid 
ae ie a oF ae en Nadiad! oes. Se ee 
ie tie Pie. fe ee ae 
eae EO ie CUE as «hott. pales aha 
aceak te, a eaten Oo cE nh 
ecient Pane aie iy Pn” eh ee 
= ees js * <a ‘ 

ag en 

nae (kane 

. Be ° 

i! 

aoe a ee 

ae a 

ke Le * 

i. ere. ee 
ee 
i 
Ronee So 

ae es ‘ 

oe eS 
Ss Pie 
ee 
BS Dips 
a2 ee 
Bs! eae 
- St be 
a Da a 
: Bema 
eae 
Pe oe 
ei Se 
7 eee q 
7 es eg 
a 2 
a. 5 

lS ar! 

1 ee mh we 
— 

» EET a weet 
hs Se 
Ts 

ee Ee ies 

is ah theme 3 : 

va ae Tae. , ; r : 

Cote: RE Fe) | A gas nae epee Nel ng TY TTS : ; WaeT se See f os is : Y a) . z . is a ve ii ae eS ee 

2 Se ate tara ashes eh ace ele Se, i hoe in a A ea a RIN IRSA Via Fe a tae oe. Gar Pan ty, o, Eo ke cg 3 Sa ae er elas Meee ade ey cat, Te OR eS AES eat Re eee eee in st PS 

BAUR AMT, Ror Sc Ry ached eRe I ae ge Pw. Aaa cs Shake 3S ey eater eo ite. Vir epee ert eI Ls ch Oe Netra ye oe wren gee oT ier ES Be tat I i: Bade, ea a) at Ot Mea ene Ie ea cee es eres eM Noo tae ee SS te Th ee acene, Boge Setar et Seems an Ain: he a eC ee Ce Se ot Sy 

Set “ag IE oe FS a oes aes eases Raaionaae | dees re pate FaeEy ta ee SA Soca si rs ces Teg Nal ORG atlas AA as Sle RE MRE Ure POLI al Se eet hideg tk? Meee Road tf YG Soig feo g a fu taia at A Rae Rie ia rae ed the oe nape erie 


Hees rs 


November 2, 1936 ADVERTISING AGE 


This month America's millions cast their vote 
in a great national election. e Those same 
millions are voting every day—expressing 
their preference for your product—or your 
competitors. e Their vote on brand preference 
may affect you more personally and more 
materially than their decision at the polls. e 
Alert advertisers elect these stations to court 


the people's favor—to win the people's vote. 
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WSB Atlanta NBC 
WFBR Baltimore — NBC 
WAAB Boston : CBS 
WNAC | Boston CBS 
wiee | seem CBS 
WBEN Buffalo NBC 
WGAR| Cleveland NBC 
WFAA | Dallas NBC 
WBAP Fort Worth NBC 
WJR Detroit CBS 
KPRC Houston NBC 
WFBM | Indianapolis CBS 
WDAF | Kansas City NBC 
KFI Los Angeles NBC 
KECA Los Angeles NBC 
WHAS | Louisville CBS 
WLLH Lowell YN 
WTMJ Milwaukee NBC 
WSM Nashville NBC 
WSMB New Orleans NBC 
WTAR | Norfolk NBC 
WFIL Philadelphia NBC 
KGW Portland NBC 
KEX Portland NBC 
WEAN | Providence CBS 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
KOMO | _ Seattle NBC 
KJR Seattle NBC 
KHQ Spokane NBC 
KGA Spokane NBC 
WMAS | Springfield CBS 
KVOO | Tulsa NBC 
KFH Wichita CBS 
Also 

- THE YANKEE NETWORK 

THE COLONIAL NETWORK 

TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. 


INCORPORATED 


DETROIT 


° SAN FRANCISCO 
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Three Star Beer 
Bows in Buffalo 


Phoenix Brewery Corporation, Buf- 
falo, introduced Three Star beer with 
an intensive advertising campaign, 
using newspaper and outdoor, local 
radio stations and airplanes, one 
lighted at night displaying three 
stars, and during the day dropping 
100,000 cardboard replicas of the 
bottle. 

Addison Vars, Inc., Buffalo, is hand- 
ling the campaign. 


First Sob Sister 
in Radio, on WMCA 


Frankie Basch, said to be the first 
sob sister in radio, and Martin Starr, 
motion picture trade paper writer, 
have joined the program department 
of Station WMCA, New York. 

The roving reporters will cover 
feature news of the day for Intercity 
Broadcasting System. 


Set Marketing Dates 


The annual marketing conference 
of the American Management Associ- 
ation will be held Nov. 12-13 at the 
Hotel Pennsylvania, New York. 


Joins McIntosh Agency 


James Lovick, formerly with J. J. 
Gibbons, Ltd., Vancouver, B. C., has 
joined Stewart McIntosh Advertising 
Agency, Vancouver. 


SECURITY ACT 
TO BE DECIDING 
ELECTION ISSUE? 


Republicans Find Masses 
Didn’t Understand It 


Washington, D. C., Oct. 30.—The 
presidential election next Tuesday 
has resolved itself into a referendum 
on the social security plan, it ap- 
pears to shrewd political observers 
as the bitterest campaign in recent 
years draws to a close. 

There is a moral here for the ad- 
vertiser. It is that one of the things 
that “everybody knows” is often 
known only to a handful. 

Expenditures by the Republican 
party, according to a report filed 
with the Clerk of the House, 
amounted to $6,160,999. The Demo- 
crats’ tetal was $2,856,074. 

The Republican party, after jug- 
gling with such issues as foreign 
trade, farm relief, NRA, and some 


[ __— 


of the other alphabetical combinations 
which are so numerous hereabouts, 
finally has centered on social secur- 
ity as the most vulnerable point in 
the Roosevelt armor. The man on 
the street may not know or care 
much about economics as discussed 
by the professor and politicians, but 
he has some definite opinions when 
it comes to his weekly pay envelope. 

This discovery apparently has 
changed the whole strategy of the 
Republican party, and it has not 
been slow to explain to the electorate 
what lies ahead under the Demo- 
cratic social security plan. 

The Democrats don’t like the way 
the presentation has been made. The 
Social Security Board this week 
issued a statement branding most of 
the allegations as false. It charged 
that much of the publicity has failed 
to make clear that the employer, too, 
must contribute to the fund being 
built up. 

Said Arthur J. Altmeyer, acting 
chairman of the Social Security 
Board: 

“The Social Security Board has re- 
ceived from many parts of the coun- 
try copies of posters, bulletins, and 
pay envelope inserts warning work- 
ers that a Federal tax will be de- 
ducted from their pay beginning Jan. 
1, 1937. The Board has received also, 
by long-distance telephone, telegraph, 
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| you could hedge-hop across the Detroit 
trading area, where 47.80% of Michigan’s 
population lives, you would see it thickly dotted 
with spots of red—special delivery boxes for The 
Detroit News. These mark the better-able-to-buy 
suburban and country homes reached by The 
News’ rural delivery service. In Detreit, 76% 
of the circulation of The Detroit News is home- 
delivered by 3,000 exclusive carriers. 


Thus the entire Detroit trading area receives 
the impact of The News. And the entire area 
tesponds because it is within easy access to 
Detroit’s retail storgs. For around Detroit spreads 
the finest highway system in America, where 
more people drive in privately owned cars than 
in any other market of its size in the world. 


The Detroit News—the home newspaper of §- 
Detroit—has the largest circulation of any news- f° 
paper in this trading area—approximating 1929 fF 
buying power; surpassing 1929 in real wages. 


The Detroit News 


THE HOME NEWSPAPER 


Chicago 
d. E. LUTZ 


- 


OLD MR. BOSTON'S NEW PACKAGE 


The molded carton adds dignity and impression of quality to the 


everage. 


letter and in person, numerous pro- 
tests and complaints concerning these 
materials and the manner of their 
use, together with inquiries as to the 
degree of their accuracy and authen- 
ticity. 

“The statements are nearly all 
misleading as to the amount of tax 
that will be pid or actually mis- 
state the amount of tax that will be 
paid. They make no reference to the 
fact that the employer is also re- 
quired to pay a tax. Even worse, 
they are completely silent or cast 
doubt upon the substantial benefits 
that will be payable to workers. Some 
of these statements go so far as to 
suggest that the Government may 
not live up to its promise to pay 
these benefits when due.” 


Size of Income 


The Board asserted that’ the 
monthly retirement benefit of a 
worker at age 65 will be larger “than 
he could purchase from any private 
insurance company with the taxes he 
will have paid the Government.” 

“These monthly payments,” it con- 
tinued, “will range from $10 to $85 
a month. If a worker dies before 
reaching age 65 a lump sum payment 
is made to his family. This lump 
sum will amount to 3.5 per cent of 
the total wages he has earned after 
1936. If he dies after reaching age 
65, before he has drawn out monthly 
payments amounting to 3.5 per cent, 
his family will receive the balance 
of the 3.5 per cent. The tax that the 
employe must pay amounts to only 
1 per cent for the first three years 
and does not reach the maximum of 
3 per cent until 1949.” 

After giving a concrete example 
of how the law affects one worker, 
the board asserted that “misleading 
statements that are being circulated 
in pay envelopes and on plant bul- 
letin boards fail to mention that 
these benefits are paid as a matter 
of right, regardless of the amount of 
property or income a worker may 
have. A worker is not required to 
show that he is in need and without 
relatives who can support him, as is 
true in the case of state old age 
pensions.” 

The Board was correct in stating 
that the Social Security Act is re- 
ceiving plenty of publicity in pay en- 
velopes and on bulletin boards. In 
Chicago, a small riot ensued when 
a Democratic worker tore down a 
notice from a bulletin board, charg- 
ing that it failed to state the facts. 

The most conspicuous attack on 
the Federal Old Age Benefit section 
of the Social Security Act this week 
was made by the New York Sun, which 
not only printed its argument in a 
page in its own paper, but took pages 


in several other newspapers to ask, 
“Mr. Worker, Who’s Going to Take 
Care of Your Billions for You?” 
The advertisement charged that 
the act represented a potential diver- 
sion of 41 billion dollars to be paid 
by industrial workers of the North 
to the benefit of non-industrial South- 
ern states. The charge was based on 
the fact that the payroll taxes go into 
a general, rather than a special fund. 


Bull’s-Eyes Count 


33,000 Contestants 


In the 4 years The Open Road 
for Boys has held its National 
Rifle Contest over 33,000 boys 
have entered. Many, many boys 
have scored bull’s-eyes but only 
four boys have had perfect scores 
—40 consecutive bull’s-eyes. 


Advertisers can score bull’s-eyes 
in The Open Road for Boys. A 
perfect score depends on the copy 
appeal. 


Our National Rifle Contest is but 
one of the healthy activities spon- 
sored by this magazine, aiding 
our future citizens to shoot 
straight for the target of life. 


Smart advertisers appreciate the 
youth market. We offer 300,000 
buying bull’s-eyes of the present 
and future. In terms of readers, 
about three-quarters of a million 
boys! 

Why not talk this rich market 
over with us? We have copy 
slants to fit your problem. Let 
us send you a book of facts on 
the youth market—“You can Be- 
lieve it or Not.” 


Open Road for Boys 


729 Boylston Street, Boston 
122 E. 42nd St. 307 N. Michigan Ave. 
New York Chicago 
155 Montgomery Street 
San Francisco 
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November 2, 1936 


ADVERTISING AGE 


A NEW WEEKLY PICTURE MAGAZINE ON THE NEWSSTANDS NOVEMBER 19 


EDITORIAL 


Pre-publication prophecies concerning its 
acceptance would be highly out of order 
here. But it is no prophecy to state that 
LIFE has been created to enable its adver- 
tisers as well as its editors to appear at 
their best. 


ADVERTISING OFFICES: 


135 


EAST 42ND 


SIZE: Lire offers a page size—even larger 
than the leading weeklies—1054” x 14’’—its oversize mar- 
gins designed to secure the best visual appeal for all the 
contents of every page. 


PAPER: Only fine, high finish paper will be 
used—specially manufactured calendered stock for a new 
gravure process, and a new type coated paper, fed from 
rolls, for high speed letterpress. 


INK: Jet black. Quick drying ink for letter- 
press, specially manufactured ink for gravure—both of the 
same black intensity will insure the best reproduction 
obtainable by either process. 


P Ri N Tl N C: Not the finest printing possible 


at high speeds, but the highest speeds consistent with the 
finest printing—this is the goal of LIFE’s production de- 
partment. Advertisers will have their choice of two pro- 
cesses—gravure or letterpress—both 
aiming at new levels of attainment.* 


*A book giving complete mechanical re- 
quirements, sample pages in both processes, 
etc. will be sent on request. 


STREET, NEW YORK 
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November 2, 1936 


Ford to Hold 
First Central 
Dealer Meeting 


Dearborn, Mich., Oct. 29.—-For the 
first time since the Ford Motor 
Company was founded more than 33 
years ago, Ford dealers from all 
parts of the United States and Can- 
ada will gather here Friday, Nov. 6, 
for a huge dealer meeting with 
Henry Ford, founder, and Edsel 
Ford, president of the company. 

Present indications point to an at- 
tendance of 7,000 dealers. The pur- 
pose is the unveiling of new Ford 
V-8 cars for 1937, but the climax will 
come when the dealers present to 
Henry Ford in historic old Green- 
field Village the 300-year-old Cape 
Cod windmill, built by the pilgrims 


in 1633, once a landmark of the 
Four Corners at West Yarmouth, 
Mass. 

The windmill was purchased for 


Mr. Ford more than a year ago by 
a committee of dealers. It was care- 
fully taken down, timber by timber, 
each numbered, and now has been 
re-erected in a new part of the his- 
toric old American Village here 
where Mr. Ford has spent so much 
time and effort recreating some of 


the background of the pioneers who 
laid the foundations of American 
civilization and the American system 
of living. 


Presenting New Cars 


An address of welcome by Edsel 
Ford will open the meeting. In- 
formation on the new cars and plans 
for the forthcoming selling season 
will be presented by W. C. Cowling, 
director of sales, and J. R. Davis, 
his assistant. 

The new cars, of all body types 
and in all colors, will then be driven 
into the coliseum and around the 
arena. A presentation of the new 
car features, carried out with the 
aid of giant models, in a setting de- 
signed by Walter Dorwin Teague, 
noted industrial designer, will follow. 

At the conclusion of the meeting 
the dealers will be transported in the 
bus fleet to Greenfield Village for 
the ceremonies incident to the pres- 
entation of the Cape Cod windmill to 
Mr. Ford. 


SMeatiee tor Denk 


Modern Industrial Bank, 
York, 
over station WOR, Newark, Nov. 3) 
from 11:15 p. m. to 2 a. m., with Ga- 
briel Heatter at the microphone. 
Metropolitan Advertising Co., New 
York, has the account. H. D. Adair is 
account executive. 
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| money 
| “Double safety, 


New | Double delight, no chalk, no soap.” 
will sponsor election re turns | 


Six Insertions 
in Newspapers 
for Pepsodent 


Chicago, Oct. 27.—Featuring a new | 


ingredient, 
pany 


Irium, Pepsodent Com-| 
yesterday launched an exten- | 


sive newspaper campaign for Pepso- | 


dent tooth powder. 

The campaign marks the first use 
of newspapers by Pepsodent, outside 
the comic sections, for five years. 


With six insertions of 600 lines each | 


scheduled through Dec. 10, the cam- | 


paign is being carried in 214 news- | 


papers in key cities. 

Sliding by the narrow ledge be 
tween tooth paste and tooth powder, 
the copy identifies Irium as “a spec- 
tacular new luster discovery. It 
works on a totally new and unique 
principle; dissolves film on _ teeth 
with wonderfully swift and gentle ac- 
tion.” 

The new campaign ties in a double 
back offer with the slogan, 
no grit, no pumice; 


Varying the slogan “see your den- 
tist twice a year,” the new campaign 
invites the reader to “Verify every- 


ithing with your dentist.” 


The new ingredient was developed 


| by Pepsodent about a year ago. 


iene of Georgia 
... Distributing Center of the Southeast 


Atlanta is not only Georgia's capital 


population—it is the distributing center of the Southeast. 


—it is the largest city in a state of 3,000,000 


Atlanta’s metropolitan area numbers 370,920 people; it has 762 factories manu- 


facturing 1,500 different products and 1,700 branch offices of out-of-town businesses. 


Such a diversification of industry makes for pay rolls. 


Add to that the back- 


ground of rural Georgia with good crops of cotton, tobacco, corn, peanuts, pecans and 


other products bringing good prices and you get an idea of the 


market. 


| 


‘Tune In On 


SB 


The Atlante Journal 
Station--.50,000 Watts 


“The Voice of the South”’ 


value of the Atlanta 


The Atlanta Journal has maintained its supremacy in 


this live, up-and-coming market by pioneering new and 


modern improvements in its handling of the news, features 


and pictures. 


The Journal was the first Atlanta newspaper 


to have a rotogravure section; first to have a magazine sec- 


tion; first to have Wirephoto. 


touched new heights in 


No, wonder The Journal has 


a circulation way. 


vai ¢ arenes Journal 


“SCARE” APPEAL 
OUSTED IN NEW 
WEED CAMPAIGN 


‘American Chain Tacks Off 
to Quality Theme 


Bridgeport, Conn., Oct. 28.—-Taking 
a new tack, the American Chain Com- 
pany is unfurling a heavily expanded 
advertising campaign, steering away 
for the first time in 10 years from its 
familiar ‘“‘scare’’ copy’’ to concentra- 
tion on quality features such as dur- 
ability and ease of attachment for 
Weed tire chains. 

At the same time dealer co-opera- 
tion is being stressed to back the 
“We-put-on-your chains” feature 
which has been built up over the last 
three years. It is optional with the 
dealer whether this service is free or 
paid but American Chain is extend- 
ing a variety of point of sale display 
materials to promote this feature. 

The consumer campaign will open 
in November with insertions in the 
farm field in Breeder's Gazette, Cap- 
per’s Farmer, Corn Belt Farm Dai- 


lies, Country Gentleman, Country 
Home, Farmer’s Journal, Hoard’s 
Dairyman, National Livestock Pro- 


ducer, Poultry Tribune and Success- 
ful Farming. 


Plan “Snow” Releases 


The latter part of the month, full 
page copy will appear in four general 
and four special magazines. Six hun- 
dred line copy also has been prepared 
for “snow” releases in newspapers of 
75 cities. 

Dealer advertising already has 
been started in eight automotive and 
three bus and truck papers. 

The campaign marks a 33 per cent 
increase over advertising efforts of 
Fall and Winter last year. 

Consumer copy will stress the rein- 
forced bar. which was the subject of 
a co-operative campaign, tying in 
with the safety theme, staged by six 
leading tire chain manufacturers last 
year, including American Chain. 
Other features stressed are electrical 
welded, case hardened side bars; the 
special Weedalloy metal used in the 
chains, and the lever lock feature for 
easy manipulation. 


Helps Other Sales 


In conjunction with special dis- 
plays for gas station and tire shops 
on chain service, American Chain is 
stressing the idea that this service 
not only stimulates tire chain sales 
but provides a wedge for concurrent 
sales of other automotive products. 

The co-operative campaign staged 
by the chain companies with the 
pooling of bar-reinforced patent in- 
terests last year, will probably be re- 
sumed this year, but the schedule so 
far has not been set. 

Reincke-Ellis-Younggreen & Finn, 
Inc.. Chicago, is the agency for 
both American Chain and the co-oper- 
ative campaigns. 


Three to White-Lowell 


National Apple Juice Corporation, 
and Viviny Perfumers, Inc., both of 
New York, and Lionel Rogers, Inc., 
West Haven, Conn., University Club 
toilet requisites for men, have ap- 
pointed White-Lowell Company, New 
York. 


Porzer to Wool Group 


Walter K. Porzer has resigned 
from Lambert & Feasley, New York, 
to become general director of Asso- 
ciated Wool Industries, also of New 
York. He succeeds Ernest C. Morse 
who retires to enter business for 
himself. 


Name Powers & Stone 


Current History, New York, has 
pointed Powers & Stone, Inc., Chi- 
cago, as advertising representatives. 


Liese on Sales Staff 
Williams, Lawrence & Cresmer 
Company, New York, publishers’ rep- 
resentative, has added Theodore W. 


| Liese to the New York staff. 


| Willys-Overland Has 
Capital of $3,500,000 

Working capital of $3,500,000 was 
provided for Willys-Overland Motors, 
Inc., Toledo, when E. H. Rollins and 
Sons, Inc., New York. representing 
underwriters of the securities, made 
final payment to George W. Ritter, 
secretary and attorney of the com- 
pany. 

Free from debt, except current 
taxes and workmen’s compensation, 
and without bank loans, the company 
resumes business with assets exceed- 
ing $14,000,000. 


Newhoff-Kaufman Named 


Newhoff-Kaufman Advertising 
Agency, Baltimore, Md., has been ap- 
pointed by Strouse-Baer Co., manu- 
facturer of Jack Tar togs. Trade pa- 
pers and magazines will be used. 
Schloss Bros. & Co., Baltimore, have 
named the agency for Schloss clothes, 
Sturdiweve clothes and A. B. Kirsch- 
baum Co., Philadelphia. subsidiary of 
Schloss. 


Seaman with Powell 


William H. Seaman has joined 
Raymond Powell Company, Memphis 
agency, as account executive. 


Agency how use 


Keefe Chemical Co., Boston, Silver 
germicide, has placed its advertising 
with Huber and Creeden, Boston. 


ch CREAM 


OFTHE 
Pacific Coast 
FARM MARKET 
Is Yours 
for the asking 


. . . through these 
official Grange 
Papers 


Reach the cream of the Pacific 
Coast Farm Market through 
the Grange Farm Group. These 
official grange papers carry 
advertising messages to a con- 
suming, prosperous, buying 
market composed of 75,000 
better class farm families in 
four Pacific Coast states. 


Grange Farm Group brings 
tangible, traceable results to 
advertisers through contests 


carried on by local granges. 


Reaches More Than 75,000 Farm Homes 


Grange Farm broup 


MILLS iger - SAN FRANCISCO 
CaliforniaGrange News 


Idaho Granger 
Oregon Grange Bulletin 


Washington Grange 


News 
DUNCAN A. SCOTT & CO., Representatives 


San Francisco - Los Angeles - Chicage 


ig =~ 


New York - Cnicage 
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0 COLORING MATTER ADDED 


Thus can we label the singular substance of News-Week. 
News-Week has three wholesome ingredients, and only three. 


One: The record of the week's important news... brief, yet complete; 


vivid, yet uncolored. 
Two: Research to augment the written record and put it in perspective. 


Three: Pictures — not of still-life, but of news in progress — to give the 


turn of world events a visual reality. 


Many people (some 225,000 now) have an appetite for just this kind of 
dish. They are substantial people, with good homes, good cars, good 
incomes. They dress well, set a good table, and provide for their families 


* 


in the future. Many advertisers, likewise, have found real sales 


nourishment in News-Week pages. Who will be the next? 


*We have a survey to sustain these points. Sent free on request. 


NEWS-WEEK 
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Chevrolet Is 
Gearing for a 
1,200,000 Year 


Detroit, Mich., Oct. 29.-What is 
said to be the largest schedule of 
meetings in the annals of American 
industry—a convention held simul- 
taneously in 50 cities from coast to 
coast, with more than 35,000 in at- 
tendance—is being held this week 
by the Chevrolet Motor Co., in prep- 
aration for announcement of its new 
1937 cars Nov. 7. 

The sessions are being directed 
from Detroit by W. E. Holler, vice- 
president and general sales manager, 
who recently acted as host to 1,000 
Chevrolet wholesale field executives 
at a four-day convention here and at 
the General Motors Proving Ground. 
Mr. Holler himself is officiating at 
many of the meetings in the field. 


The 1937 Quota 


Exhaustive surveys of the market, 
coupled with a knowledge of the 
product it will offer, and the organ- 
{zation it will put behind that prod- 
uct, have led Chevrolet to project its 
1937 sales as 1,200,000 units, Mr. 
Holler explained. The purpose of 


lay before the company’s 10,000 
dealers, 5,000 retail sales managers, 
and 20,000 retail salesmen details of 
the program to achieve that end. 
Special emphasis, he said, will be 
laid upon plans for announcing the 
new models, which make their bow 
Nov. 7. 

“The nine regional managers and 
47 zone managers who saw and drove 
the new car during the recent sales 
convention, and who after seeing it 
enthusiastically accepted the chal- 
lenge to break all previous records 
during the coming year, are now re- 
laying to the retail selling organiza- 
tion all the product information and 
sales plans they received here,” said 
Mr. Holler. 


Kohn Represents 


“Time” in South 


The report that Ernest M. Hender- 
son has become Southern representa- 
tive of Life is erroneous, the maga- 
zine has advised ADVERTISING AGF. 

George M. Kohn, Walton Bldg., At- 
lanta, will continue as Southern rep- 
resentative of magazines published 
by Time, Inc. 


Next Appoints Bowman 

Next, Inc., Mineral Wells, Texas, 
brushless shaving cream, has ap- 
pointed Luckey Bowman, Inc., New 


the present field conventions is to 


York. The product is a new one, and 
is being tested on radio. 


BURG RELATES 
IRON FIREMAN'S 
BASIC POLICIES 


New York, Oct. 26.—Consistent 
national advertising since 1926 has 
been an important factor in the 
growth of Iron Fireman Manufac- 
turing Company, according to C. T. 
Burg, sales manager, who spoke to- 
day before the Sales Executive Club 
of New York. 

The national advertising  pro- 
gram, in which more than $2,000,000 
has already been spent, has been in- 
creased this year by the addition of 
42 Sunday newspapers to the maga- 
zine schedule. Half-page space has 
been used in newspapers seven 
times, he said. 

Mr. Burg described how a coal 
stoker was first manufactured by a 
greenhouse operator 16 years ago, 
out of which has developed the pres- 
ent Iron Fireman product and com- 
pany. In its first year of production, 
sales were $33,000. Now they are 
$10,000,000 per year. Present 
dealer representation includes 1,500 


City BOY MAKES GOOD 


associated with us. Properly because for 
four years H. Preston Peters has been in- 
creasingly active in the management of our 
business and increasingly indispensable in 


our plans for the future. . . 


name, but no new faces. 


. Aside from good! 


m! Class—“and lucky 


the new arrangement. 


A little more than four years 
ago Preston Peters signed on 
with us as Office Boy, Third 
to get it, 
mm too Lucky for us, that is. 
i} Today Pete is Vice President 
and Secretary, manager of our 
New York Office, and—well, 
look at the signature of this 
announcement . . . Between the 
days of office boy and the days 
of Vice President etc. lay four 
» years of hard, intelligent, effec- 
f tive work for our stations and 
our stations’ customers. It’s 
an interesting story—a_ story 
you'll have to hear from us, 
because you’d never hear it 
from Pete himself. 


ed | 
. 


IN BIG COUNTRY! ... 


DAY Free & Sleininger, Inc. officially 
and properly changes its name to Free 
& Peters, Inc. Officially because for nearly 


a year Mr. Sleininger has not been actively 


the corporate name, nothing is changed by 


H. Preston Peters 


continues as Vice President, Secretary, and 
Manager of our New York Office. James L. 
Free continues as President and Treasurer, 


with headquarters in Chicago. ... A new 


... We know that 


you join with us and our stations, in our 


pride of Pete—a good boy who’s making 


FREE & PETERS, INC. 


(Formerly Free & Sleininger, Inc.) 


Radio Station Representatives 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
WHO .. . .. . Des Moines WAVE ... . Louisville KSD . ..... . St. Louis 
WGR-WKBW .. . . Buffalo WTCN . Minneapolis-St. Paul WFBL . . . . . . Syracuse 
WHK ... . . . Cleveland KOIL .. . . Omaha KOIN-KALE. . . . . Portland 


KMBC ... . . Kansas City 


Mee te te tc tte ew 


James M. Cleary 


outlets. 

The coul stoker industry today is 
made up of 200 manufacturers, and 
5,000 dealers. Total sales volume is 
between $25,000,000 and $30,000,000, 


Mr. Burg estimated. 
He said that Iron Fireman's 
growth in sales volume has been 


achieved in the face of constant 
shrinkage of coal tonnage used for 
domestic heating. 

Despite this condition, sales of 
Iron Fireman stokers are running 
approximately 50 per cent ahead of 
1935, he said, predicting further in- 
creases as a result of increased co- 
operation with coal _ producers 
through Anthracite Industries, Inc. 

Concentration in selling is an im- 
portant factor in the growth of Iron 
Fireman, Mr. Burg asserted. This 
has been applied to the extent of 
concentration in particular towns. 
Salesmen are trained carefully to 
follow a four-step procedure of sur- 
vey, presentation, demonstration 
and close. Concentration on pros- 
pects includes selection of the type 
of campaign most likely to be ef- 
fective in making a specified sale. 

Sales literature and dealer helps 
are sold, Mr. Burg said, a total of 
$70,000 worth being placed every 
year. Outdoor advertising and radio 
are made available for dealer use. 

Iron Fireman stokers are sold to 
dealers on a sight draft basis, at a 
figure above the list price. The in- 
crease is used to pay for direct mail 
to be sent to the dealer’s prospects. 

The product is glorified by sales- 
men. Parts of the Iron Fireman are 
removed from velvet wrappings in 
the course of the sales presentation, 
and instruments such as the ther- 
mostat are carried in leather cases. 

The Iron Fireman’s chief appeal 
lies in making automatic heat pos- 
sible with coal, and it is according- 
ly competitive with other fuels asso- 
ciated with automatic heat, Mr. 
Burg said. 


CLEARY GIVES 
RIVALS BOOST 
IN PAID SPACE 


Chicago, Oct. 29.—The unique 
spectacle of a political candidate tell- 
ing voters in paid space that his 
rivals are fine fellows was presented 
this week in the campaign of James 
M. Cleary, vice-president of Roche, 
Williams & Cunnyngham, Inc., for 
Universty of Illinois trustee. 

Asking “Why Should You Vote for 
Me?” Mr. Cleary gave the explana- 
tion in all Chicago newspapers and 
a dozen downstate. 

“IT am a candidate at the Nov. 3 
election for the only office which 
carries no salary, no fees, no pa- 
tronage,” the advertising man de- 
clares. “Yet I am throwing money 
and modesty to the winds to ask 
you to vote me into this job that is 
all work and no pay. I am running 
at the request of the Alumni Agsso- 
ciation and I want to make a good 
race. 


Rivals Were Classmates 


“I must admit that the other 
candidates are men of character and 
ability. Two of my opponents (Mc- 
Kelvey and Pillsbury) entered the 
University in the same class with 
me 33 years ago and are personal 
friends. But they are unfortunately 
afflicted with Republicanism.” 

The insertion, which concludes 
with an autobiographical sketch, 
drew barbs from both sides, Mr. 
Cleary disclosed. Democratic col- 
leagues were disturbed by the ad- 
vertising man’s approbation of his 
opponents and the Republicans re- 
acted to the party slur. 

The advertisement had another 
novel angle in that it was the only 
paid space effort used by any of 
the three candidates, and Mr. 
Cleary’s only campaign effort. He 
has made no speeches and appeared 
at none of the traditional gatherings. 
His modest campaign has been con- 
ducted by his daughter, Marguerite. 


Meyercord Picks Mears 


Meyercord Company, Chicago, has 
appointed Mears Advertising, New 
York. A test campaign is under way 
in Chicago newspapers on the client’s 
new decalcomanias for wall and fur- 
niture decorations in bathroom, kit- 
chen and dining room. Charlemagne 
Smith is account executive. 


Two Name Ziv 


The P. H. Davis Tailoring Co., Cin 
cinnati, has appointed Frederic V. 
Ziv, Inc., Cincinnati, for a newspaper 
and magazine campaign. Aeronauti- 
cal Corporation of America, Cincin- 
nati, has named the Ziv agency for 
Aeronca planes. Newspapers, trade 
papers and magazines will be used. 


Have our representative call 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


BOSTON 


“SET ATTRACTIVE ~ si 
DISPLAY HEADS IN | 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset, FOTOTYPE 
ALPHABETS will save you typesetting or art 
work on any job. The cardboard letters fit 
into specially designed composing “stick. 
Automatically self-aligned as set — ready for 
°Y instant use on layout. Easy — no experience 
7 needed. The cost is pennies — not dollars. 

FOTOTYPE ALPHABETS are made in many dit 
ferent type styles. Write today for illustrated folder. 


THE FOTOTYPE COMPANY 


629 Washington Blvd., Chicago Phone Monroe 1172 
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SEE YOU, “Printed 


You. can't get by 4 if you're 


: | good. A strong illustration “in black and white 


* | or color attracts and gets me to read the message. If 
sne “a ( 


« | you hit me right, [ll wire a pleasant reaction to the 


brain ...creating a desire to buy. 


It’s all up to you, ‘Printed 
Advertisement’: ..you can 
be sure of a faithful re- 
“| production if you'll tell 
- the man on the job to 


...always follow the arrow 


| COLLINS, MILLER & HUTCHINGS 


PHOTO ENGRAVERS 
‘ 207 NORTH MICHIGAN AVENUE ee CHICAGO 


NC. 
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Roizen to “Albany News” 


Manus Roizen, production manager 
of the advertising department of the 
Buffalo Evening News, has become 
merchandise counselor and promo- 
tion manager of the Albany Evening 
News. 


WNEW Moves Studio 


The main studio of WNEW has 
been moved from Newark to 6501 
Madison Ave., New York. The New- 
ark studio will be continued as one 
of two auxiliaries. 


— SUPPLY NEWS 


“The Buik me | Material Dealers Own Paper” 


TICAL B f it 0 ER 
“Devoted to the SIM al Problems of Contractors’ 
Gis ponyess / 


To $i 


Industria! Publications, Inc., pos f East Van Buren St., Chicago 


All Branches 
of Advertising 
in German Show 


Kissen, Germany, Oct. 21.—*‘Die 
Deutsche Werbung,” just held in this 
city, home of the famous Krupp 
works, was, strangely enough, the 
first in which all branches of German 
advertising united to show manufac- 
turers the variety of the tasks which 
advertising can perform and the im- 
portance of this profession in the life 
of the nation. 

Agencies were well represented in 
the exhibit in an effort to demon- 
strate that the advertiser who relies 
exclusively on his own efforts is la- 
boring under a handicap. 

Even more interesting, however, 
was a display of political propaganda, 
in which the government itself ad- 
mitted its interest in purveying vari- 
ous ideas. In the same section, the 
German Government railroads dis- 
played the advertising with which it 
fosters use of both passenger and 
freight facilities. 

Industries of the Ruhr were well 
represented in the exposition. The 
steel trade, particularly, has always 


been an aggressive advertiser, condi- 
tions permitting, and its exhibit in- 
cluded interesting examples of both 
individual and concerted advertising. 

In other respects, the exhibit lived 
up to the most modern spirit. A 
printing press produced literature of 
all kinds for the crowds to wonder 
at, while local brewers included sam- 
ples of their products in the adver- 
tising which was on display. 


Transamerican Expands 
Staff ; Adds Office 


Myron Elges, recently in charge of 
advertising and promotion for Ma- 
rine Direction Finder Corporation, 
has joined the New York sales staff 
of Transamerican Broadcasting and 
Television Corporation. 

New Chicago sales personnel in- 
cludes Clifford L. Sleininger, former 
station representative, and J. M. 
Ward, formerly with the advertising 
and merchandising departments of 
the Chicago Tribune. 

A new office at 5833 Fernwood Ave., 
Hollywood, Cal., has been opened. 
William V. Ray, former radio talent 
agent operating in Hollywood, is in 
charge. 


Gets ABC Washere 


Hanff-Metzger, Inc., Chicago, has 
been appointed by Altorfer Bros. Co., 
Peoria, Ill., ABC washers. 


‘REACHING 
MORE THAN 


BALTIMORE 
FAM GLEE S, 


and Sunday American 


Average net paid Levoghadien of the Sunday American for six months 
ending September 30, 1936—230,239; the largest in all the South. 


etionatin <~ Ceaees international oeeetnine Service—R. E. Boone, pons seth 


Space Charges 
60% of Normal, 
Agency Reports 


New York, Oct. 27.—Advertising 
can be bought at 60 cents on the 
dollar under present Federal and 
New York tax laws, Sterling Adver- 
tising Agency asserts in a study of 
the relationship between net profits 
and advertising costs. 

The agency finds that firms ap- 
propriating funds from net income 
to advertising can reduce their to- 
tal tax and at the same time enjoy 
a saving of approximately 40 per 
cent in their advertising expense. 

The study holds that inasmuch as 
the “drastic penalties” in the form 
of new corporate taxes automati- 
cally reduce the amount of surplus 
which many corporations would 
normally leave in their business as 
a protection or cushion, it is essen- 
tial that all corporations consider 
what measures they can take to 
create substitute protection. 

“The answer,” according to the 
agency, “is advertising promotion, 
which intelligently handled, will not 
only hold or increase the prestige 
of the corporation advertising, but 
will increase sales and profits.” 

The agency points out that expen- 
ditures for advertising promotion 
are deductible under the law, while 
outlays for new machinery, equip- 
ment, furniture and showroom im- 
provements are not so deductible 
except on a _ yearly depreciation 
basis. 


EXTRA DIVIDENDS 
DECLARED BY SEARS 


Chicago, Oct. 29.—Declaration of 
the regular quarterly dividend of 60 
cents a share, plus an extra divi- 
dend of $1.75 a share was the an- 
swer of Sears, Roebuck & Co., to 
the surplus tax today. Another ex- 
tra dividend and an employes’ bonus 
will be paid before the close of the 
fiscal year Jan. 31. At the same 
time Sears will float a new stock 
issue to secure additional working 
capital. 

This new capital is necessitated 
by a substantial increase in sales, 
which are likely to reach the $500,- 
000,000 mark for the fiscal year. 

The company’s report said that 
“in the opinion of officers and direc- 
tors, the company is not justified in 
paying a large surtax, to avoid 
which the major portion of our 
earnings must be distributed to 
stockholders.” 


Buckley Joins Rambeau 


Richard D. Buckley, formerly with 
Delineator and Amos Parrish & Co., 
Inc., has joined William G. Rambeau 
Co., New York. New and larger office 
quarters also have been taken at 570 
Chanin Bldg. The new phone num- 
ber is Ca. 5-4940. 


21-YEAR CHASM 
IS BRIDGED BY 
CENSUS BUREAU 


Washington, D. C., Oct. 29.—Many 
interesting but confusing figures are 
contained in the report issued by 
the Bureau of the Census for alco 
holic beverages for 1935, with com- 
parisons with 1914, the last normal 
pre-prohibition year for which cepn- 
sus figures are available. 

Production of distilled liquors in 
1935 amounted to 213,819,844 proof 
gallons, compared with 103,045,322 in 
1914. Since the Bureau of the Cen- 
sus confines itself to figures, leaving 
the deductions to others, it is not 
known whether this heavy increase 
is due to the necessity of creating 
stocks for ageing, or other reasons. 

Employment among distillers re- 
flected this heavy production, their 
8,633 wage earners representing ap 
increase of 107 per cent over 1914. 
Wages paid in 1935 amounted to 
$8,776,525, an increase of 258.1 per 
cent over 1914. 


Increase in Value 


The heavy 1935 production was at- 
tained by fewer establishments than 
were in the field in 1914, 136 as 
compared with 290. For materials, 
containers, fuel and purchased en- 
ergy, the distillers spent $78,080,000. 
The value of their products was 
$154,954,000, an increase of 277.9 per 
cent over 1914, and the value added 
by manufacture was $76,874,000, a 
gain of 298.5 per cent over 1914. 

In the field of malt liquors, the 
number of establishments declined 
from 1,204 in 1914 to 663 in 1936. 
Greater efficiency or more modern 
equipment resulted in an output 
valued at $419,133,000 in 1935, com- 
pared with $380,000,000 in 1914, with 
about three-fifths the number of 
wage earners. The 1935 number was 
38,975. 

Though vinous liquors are gener- 
ally believed to have made little 
headway in this country, their value 
in 1935 was $36,071,000, a gain of 
120.4 per cent over the $16,368,000 
produced in 1914. 


Fawcett Promotes H. W. 
Grathwohl; Adds Smith 


Hollis W. Grathwohl, with the or- 
ganization 11 months, has been ap- 
pointed advertising promotion man- 
ager of Fawcett Publications, Inc., 
New York. He succeeds Allen E. 
Norman, now assistant advertising 
director, who will also act in an ad- 
visory capacity on promotion. 

William W. Smith, formerly witb 
the Buffalo Times, has joined the pro- 
motion department. 
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AD MEN RAVE OVER 


ATLAS C 


REATION 


New and Better kind of Photostat 


It's been a winner from the word ‘'go"—this new kind of photostat just 
recently created by ATLAS. There's nothing like it and any Art Director 
who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best of 


ordinary photostats. 


Records ALL tone values from extreme blacks to 


pure whites and stands out in your comprehensive layouts like real pho- 


tographs. 
few pennies more then photostats. 


Made on either MATTE or GLOSSY paper and costs but a 
Call ATLAS today for comparative 


samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicago Locations @ All Phones: FRAnkIlin 3470 
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STATUETTE 


Twelve-inch man displayed by dealers in 

Abbott's bitters, said to be the only 

trade-mark in the industry featuring con- 

sumption of the trade-mark. The agency 
is Newhoff-Kaufman. 


RESEARCH MEN 
REST CASE ON 
ELECTION DAY 


New York, Oct. 29.—Research men 
will watch the Presidential election 
next Tuesday with special interest. 
Have they really learned how to 
measure American sentiment, or must 
they discard all calculations and 
make a fresh start? 

George Gallup is hopeful that the 
former will prove to be the case, in 
which case research will enter upon 
a new phase. Writing in Scribner’s 
for November, he said of the con- 
tinuous tests which have been made 
in the political arena: 

“Such tests make it possible to 
record nation-wide sentiment on sub- 
jects whose popular acceptance or 
rejection have heretofore been mat- 
ters of controversy, not of fact. It 
becomes possible to go beyond this 
and analyze the opinions of different 
groups, to construct perhaps a living 
motion picture of ideas emerging 
upon the national scene, coming to 
importance and finding fulfillment 
in significant political and _ social 
measures.” 


Prof. Gallup was to make his final 


WIRE 


INDIANAPOLIS 


becomes a BASIC NBC 
RED NETWORK STATION 


* More audience appeal 
* More power 


* More than ever “the 
spot for your spots” 


YOUR DIRECT “‘WIRE”’ To 
INDIANAPOLIS! 


Represented by WM. G. RAMBEAU CO. 
NEW YORK - CHICAGO - SAN FRANCISCO 


prediction as to the outcome of the 
Presidential contest Sunday, Nov. 1. 
However, he is likely to concentrate 
in the commercial field in the future, 
leaving political forecasts to others. 


“One has only to announce a 
Presidential poll to be regarded with 
alarm,” he said. “Until the time that 
the Institute polls were first pub- 
lished, I had a fair reputation for 
honesty in the research business. 
Yet from the day the polls made 
their first public appearance, I was 
regarded with suspicion, not to say 
alarm. The print was hardly dry 
on our first release before Mr. 
Charles Michelson, publicity director 
of the Democratic Party, decided 
that the Institute poll had an evil 
bias because it appeared in some 
Republican newspapers.” 


Dodge Story 
Visualized by 
Savings Banks 


Detroit, Mich., Oct. 29.—An adver- 
tising stunt has had the incidental 
effect of putting its originators, in a 
really big way, into the savings bank 
business, according to Emerson J. 
Poag, advertising director of the 
Dodge division of Chrysler Corpora- 
tion. 

In the course of the company’s 
newspaper and magazine advertising, 
woven to a large extent around the 
operating economies reported by 
Dodge owners, the company con- 


ceived the idea of giving visible form 
and physical substance to the adver- 
tising theme of saving. Borrowing 
a pictorial element from its advertis- 
ing copy, the company produced a 
quantity of coin savings banks 
shaped like miniature gasoline bar- 
rels finished in the characteristic 
bright red color prescribed by law 
for fuel containers. 


A Forceful Slogan 


White lettering spread over the red 
background informed the bank 
holder, in terms of barrels, of the na- 
ture and extent of the yearly fuel 
saving and added the suggestion: 
“Bank the difference!” 

First distributed, as souvenirs, at 
a Detroit automobile exhibition, the 
banks proved an attraction that 


made the Dodge exhibit the magnet 
of the show. Since then, over a mil- 
lion of the banks have been absorbed 
by persons visiting automobile shows 
and dealers’ showrooms where Dodge 
barrel banks are available for the 
asking. 


Sells Jobbers Only 


Adopting a new sales policy, Rog- 
ers Isinglass & Glue Co., Gloucester, 
Mass., will distribute Rogers Liquid 
Fish Glue exclusively to hardware 
jobbers. 


Waterproof Luggage Out 


Luggage made of waterproof 
leather has been introduced by War- 
ren Leather Goods Co., Worcester, 
Mass. 


and interesting to department store buyers, merchandise mana- 


gers, training directors, stylists and others interested in retail- 


In a survey among 12,000 importart retail depart- 


ment store buyers and others interested in retailing, 


Photoplay’s Trade Edition of practical use to the impor- 
tant retail buyers who receive it every month?” Over 
ninety-nine per cent of the answers were “Yes,” followed =, Wy 

by interesting comments such as “We actually find it all Q 
valuable;” “I eagerly await the next copies;” “I would PR 
hate to miss a copy;” “It’s useful and full of 


good promotional ideas,” and many other 


similar comments. 


Photoplay’s Trade Edition interprets 
and reports the Hollywood fashion 
picture as Vogue and Harper's 


Bazaar interpret Paris to the 


retail trade. 


THE 


ing, and does get the advertisers message across. 


LEADING 


Photoplay’s Trade Edition rates an almost one hundred \ 


; ») 
per cent acceptance — an answer to the question, “Js 


ked 
/: 
> ~ 


iF / 
5 


EF 


Curtis J. HARRISON, Advertising Manager 


PHOTOPLAY MAGAZINE 


EXPONENT 


O F 


HOLLYWOOD 


“Yes, It’s a Great Idea, 
18s eee ee 


has Photoplay’s Trade Edition acceptancewith /° o 


the retail department store buyers?” as 

advertising managers and agency me 

No there were some ‘buts’, so we had to prove to the 
skeptics that Photoplay’s Trade Edition is useful, important 
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READY-MADELOCAL Getting Personal 


SHOWS OFFERED BY 
WFBR IN BALTO 


Shows with built-up 
audiences available 
to advertisers 


Baltimore, Md., Nov. 2.—In line 


with the present trend among na- 
tional radio advertisers to sponsor 
local shows in towns which they 


consider primary markets, thus tak- 
ing advantage of a ready-built audi- 
ence, WFBR in Baltimore lists 7 
shows now available for sponsorship. 
WFBR is the basic red network NBC 
station in Baltimore and is repre- 
sented nationally by Edward Petry 
and Co., Inc. 


Two Shows Featuring Nancy Turner 

Nancy Turner is quite a personage 
in Baltimore. A winsome young so- 
ciety matron, she has been on the air 
for six years, originally with one 
of the leading department stores, 
and conducting her own programs 
on WFBR for the past 4 years. She 
enjoys the distinction of being the 
first Maryland member of the Fash- 
ion Group of New York. 

“NANCY TURNER’S TEA PARTY” 
is a half-hour program held once a 
week in the main dining-room of the 
Lord Baltimore Hotel where it at- 
tracts a capacity audience. The pro- 
gram consists of music and guest 
stars with a highly personalized com- 
mercial plug. It is available for spon- 
sorship at $130 per program, including 
both time and talent. 

“ROUND THE TOWN WITH 
NANCY TURNER” is a ‘Woman's 
Column” of the air, going on 4 times 
a week with a chatty discussion of 
fashions, household problems, beauty 
hints, ete. It is available on a par- 
ticipation basis at $20 per program. 


“Smile-A-Minute” Program 

A fast moving 15-minute feature 
six times weekly which employs as 
its base, a series of nonsensical lim- 
ericks. . . . Each limerick is original 
and has a piano accompaniment to 
accent its rhythm. The entire 15 min- 
utes of fun is climaxed by a Contest 
Limerick. . . Talent cost, $65 for six 
times per week. 

“Sally At The Switchboard” Serial 

“SALLY AT THE SWITCH- 
BOARD" originated on WFBR. Sally 
is the switchboard operator at a big 
hotel and she weaves a “Grand Ho- 
tel” type of serial into a chatty, gos- 
sipy, human interest programs with 
the sponsor’s sales story “painless- 
ly” introduced. A 15-minute program 
3 times a week is required. Talent 
costs are $80 per week. 

“Tomorrow’s Stars” 

“TOMORROW'S STARS” is a chil- 
dren's hour conducted by George 
Shaeffer, whose years of experience 
qualify him to produce a performance 
of really high calibre. 


on 3 afternoons a 


The show goes 
week at a talent 
cost of $75, plus an hour show on the 
Stage of a local theatre Saturday 
morning on which no advertising is 
permitted, but which is bang-up pub- 
licity. 

“News” And “Owl” Programs 

“1:30 NEWS"'—atternoon edition of 
the station news broadcast may be 
bought in 5, 10 or 15 minute units at 
card rates, plus $1 per minute. 

The NIGHT OWL is an after-mid- 
night program available for use on 
half hour or hour basis. A test, be- 
sinning this summer and extending 
several months, brought an average 
of 250 returns per night. It features 
sparkling radio per- 


Bill Herson, a 
sonality. Rates on request. 
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on Armstice Day, Nov. 


Aglar Cook, Topics president, 


a 


25, when one of his thoroughbred 


collection, . . 


radios are conspicuously absent 


Company, Chicago, has had about 


cation.” Seems that 


to it ever since... . 


the legendary football coach. 
lic enough about the Four 


went away. 
large way.... 


of Mutual 
headed by a 


National Association 
recently, is 


AGE 


president of WDRC, Hartford, 
Hartford Chamber of Commerce. 


ning. He had a dinner 


moment. ... 


Register Company. 


register, ... 


to dig up the recipe and print it. 


an interesting party at 
automotive magnates and 
whom this department 


agency 
informally. 


wood. ... ~, 


Crosby to Thiokol 
Joseph Crosby, formerly with 
Gutta Percha Rubber Co., Ltd., To- 
ronto, Ont., has joined the develop- 
ment and sales division of Thiokol 
Corporation, manufacturer of oil- 
prooi synthetic rubber. 


Weir with Agency 


W. J. Weir has joined Fletcher & 


Ellis, Inc.,. New York. He has been 
with Brown & Tarcher, Inc., for a 
year, and for several years previ- 


ously was associated with N. W. Ayer 
& Son, Inc. 


over his bed, waiting for a broken collar bone to knit. 


Robert M. McFarland, new advertising manager of 


Harry Stone, general manager 
the judging of voices of would-be announcers by letting the applicant do 
it. The owner of the voice is placed in front of a microphone, and Mr. 
Stone goes back to his office to take care of his mail. 
recorded and played back immediately so that the applicant can hear 
himself as others have to hear him. 
whole thing and Mr. Stone works in peace. . 
has 


Charlie Kettering has been elected a director of 


Julius Ochs Adler, general manager of the New York Times, 


knew as a 
Herald, but who is now head of the Times’ 


Widening his philanthropic activities in behalf of hospitals, a favor- 
ite interest, Stanley Resor has accepted the chairmanship of the adver- 
tising division for the United Hospital Campaign. 
Lionel Kaufman, of the promotion staff of This Week, will be married 
11, has occasioned all kinds of humor from 
friends who profess to hold the institution of matrimony lightly... . 


The fact that 


is strapped into a framework built 
It happened Oct. 
saddle horses lost its footing... . 


Fred Cone, the agency president, has been re-elected president of the 
New York Chapter of the Sons of the American Revolution. .. . 


Bartlett Arkell, Beech-Nut president, is putting his private art col- 
lection to work in his company’s advertising. 
car card is illustrated with a still life by Luigi Lucioni from his famous 


The current Beech-Nut 


Major T. W. Kirkwood, director of John Jameson and Son, Dublin, 
rashly injected himself into the argument about 
bars when he arrived here last week to visit the customers. 
approve, but is diplomatically trying to carry his point by telling the 
ladies they appear so much more beautiful seated at tables. 
concerned about the Major’s recklessness have recalled that he served 
21 years as a Bengal Lancer and can probably take care of himself. 


women drinking at 
He doesn’t 


Friends 


. Ron Yocum, of Collier’s, has returned from Atlanta with newspaper 
clippings to prove a fantastic yarn about a member of his foursome 
at East Lake driving a ball from the 11th tee into the hip pocket of 
Judge Jesse M. Wood, standing on the 12th tee... . 


Arde Bulova, president of the company which makes so much work 
for radio announcers, has laid $100,000 on the line that 
Roosevelt will succeed himself in the White House. . . 
from 
president of RCA and Lenox Lohr, prexy of NBC... . 


a man named 
. Tis said that 


the offices of Dave Sarnoff, 


Atlas Brewing 
all of the experience there is. He 


spent five years with McCann-Erickson, Cleveland, jumped to the other 
side of the fence with Curtis Publishing and spent a year in the mer- 
chandising department of Libby, McNeil & Libby... . 
business manager of the Jersey Journal, Jersey City, won the 1936 
award of Rutgers University for ‘wise leadership in journalistic edu- 
Mr. Lent had a lot to do with establishing the 
department of journalism at Rutgers in 1924 and has been playing daddy 


Rudolph E. Lent, 


Tommy Mills, once Knute Rockne’s right hand at Notre Dame and 
now dispensing football lore for NBC at Chicago, gives a new angle on 
“The newspapers couldn't tell their pub- 
Horsemen,” says he, 
worshipped at the shrine of the Seven Mules.” 
RCA Victor record sales manager, is back from Europe with the state- 
ment that demand for this product failed to come back because it never 
The folk over there are still going for the wax disks in a 


“but Rock himself 
... Ted Wallerstein, 


The advertising department of the Michigan Mutual Liability Com- 
pany, Detroit, which won nine awards at the 41st annual meeting of the 
Insurance Companies in 
woman 
years with the Detroit News, Cap Harvey was described by ApvERTISING 
in a caption as “a compassionate stranger.” 


Philadelphia 
Marguerite Auberle. .. .After 40 
That's fame! 


of WMS, Nashville, has simplified 


The voice is 
Usually, he decides to skip the 
Franklin M. Doolittle, 
director of the 


been elected a 


Art Meyerhoff, Chicago agency president, has borrowed the news- 
paper copy desk idea for his conference room. A table is equipped with 
“slots,” which bring the boys jowl to jowl. . 
of the Crowell Publishing Company 


. . Thomas H. Beck, head 


. Who flew to the Philippines on the 
China Clipper, spoke on an NBC broadcast from Manila the other eve- 
engagement 


with President Quezon at the 


National Cash 


All the guy did was to invent the electrical cash 
M. A. Williamson, manager of Food Industries, New York, 
thinks advertising men are fine judges of food. 
sundry to forward the names of dishes which were particularly enjoy- 
able, with the name of the restaurant. 


So he invites all and 


Whereupon Mr. W. will proceed 


threw 


the Recess Club, Detroit, the other day, with 
men as his guests. 


Arthur Krock, 
old Louisville 
Bureau, spoke 


cub on the 
Washington 


skinny 


W. H. Fawcett, the magazine publisher, has bought 
the ranch formerly owned by Louise Dresser, adjoining the Mary Astor 
estate, as a prelude to dividing jis time between New York and Holly- 


Cal-Fon Introduced 


Cal-Fon, designed for intercommu- 
nication in radio station 
tions, has been released by Universal 
Microphone Co., Los Angeles. A 
black crackle finish metal box con- 
tains a jewel press button, hook and 
electric signal, with a_ telephone 
hand-set microphone and cord at- 
tached. 

.. 


Quigley Promoted 
Vernon J. Quigley has been ap- 
pointed Western manager of Physical 


Culture, New York. 


organiza- | 


PROPOSE JOINT 
DRIVE TO SPUR 
SPOT RADIO USE 


Chicago, Oct. 28.—A co-operative 
campaign to promote spot broadcast- 
ing was proposed to 14 station rep- 
resentative organizations today by 
James Free, president of Free & 
Peters, Inc., Chicago. The campaign 
would also be the nucleus for for- 
mation of an organization of station 
representatives, the first in the field, 
later to consider other station repre- 
sentation problems. 

For the present, however, it is 
planned to confine discussion to the 
single, non-contentious point of spot 
broadcasting promotion. 


In a letter to representatives, Mr. 
Free said: 

“We are essentially competitors, 
as we should be. Many of us repre- 
sent competing stations in certain 
markets. It would not be normal or 
proper for us to get together for 
frequent love feasts, nor to exchange 
leads and other information in con- 
nection with our sales work, much of 
which really belongs not to us, but 
to the stations by which we are em- 
ployed. 

“We can easily arrive at the one 
major objective which all represen- 
tatives and stations have in com- 
mon—and that is the promotion of 
spot broadcasting as a medium 
among agencies and national adver- 
tisers. 


Have Same Objective 


“Of course, all of us individually 
have done and are doing construc- 
tive work which is resulting in a 
constantly increasing volume of this 
class of business. In addition to the 
man power we have in the field, 
some of us are using a major part 
of our advertising space to promote 


spot broadcasting. Most of us are 
doing a considerable direct mail 
work for this same purpose, which 


LEADS MOVEMENT 


James L. Free 


benefits not only our own stations 
but the industry as a whole. 

“However, we probably could all 
agree on one thing—that we can use 
all the force we can develop in pro- 
moting our medium.” 


Pro Rate Contributions 


The proposal calls for a 10 per 
cent contribution of the highest 
quarter hour rates of the 225 sta- 
tions represented by the individual 
organizations. It is estimated that 
more than $15,000 annually would 
be made available if the entire 
group responds. 

Edward Petry & Co., would be the 
largest contributor on this basis, 
with Free & Peters, and a_ gsub- 
sidiary, Free, John & Field, second, 
and John Blair & Co., third. 


Zinn & Meyer Named 


Zinn & Meyer, Inc., New York, has 
been named by Electrical Laborator- 
ies Co., New York, maker of micro- 
phones for home use. Newspapers 
and magazines will be used. Rivas 
& Co., manufacturers of Reevatone 
bottled brandy eggnog, have named 
the agency for a newspaper and ra- 
dio campaign. 


LIBERAL DRAWING ACCOUNT 
FOR ONE REAL SALESMAN 


with potential earnings $5,000 to $25,000 


We will send a seven-page analysis of this job to every man 
Whose answer shows an experience approximating our need. 


The proposition is a comprehensive Direct Mail DEALER 
HELP Service for selected manufacturers of consumer goods. 


Not a Syndicated Service 


The service is fundamentally 


Direct Mail applied as a 


DEALER HELP medium but includes features which overcome 
the resistance ordinarily encountered by printers and lithogra- 


phers working in this field. 


Special services augment billing and earnings. 


We are rated “Million and over.” 


So are most of our clients. 


Any salesman now earning more than $5,000.00 in this field 
can increase his earnings substantially. 


Work mostly New York City. 


Must be at least 30 vears ol age. 


No top limit. 


Please offer some evidence that you know DEALER HELP 


inside and out. 
photo. 


All replies held in strict confidence. 


of this ad but you may submit 
under dummy name, 


We want a finished man—not a beginner, 


Send 


Our own men know 
details through your lawyer or 


This proposition will interest the biggest man in the field. 


Box 895, Advertising Age, : 


30 W. 42nd St.. New York City. 
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Growth 


of Magazine 


Circulations Normal, 
New Volume Asserts 


New York, Oct. 29.—‘‘Magazine Cir- 
culation: An Outline of Methods 
and Meanings,” by Phillips Wyman, 
was published by the McCall Com- 
pany this week. The work, planned 
as a text book for advertisers, maga- 
zine space buyers and students, will 
be distributed free to a selected list 
of advertisers and space buyers and 
to the libraries of universities and 
colleges. 

The idea for the work was born 
several years ago, when a group of 
leading publishers, noting the trend 
of discussion about circulation at 
meetings of advertisers, themselves 
began discussion of jointly under- 
writing the cost of a book to remove 
what appeared to be partial misun- 
derstandings about magazine circu- 
lation practices. 

When the group failed to act after 
a certain time, the McCall Company 
decided to do the job itself, turning 
the work over to its circulation di- 
rector, Mr. Wyman, with instruc- 
tions to list the points on which ad- 
vertisers generally seem to lack com- 
plete information and to supply this 
information about all magazines. 


Covers Whole Field 


Consequently, there is little in the 
book to indicate its sponsorship, as 
the circulation practices of all types 
of magazines are treated with the 
same detail and impartiality. McCall 
publications, for example, do not use 
premiums, yet an entire chapter is 
devoted to facts to assist the buyer 
of space in determining the value of 


circulation gained through prem- 
iums. 
The plan for the book is _ built 


around the A. B. C. statement, and 
the primary objective is to assist the 
advertising buyer in setting up qual- 
itative guides to supplement the 
quantitative figures furnished by the 
A, B.C. 


Explains Circulation Growth 


The lengthy opening chapter ex- 


plains the growth of magazine circu- 
lations during the past 20 years by 
comparing the demand for magazines | 
and the reasons for it with the sale | 
of other commodities. 
that 


sons ‘indicate magazine mer- 


ING-RICH 
SIGNS SIGN [im 


ee . Bee = : ma : 

These colorful all-weather porcelain enamel 
Signs say ‘‘Here’s the place to buy it” after 
you have sold them on “What to buy” 
just at the psychological time when buying 
‘8 Most convenient. Let us help you adapt 
this nationally proved method of product- 
dealer identification to your selling require- 
ments. Write for brochure — 


| “Fadeless Publicity:” 
Ingram-Richardson Manufacturing Co. 


Beaver Falls, P. 


se 


Sus eee 


The compari- | 


chandising has not been outstand- 
ingly successful. 

A series of facts never before pub- 
lished appears early in the volume. 
Some of these are that there is one 
news-stand for every 562 families in 
the United States and Canada, 80,000 
in all; that the average sale per 
stand of even the magazines of larg 
est circulation is about six copies; 
that drug stores are the most im- 
portant outlet for magazines, with 
confectionery stores second and that 
news-stands proper sell only 14.2 per 
cent. 


Analysis by Sexes 


Women buyers of single copies out- 
number men in all groups except 
general weeklies, where the break- 
down is women, 42 per cent, and 
men, 58. Combining the sexes, 58.4 
per cent of single copy sales at news- 
stands are made to the over-35 age 
group and 41.6 to the under-35 group. 
Married persons of both sexes pro- 


Buyers find 
these brands 
and their 
dealers in the 
Classified 
Telephone 
Directory 


vide the largest market for maga- 
zines, according to news-stand sales. 

News-stand purchases involve sin- 
gle copies in 73.3 per cent of transac- 
tions. Only 5.3 per cent of the total 
is sold to persons who buy three or 
more copies at a time. 

The bulk of news-stand sales was 
found by investigators to involve 
regular readers, so the study was 
extended to find an answer as to why 
these regular buyers did not avail 
themselves of the saving possible by 
subscribing. Interesting data but no 
entirely satisfactory answer was ob- 


tained, unless it is that human na- 
ture is peculiar. 

Another chapter of original ma- 
terial covers the subject of news- 
stand distributing agencies, telling 


how the-wholesalers and retailers op- 
erate and how they receive compen- 
sation. It is disclosed that, with a 
few unimportant exceptions, all mag- 
azines are handled on a consignment 
basis, and that publishers who fail to 
zear supply to demand are penalized 
by a handling charge on unsold 
copies. 

This chapter clarifies the reasons 
for certain conventions, such as the 
one-price policy. It also includes a 
table showing margins allowed to re- 
tailers and wholesalers. 

The major portion of Mr. Wyman’s 
book is devoted to analyses of the 


various sources of circulation as re- 
ported on the A. B. C. statement, 
showing how each classification 
should be evaluated. 


Abuses Are Discussed 


The honesty of the work is re 
vealed by chapters describing abuses 
which still exist in magazine circu- 


lation methods. Here Mr. Wyman 
makes distinctions between legend 
and fact. 


“*Boys’ with long beards working 
their way through college and little 
‘orphans’ with a perpetual sob in 
their throats,” he says, “have become 
a part of national folk-lore, and to 
some advertising men they are liv- 
ing proofs that circulation methods 
are all wrong.” 

While Mr. Wyman concedes that in 
this field of circulation activity there 
are some abuses, the sum total is far 
below the general belief in the ad- 
vertising field. He singles out as two 
practices which need correction com- 


bination subscription offers which 
include “‘weak sisters” and contests 
in which magazine’ subscriptions 


must be secured in order for the con- 
testants to qualify. 

Mr. Wyman’s concluding chapter 
presents some predictions on the fu 
ture growth of magazine circulations, 
based on demonstrated demand and 
indices obtained from the sale oi 


other commodities. He believes this 
growth will carry many magazine: 
past the three million mark. 


Christmas Party 
Dec. 15 in Chicago 


The annual Christmas party of Chi- 
cago Federated Advertising Club will 
be held Dec. 15 in the grand ballroom 
of the Hotel Sherman, Burr Robbins, 
chairman, announced. The Off the 
Street Club will be the beneficiary. 

Committee members are A. H. 
Wynne, Carson Pirie Scott & Co., ar- 
rangements; Thomas Verschuur, 
Munsey Co., bag filling; Fred Eber- 
sold, Ebersold and Oliver, donations; 
Mercedes Hurst, Commonwealth Edi- 
son Co., entertainment; Chester L. 
Price, City National Bank, finance; 
Victor Klebba and Howard G. Mayer, 
publicity; H. K. Clark, New York 
Sun, reception, and Ann Weizbrod, 
George McKittrick and Co., tickets. 


A New “This Week” 


This Week has been started in Van- 
couver, B. C., by Gordon Gropp, 303 
W. Pender St., publisher. Current 
activities in Vancouver and vicinity 
are featured. 


Two Retain Klein 


Atlas Distributing Co., whiskies, 
and Admiral Travel Service, Phila- 
delphia, have retained Philip Klein, 
Inc., of that city. 


_.“ AUTOMOBILE 
DEALER © 


The leading automotive manufacturers shown below 
know that it pays to list their trade marks in the classi- 
fied telephone book. 


Their dealers, listed under these trade marks, know 


it too. Prospects easily find them. 


In many other industries too, this identification 


service is proving itself as a sales-builder. We suggest 
that you look into its possibilities for your business. 


American Telephone & Telegraph Co., Trade Mark 


Service Division, 195 Broadway, New York 
(EXchange 3-9800) or 311 West Washington 
Street, Chicago (OF Ficial 9300). 


SEIBERLING 


Two TREAD 


AUTO RADIO 


co 


PISTON RINGS 
Piston Shirt Expanders 


HY ORAULIC MOOR WHER 


LOCKHEED ) 
BRAKES 
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Rotogravure 
Gains 30.6% 
During 1936 


Chicago, Oct. 29.—Rotogravure ad- 
vertising for the first nine months of 
1936 amounted to 6,872,330 lines, ac- 
cording to a tabulation by Kimberly- 
Clark Corporation. This compares 
with 5,259,744 lines for the corre- 
sponding period of 1935, the gain 
being 1,612,586 lines, or 30.6 per cent. 

Local advertising made a larger 
gain than national, though the latter 
continues to represent the larger use 
of this medium. Local rotogravure 
for the first nine months of 1936 
amounted to 2,789,587 lines, com- 
pared with 2,070,700 for 1935, the in- 
crease being 718,887 lines or 34.7 per 
cent. 

National rotogravure for the first 
ninth months amounted to 4,082,743 
lines, compared with 3,189,044 for the 
corresponding 1935 period. The gain 
was 893,699, or 28 per cent. 


Reeves to Peck 


Daniel Reeves, Inc., New York, 
chain grocer, has appointed Peck Ad- 
vertising Agency, also of New York. 
A. H. Messing, president of Peck, is 
account executive. Newspapers and 
radio will be used. 


MORE ELECTROS 
BEING UTILIZED 
IN NEWSPAPERS 


Matrices Lose Ground in Re- 
production Battle 


Chicago, Oct. 30—With business 
conditions improving, purse strings 
of national advertisers are loosening 
for production outlays, resulting in a 
swing toward increased use of elec- 
trotypes for one-color newspaper ad- 
vertisements, a survey among adver- 
tisers and agencies reveals. 

Mat suppliers, who have made 
marked progress with newly-devel-’ 
oped quality products, it appears, will 
have to fight to hold their gains in 
the face of the new trend. 


More Elaborate Illustrations 


Cigarette and automobile advertis- 
ers are now using electrotypes almost 
exclusively in large as well as small 
newspapers. 

A definite factor in the movement 


is the increased use of elaborate il- 


lustrations necessitating fine Ben 
Day and half-tone reproduction. 

Commenting on this trend, W. R. 
Hemrich, advertising manager of Ar- 
mour & Co., Chicago, pointed out that 
in food copy, realistic display of 
dishes is a prime factor. Electro- 
types are being used exclusively 
where background detail for this 
type of illustration is essential. 

When illustrations are not used, he 
believes, mats are just as effective as 
electrotypes. 


Speyer Favors Electros 


George W. Speyer, director of pro- 
duction for J. Walter Thompson Co., 
Chicago, made the flat statement that 
“use of mats rather than electrotypes 
is penny wise and pound foolish.’ 
Mr. Speyer has long been a member 
of the mechanical production com- 
mittee of the American Association 
of Advertising Agencies. 

While there are variations in qual- 
ity of mats, he estimated that there 
is a 50 per cent loss of precision in 
mats compared with electrotypes. He 
is definitely opposed to use of mats 


for advertisements carrying half- 
tones or type smaller than eight- 
point. 


His agency has just completed a 
survey of newspapers to determine 
their preferences between mats and 
electrotypes. The survey was based 
on a specific advertisement in which 
mats were used, and the newspapers, 


AVAILABLE JANUARY 1937 


Approximately 700 panels all 


Covering four counties of New 

Jersey, adjacent to NewYork City, 

Westchester County, and four 
boroughs of New York City. 


Complete list of locations and cost 
will be furnished on request. 


UNIVERSAL ADVERTISING CORP. 
444 Madiscn Ave., h. \. 


NATION-WIDE THREE-SHEET POSTER SERVICE 


high-spot locations. 
99% right hand shots. 


PROUD 


Ralph Budd, president of the Burlington, 
tells the world a few things at conclusion 
of trial jaunt of new Zephyr. 


without exception, expressed them- 
selves as preferring’ electrotype: 
from national advertisers. 

One newspaper production execu- 
tive commented: 

“As a rule electrotypes preserve the 
originality of art better than mat: 
because taking too many mats fro) 
the original plate dulls the detail to 
be reproducer.” 


Master Plate Is Key 


Another suggested using bolder 
dots in the screen as a means of 
bringing out the illustration more 
effectively. Stress also was placed by 
one production executive on the qual- 
ity of the master plate. 

“We usually get good results from 
mats but they are not always de- 
pendable,” another commented. 

With the use of mats, Mr. Speyer 
pointed out, an additional stereotype 
operation is necessary in the news- 
paper plant. With the electrotype, 
the plate is mounted, fitted into the 
form and a mat drawn. 

“The question is asked,’ Mr. Speyer 
said, ‘why, if electrotypes are better 
than mats, do newspapers use mats 
in production? 

“There are two answers. Primarily 

(Continued on Page 36) 


Deluxe Zephyrs 
to Be Featured 
by Burlington 


Chicago, Oct. 30.—Backing up a spe- 
cial speed run from Chicago to Den- 
ver. The-Chicago, Burlington & Quincy 
railroad will launch an extensive 
campaign revolving around inaugura- 
tion of the new Denver Zephyrs 
Nov. 8. 

The campaign will open in news- 
papers of 75 cities Nov. 2, with copy 
ranging from 620 lines to full pages. 
Posters in Denver and Chicago and 
radio in Denver also will be used. 
Magazine copy is contemplated for 
the near future. 


The new trains supplement the 
original three-car Zephyr which be- 
gan the West-East run May 26. The 
new trains, however, are 12-car de- 
luxe editions boasting such equip- 
ment as intra-train phones and pri- 
vate radios in sleeping rooms. 


Scheduled time for the new train 
run will remain the same—16 hours. 

With a romantic background, copy 
for the introductory campaign cen- 
ters on pioneer days with the slo- 
gan, “From Wagon Wheel to Stain- 
less Steel.” 

The special speed run was staged 
last Friday with a delegation of Chi- 
cago industrial leaders aboard. The 
trip was made in 12 hours and 12 
minutes at an average speed of 83.3 
miles an hour. 

Reincke, Ellis, Youngreen & Finn, 
Inc., is the agency. 


Six for Steele 


Steele Advertising Agency, Hvuus- 
ton, Tex., has been appointed by the 
following Houston firms: South 
Texas Feed Co., grain products; R. B. 
Everett & Co., distributors of con- 
tractors equipment and _ supplies; 
Houston Florists’s Club; Nutty 
Brown Mills, health food products; 
Southern Brewing Co., Monte Carlo 
and 2-X beer, and Texas Tanning & 
Manufacturing Co., Yoakum, manu- 
facturer of harness, saddlery, and ap- 
parel for men and women. 


Stember Advanced 


John H. Stember, formerly director 
of sales and advertising, Book-Cadil- 
lac Hotel, Detroit, has been appointed 
national convention manager of Na- 
tional Hotel Management Co., Ralph 


Hitz, president, announced. 
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-RESULTS WITH A CAPITAL R 


In ten days a quarter-hour daytime program 
on WGY brought in 38,643 pieces of mail. 
We'll be glad to give you the details of this 
program as well as others. (Successful 
records are the rule for WGY advertisers!) 


WGY 


50,000 WATTS 


NBC Red Network 


ECTADY 


Completely programmed by NBC 
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PRICE CUTTING 
RAMPANT UNDER 
IOWA OIL PLAN 


Disillusioned Jobbers Demand 
Another Code 


Chicago, Oct. 29.—The “Iowa plan”’ 
of leasing gasoline stations by major 
oil companies to independent operat- 
ors to escape confiscatory chain taxes 
has brought a series of unexpected 
results which are extremely distaste- 
ful to independent jobbers and re- 
tailers. Price-cutting, premiums and 
other artificial stimulants have been 
followed by high dealer mortality. 

This was the consensus at the an- 
nual three-day convention of the Na- 
tional Oil Marketers Association, or- 
ganization of independent jobbers, 
which concluded here yesterday. 

On the other hand with the retail 
market widened by the movement, 
exhibitors at the convention reported 
sales increases up to 300 per cent 
since the movement was launched. 


Business Gets Boost 


While it is difficult to break down 
the portion of business improvement 
attributable to the spread of buying 
through independent station opera- 
tion, L. R. Jorgensen, sales manager 
of the Goodrich Electric Co., Chicago, 
manufacturers of gasoline station il- 
luminating equipment, declared a 
definite business rise with the launch- 
ing of the movement. 

“Not only lighting equipment,” he 
said, “but the whole range of station 
modernizing items has been increas- 
ingly in demand. Competition under 
individual station ownership is 
keener than when stations were di- 
vided into a few large units.”’ 

The company introduced at the 
convention a new product called 
“Lift-Light,” which, designed for sta- 
tion oil pit use, provides a staggered 
lighting arrangement around the up- 
per border of the pit, pouring directly 
upon the chassis of the car. The 
company plans to double its adver- 
tising in 1937. 

J. M. Beardsley, sales manager, 
Pittsburgh Equitable Meter’ Co., 
Pittsburgh, reported that sales dur- 
ing the past year have increased 300 
per cent, with most of the gains com- 
ing in the last six months. 


Urges Rebate Ban 


Launching open discussion of the 
“Iowa Plan,’ M. B. Whiting, Clifton 
Forge, Va., president of the associa- 
tion, pointed to resulting demoraliza- 
tion and declared: 

“If we had a code governing mar- 
keting of petroleum preducts, pro- 
hibiting loaning of equipment or 
building stations for dealers, rebat- 
ing from posted prices, use of pre- 
miums or special inducements to at- 
tract patronage, and which would 
permit or require the supplying com- 


MORE SALES 
or 
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panies to police operation under 
these rules, we would have an ideal 
situation.” 

A. S. Dubison, president of the 
Wolverine Oil Co., South Haven, 
Mich., warned the oil jobbers “not 
to be lulled into carelessness” by 
surface results. 

While a stronger jobber allegiance 
from retail outlets has been evident 
since their separation from the major 
oil companies, Mel Teige, president 
of the Southern Wisconsin Oil Co., 
Stoughton, Wis., declared that many 
of the expected price stabilization 
benefits have failed to materialize. 

Evolution of the “Iowa plan” was 
pictured by Henry E. Wormhoudt, 
vice-president of the Cushman-Wilson 
Oil Co., Des Moines, Ia.; E. L. Bar- 
ringer, associate editor of National 
Petroleum News and Charles Rohr, 
Log Cabin Oil Co., Mason City, Ia. 


Dealer Margins Cut 


Retail prices, instead of being sta- 
bilized to produce wider dealer mar- 
gins, have been subjected, he said, 
to a variety of depressing tactics. 
The rental market has been punc- 
tured. Dealer mortality has vastly 
increased. Independent jobbers have 
been divested further of market con- 
trol, and development of the “papa- 
mama” type of retail outlet operation 
has reduced general employment. 

“It is folly to believe that there 
is any strong relationship between 
the posted retail price and the actual 
price at which large volume business 


OIL TO WHISKY 


Edwin 

Vacuum Oil Company to become mer- 

chandising manager for Seagram-Distillers 
Corporation. 


H. Dutson, who left Socony- 


is now being done,” he said. “It 
is common knowledge in Iowa that 
no truck or fleet business is done at 
the posted retail price. Pleasure cars 
in many instances are included in 
the truck or fleet discounts.” 
Asserting that “high-pressure” 


merchandising tactics are substan- 


tially reducing the dealer profit mar- 
gin, he added: 

“Free grease jobs and wash jobs 
are frequently offered as bait to se 
cure gasoline business. Bank nights 
are daily growing more popular. 
Very recently, a group of stations 
flying the flag of a major brand gaso- 
line, engaged in raffling off an auto- 
mobile. Where this sort of thing 
will end is anyone’s guess.” 

Mr. Wormhoudt charged that sales 
representatives of major companies 
supplying leased stations aggravate 
this situation. 

“In many cases,” he said, “these 
men encourage dealers to make con- 
cessions in price through skillful im- 
plications that in order to increase 
business ‘they must do as the Ro- 
mans do.’ 


Profits Given Away 


“By what process of reasoning any- 
one can arrive at the conclusion that 
a tenant operator can _ prosper 
through giving discounts in a de 
moralized market I cannot under- 
stand. If a tenant operator can 
prosper on a gross margin of three 
and one-half cents per gallon and 
give two of it away, either he is a 
financial wizard or the major com- 
panies stand indicted of worse than 
New Deal extravagance in their own 
retail operations during the last 20 
years.” 

Mr. Barringer, discussing the evo- 
lution of the plan, attributed the ex- 
tensive divorce of major oil compa- 


nies from retail operations to chain 
store taxation, regulatory laws, un- 
ionization of station employes, com- 
plaints from independent marketers, 
and possible inability to show a 
profit. 

“No doubt individual stations of 
major companies, or divisions, or the 
entire service station branch over a 
given period, have shown profits on 
a fair and accurate accounting basis,” 
he said. 

“Where major company station 
costs have been placed in a public 
record, however, the general picture 
has been one of losses.” 

Considerable discussion of con- 
sumer co-operatives in oil merchan- 
dising was engendered by an address 
by Harry C. Wilbur, Chicago manag- 
ers’ consultant, who declared the con- 
sumer co-operative movement is a 
“smoke screen” for a small clique 
with designs on national dictator- 
ship. He characterized a number of 
the movement leaders as radical left- 
ists and declared: 

“They are making unwitting pawns 
of thousands to whom they sing the 
siren song of lowered living costs 
and brotherly love.” 


Emery Buys Agency 

Emery Advertising Co., Baltimore, 
Md., has purchased Corner & Co., also 
of Baltimore, from Henry E. Corner, 
who will enter the publishing field. 
Emery agency has moved from 300 
Mercantile Trust Bldg. to the Corner 
offices in the Baltimore Life Bldg. 
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A. C. Spark Plug Co. 

Aermotor Company 

Albertson & Co. 

Alemite Division 

Allbestos Corp. 

Aluminum Co. of America 

Aluminum Goods Mfg. Co. 
erican Blower Corp. 

American Brass Co. 

American Chain Co., Inc. 
erican Circular Loom Co. 

American Coolair Corp. 

American Fork & Hoe Co. 
erican Gas Machine Co. _— 

American Hammered Piston Ring 


Aro Equipment Corp. 

Arrow-Hart & Hegeman Elec. Co. 
Arrowhead Steel Products Corp. 
Atlantic Steel Co. 

Auburn Automobile Co. 


Cottentex Products Co. 

Crescent Insulated Wire & Cable 
Co., Inc. 

Crescent Mfg. Co. 

Cross & Co., Inc. 

Curran Corp. 


Curtis Pneumatic Machinery Co. 
Cyclone Fence Co. 


Dallas Engineering Co. 
Davey Tree Expert Co. 
Dazey Churn & Mfg. Co. 
Deere, John 

DeLaval Manufacturing Co. 
Doce Remy Corp. 


Ernest Holmes Co. 


HyVis Oils, Inc. 


Irwin Auger Bit Co. 


Johnson Bronze Co. 


Dolph Co., John C. 
Druge Bros. Mfg. Co. 
Duncan Electric Co. 


E. A. Laboratories, Inc. 


Lightolier Company 
Lincoln Meter Co. 


Hudson Motor Car Co. 
Hunter Fan & Motor Co. 


Ideal Commutator Dresser Co. 
Independent Lock Co. 

Indiana Steel & Wire Co. 
Ingersoll Steel & Disc Co. 
International Harvester Co. 
International Nickel Ce. 


Landers, Frary & Clark 


Lincoln Engineering Co. 


Auth Elec. Specialty Co., Inc. 
Automatic Electric Heater Co. 
Automatic Electric Mfg. Co. 


Babcock Co., W. W. 
Baker Brush Co. 

Bassick Company 

Bear Mfg. Co. 

Bee-Line Mfg. Co. 
Behr-Manning Co. 
Belson Mfg. Co. 

Bendix Products Corp. 
Bethlehem Steel Co. 
Biglin, H. C. 

Black & Decker mts. Co. 
Blackhawk ay hg 
Bolinders Co., Inc. 
Bright Light Reflector Co. 
Brown & Davis Mfg. Co. 
Brunner Mfg. Co. 
Bryant Electric Co. 
Buffalo Forge Co. 

Buick Motor Co. 

Bull Dog Electric Products Co. 
Bunting System 

Burd Piston Ring Co. 
Burden Iron Co. 

Burndy Engineering Co. 
Burpee Can Sealer 


Capewell a .e 
Carpenter M 
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Chevrolet Motor Co. 

Chicago Rivet & Machine Co. 
Chicago Roller Skate Co. 
Cincinnati Ball Crank Co. 

Clark, James Jr. Electric Co. 
Clark Bros. Bolt Co. 

Clayton Mfg. Co. 

Cleveland Chain & Mfg. Co. 
Coleman Lamp & Stove Co. 
Collins Co. 

Colt’s Pat. Fire Arms nate Co. 
Commercial Control Device 
Corp. 

Commercial Credit Co. 
Commonwealth Mfg. Co. 
Commonwealth & Southern Corp. 
Conco Engineering Works 
Continental Piston Ring Mfg. Co. 
Continental Steel Cor 

Cords Piston Ring Mi! K- Co. 


Easy Washing Machine Corp. 
Econom +e: Electric Supply Co. 
Edison E. Appliance Co., Inc. 
Edison- Splitdorf Corp. 
Edwards & Company, Inc. 

Eis Mfg. Co. 

Electric Mfg. Co. 

Electric Storage Battery Co. 
Enterprise Mfg. Co. of Pa 
Erikson Electric Co. 

Ethyl Gasoline Corp. 
Evansville Tool Works 
Everstick Anchor Co. 


Fairbanks, Morse & Co. 
Faries Mfg. Co. 
Farm Tools, Inc. 
Felt Products Co. 
Filshie Lead Head Nail Co. 
se tag Mfg. Co. 

& i Inc. 


or & Hecht 
Frigidaire wee 
Fullman Mf 
Fulwiler & 


General Motors Truck Co. Co. 
Georgia Elec. Contractors Assn. National Preg 
Georgia Power Co. Newport Rol! 


Givens Products, Inc. 
Glidden vongeny 
Globe Iron Roofing & Corrugat- 


ing Co. 
Globe-Union Mfg. Co. 
Goodyear Tire & Rubber Co. 
Graham Paper Co. 
Graybar Electric Co. 
Gruber Brothers 
Grubbs, Basil E. 
Guaranteed Parts Co., Inc. 
Gulf States Steel Co. 


H 3 te Machine & Motor Parts 


Hall Mte. Co. 

Hanover Wire Cloth Co. 
Hawkins Company 

Hazard Insulated Wire Works 
Hein-Werner Motor Parts Co. 
Heller Bros. Co. 

Hemphill Diesel Schools 
Hillerich & Bradsby 

Hodell Chain Co. 


Lindemann & Hoverson Co. 
Lineman Protector Co. 


Linendoll Corp. 
Lowe Bros. Co. 


Magnolia Petroleum Co. 
Malleable Iron Range Co. 
Manley Mfg. Co. 
Marathon Electric Mfg. Co. 
Mark & Co., Clayton 
Martin-Senour Co. 
orate Electric Co. 


McGill M 


ead. Tey Mfg. 
rey Lock Co. 


Mining & Mfg. 
nark Silver King, Inc. 
onroe Auto Equipment Co. 
Moore Push Pin Co. 
Motor Improvements, Inc. 
fg. Corp. 
Musselman Products Co. 


Mullins 


Myers & Bro. Co 
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Perfect Circle Co. 
Perfection Stove Co. 
Permatex Compan 
Peters Cartridge 
Philadelphia 


Co. 
Phoenix Mfg. Co. 


Pitt Corporation 

Pittsburgh Steel Co. 

F. R. Plumb, Inc. 

Plymouth Rubber Co. 
Pontiac Motor Co. 
Porcelain Products, Inc. 
Precision Gear & Mche. Co. 


Co .—— nd Corp. x 3: ac —— weesaes = Co. 
- eniston Company earn , Ge. ovidence Insulated Wire 

American Bad Terie Go. Biehl Mig. Co. Kees Mig. Co. ker Mt. Co. 
eee a earns Dickson Nail Co. Kester Solder Co. ker State Oil Refining Co. 
Animal Trap Co. Dill Mfg. Co. Keystone Steel & Wire Co. Railway Express Agenc 
Appleton Electric Co. Disston & Sons, Inc. Killark ee Mfg. Co. Ramsey Accessories Mfg. Corp 
Armstrong Cork Co. DeVilbiss Co. Klein PL Ray-O-Vac Co. 
Armstrong & White Dodge Division Knox orcelain Corp. Raybestos Division 


Reading Electric Co. 
Reliable Jack Co. 
Remington Arms Co. 
Rex-Hide, Inc 

Reynolds Wire Co. 
Reynolds Mfg. Co. 
Richards, George C. 
Richards-Wilcox Mfg. Co. 
Ridge Tool Co. 
Rite-Way Products, Inc. 
Robert and Compa 
Rogers, C. B. 
Rogers Pro 


Conductors 
ring Co. 

Cordage Works 

o Electric Co. 


er’s Son Division, A. 
Scovil, Inc., D. & H. 
Sealed Power Corp. 
Service Equipment Corp. 
Shaler Company 
Shane Manufacturing Co. 
Sheffield Bronze Powder & Sten- 

cil Co. 

onal Electric Mfg. Co. 

ex Electric Mfg. Co. 
eee Mfg. Co. 
Simplex Products Corp. 
i~J tthe Tok iw 


0. 
lectrical & Mfg. 


Standard Electric 


Mfgrs. 
Standard Electric Stove Co. 
Standard Motor Products, Inc. 
Stanley Works 
Star Mfg. Co. 
Smith, Landon P. 
Stover Manufacturing Co. 


Taplet Mfg. Co. 

Tennessee Coal, Iron & Ry. Co. 
Thermador Electrical Mfg. Co. 
Thexton Mfg. Co. 

Thompson & Son Co. 
Tompkins-Johnson Co. 

Tubular Rivet & Stud Co. 
Tung-Sol Lamp Works, Inc. 
Turner Brass Works 


USL Battery Corp. 

Union Fork & Hoe Co. 
United Motors Service, Inc. 
U. S. Air Compressor Co. 
U.S. Asbestos Division 
U.S. Hame Co. 

U.S. Rubber Co. 

U.S. Steel Co. 
Uptegraff Mfg. 

Utility Elect 


Porcelain 


trical Products Co. 
4 Gasket Co. 


Walker Mfg. Co. 
Warren Tool Corp. 
Weatherhead Co. 
Weaver Mfg. Co. 
qoneph Weidenhoff, Inc. 
estern Cartridge Co. 
lectric & Mfg. 


Co. 
Whitaker peonetaciering Co. 
Wiegand Co., Edwin L. 
Williams, J. H. & Co., Inc. 
Winchester Repeating. Arms Co. 
Wiremold Company 
Wohlert Corp. 
Wright Steel. & Wire Co. 
Wurdack Electric Mfg. Co., Wm. 


Westinghouse 


Yale & Towne Mfg. Co. 


National Batt 
National Coil 
National Ena! 


Nicholson Fil 
Noblitt-Spark 
Norlipp Co. 
North Americ 
North & Judd 
Norton Door 
Northwestern 


O’Cedar Cor 
Ohio Carbon 
Oilpure Refi 
Oklahoma Ci 
Okonite Com 


Olde Motor Wor 


The book that is 
geared to the unique 
structure of the 
Southern electrical 


field. 


market. 


Oliver Farm Equi 


Orgill Bros. Co. 


Overbagh & Ayres 


P. & D. Mfg. Co. 
Packard Electric Co.\ 
Packard Motor Car (¢ 
Paranite Wire & Cabi 
Pass & Seymour, Inc. 
Peck, Stow & Wilcox ¢ 


The one paper that 
covers the whole 
Southern automotive 


Open road to the 
merchants who aver- 
age 33°, better than 
the national figure. 


A 
\ &, 
we he 


W.R. C. SMITH. PUBLICATIONS 


IN PRINCIPAL CITIES 


COTTON e SOUTHERN POWER JOURNAL e SOUTHERN AUTOMOTIVE. ea NAR 
: ELECTRICAL SOUTH e SOUTHERN HARDWARE ..- 


YEARS 


GRANT BUILDING ° 


MORE THAN 


THIRTY 


ATLANTA, 


GA. 


e 


REPRESENTED 


OF HELPING BUILD TRADE =IN 
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ADVERTISING AGE 


November 2, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 


tive writing on his business letter- 
head. 
No. 1045. Rated Contractors’ Buying 


& Selling Guide—1937. 


This brochure outlines the charac- 


=—— = = — 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM _ PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Official Guide, Contributions 

Time Tables and Donations 
& Like Charged to 
Publications Advertising 


Newspapers 
and 
Periodicals 


Radio Ad- 
vertising 


Class 
of Service 
All Districts: 


yl ae | eee $ 116,960 $ 2,128 $ 34,131 $ 4,068 
Passenger Adv. ...... 4,787,805 168,177 1,105,818 52,101 
Not assigned advertis. i =$§6=——“‘( stétCéC es! hCUC™~*t«<“‘i ||| 
ee ery oe 4,905,418 170,305 1,139,949 56,169 
Eastern district....... 1,574,397 2,559 583,695 3,479 
Southern district... 707,366 109,443 135,366 1,33 
Western district ..... 2,623,655 58,303 420,888 51,359 


is = = — = = LS 
iter and scope of the 1937 edition of 
the Rated Contractor’s Buying € 
Selling Guide, and includes informa- 
tion on the publication’s rates and 
distribution. No, 1048. 
} papers. 
| No, 1046. Selling the Consumer in| ‘This pamphlet, issued by National 
Hawaii. | Advertising Service, lists the names 
Issued by the Honolulu Star-Bulle- | of publications, names of colleges, 
tin, this brochure contains data on|and total registration at each college 
population and agricultural and in-| broken down among men and women 
| dustrial production, and presents the | students. 
|paper’s editorial features, rates and | 
| coverage of the Honolulu market. No. 1033. A Man 
| Wagon Tongue. 
No. 1047. Creative Artists 1937. This folder, issued by The Amer- 
This plastic bound book issued by | ican Farm Youth, discusses the mar- 
'Sackett & Wilhelms Lithographing | ket open to advertisers through the 
| Corporation contains examples of the} Future Farmers of America, a na- 
| work of 61 artists, the subjects being | tional organization of farm boys 
selected by the individual artist in |studying Vocational Agriculture in 
each instance to indicate characteris- the high schools of every state. It 


make the book a helpful reference 


for buyers of art work. 


List of 868 College News- 


and a Boy on a 


tic style and technique. Addresses'shows the buying influence of the 


EXTRA 


a 


held by Atlantic subscribers . . 
to your list now. 


MOST QUOTED P 


Boston New York 


mean EXTRA SALES for 


“The final weeks of t KMcagtent 
a flood of extra dividends” is thé 

cial services. Extra dividends m fn 
Lay any yardstick you care to against The Atlantic. You will see 
that here is <SOUEO over 100,000 whet 
be highly concerti fiaedd ... Consider | 

surveys: In Evanston, Illinois, one out o four Atlantic sub- 
scribers owns a car priced at $2, 
tic subscribers were responsible for 12% of the sales in the 
leading jewelry stofe; in Pittsburgh, the names of 475 out of 


Atlantic's 17Q@subscribers appear in the Directory of Directors; 
one quarter of the first class reservations on a world cruise were 


“Atlantic 


vw we; ss all 

three months of 1936, This tax 
law is going to force many com- 
panies to pay out to shareholders in 
dividends practically all they earn 
this year. It is as certain as any- 
thing in the future can be that the 
final weeks of the current 


.extra dividends. 
ADVANCE COQR 


Ono Lat Ting 


FY FAA © 4a 


DIVIDENDS 
iy 


< 


, 
a“ 


ye 


year will b 
nimous forecast of finan- 


tra purchasing power... 


e\extra dividends will 
facts from recent 


500 or over; in Boston, Atlan- 


. Therefore, add The Atlantic 


ERIODICAL IN AMERICA 


Chicago 


Los Angeles San Francisco 


CIRCULATION OVER 100,000 - Page Rate Black and White $470 


ADVERTISING EXPENSES OF STEAM RAILWAYS YEAR ENDED DEC. 31, 1935 


Adv. Dept. All 
Salaries Other Total 
and Adv. Adv. 
Expenses Expenses Expenses 
$ 63,314 $ 176,856 $ 397,457 
479,395 1,965,162 8,558,458 
Tee a 1,806 2,459 
542,709 2,143,824 8,959,374 
163,967 586,428 2,914,525 
78,455 309,901 1,341,862 
300,287 1,247,495 4,701,987 | 


Interstate Commerce Commission. 


— = : : 
and telephone numbers of the artists | 6,000 instructors and 200,000 students 


in this market. 


No. 1049. Here’s the IEN Plan. 


Industrial Equipment News has is- 
sued this folder describing its edi- 
torial and advertising plan based on 
“what’s new... who makes it... 
where to buy it.” Included is infor- 
mation on the publication’s circula- 
tion, rates and market. 


No. 1034. Seven Keys to an 80 Mil- 
lion Dollar Market. 

Major College Publications have 
issued this survey of student pur- 
chasing power and buying habits in 
24 major universities and colleges. 
Facts are compiled in seven main 
divisions: men’s clothing, women’s 
clothing, equipment, toiletries, travel 


reading habits. 


No. 958. $125,000,000 Worth of 
Advertising Experience. 

A study of the advertising prac- 
tices of Chicago department stores, 
showing the amount of advertising 
they placed in all Chicago news- 
papers from 1920 to 1935. Published 
by the Chicago Tribune. 


No. 1032. Food Markets. 


The tables in this booklet, compiled 
and arranged from reports of the 
1933 Census of American Business by 
the statistical department of the 
Providence Journal-Bulletin, provide 
convenient data and comparisons of 
food sales and distribution in each 
state and 93 major cities of the coun- 
try. 


No. 1031. A Guide to Good Listening. 

This booklet, fifth in a series de- 
signed to acquaint Columbia stock- 
holders with different phases of ra- 
dio broadcasting, contains a list of 
sponsored talent and sustaining pro- 
grams which will pass in weekly re- 
view this season over the Columbia 
Broadcasting System. 


and automotive, food and living, and | 


MORE ELECTROS — 
BEING UTILIZED 
~ IN NEWSPAPERS 


(Continued from Page 34) 
|mats are used for speed in newspa- 
|per production. Newspapers use 
\‘fresh type,’ hence results are bet- 
| ter.” 

| One point requiring emphasis in 
luse of electrotypes is standardization 
of gauge, according to Mr. Speyer. If 
all electrotypers would supply the 
|714, point gauge to newspapers the 
|type high problem would be elimi 
| nated since newspapers could use 
| standard blocks in mounting electros 
Many newspaper plants, particu- 
‘larly in small cities, Mr. Speyer 
|pointed out, are not equipped to 
|handle mats. He also emphasized 
that production represents a smal! 
| part of the total cost, yet plays a vi- 
| tal role. 

Otto R. Wolf, assistant production 
;}manager of the Chicago Tribune. 
also asserted that electrotypes are 
preferred by newspapers. In color 
work. however, mats are used exclu- 
sively, he pointed out, because they 
have to be dried in the form. 


Quality mats, however, are being 


used successfully in newspaper ad- 
vertisements, according to Herman 
Rau, superintendent of production, 


Partridge & Anderson, Inc., Chicago, 
suppliers of both electrotypes and 
matrices. 

The company, he said, has had no 
complaints of shrinkage or dulled re- 
production since development of a 
new direct pressure mat, and reduced 
costs are an important factor. The 
direct pressure mats run about 50 
cents a square inch as compared with 
$1 an inch for electrotypes and 25 
cents an inch for the cheaper variety 
of dry mats. 

He said that variance of depth in 
electrotypes presents a problem for 
newspapers. Selection between mats 
and electrotypes, however, depends 
primarily on the subject, he said. If 
half-tones or Ben Day illustrations 
are used, electrotypes are usually 
best, though, unless the screen 
around 60, direct pressure mats will 
still bring excellent results. 


is 


WTAM completely covers 


“Since we first began using radio nearly seven years ago 
we have concentrated about ninety-nine percent of our 
radio advertising through WTAM. During this time we 
have sponsored 1301 separate Spang broadcasts. One of 
several reasons for the above is the interesting fact that 


our territory which, extends 


from Sandusky to Youngstown and south through Can- 
ton. You may use this letter for any purpose you wish.” 
Very truly yours, 


THE J. SPANG BAKING COMPANY, 
William Spang, V. P.—General Manager 


WTAM 


50,000 WATTS 


NBC Red Network 
CLEVELAND 
Completely programmed by NBC 
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Local Scores 
Add Interest 
to Siwash Yarn 


New York, Oct. 28.—The Siwash 
college football team gave consider- 
able yardage over the weekend to 
home town college teams throughout 
the country when a novel localizing 
box was inserted in the Emerson 
Drug Company’s cartoon series for 
Bromo Seltzer. 

The copy, appearing on sport pages 
in key Sunday newspapers, was pre- 
pared with the names of leading 
home town game participants in a 
box in the upper left hand corner, 
preceding the “Siwash College” 
story. 

When the local game sccres were 
returned, result figures were dropped 
into the box and the advertisement 
presented the local game outcome as 
early as the editorial columns. 


“Siwash Played Too” 


Predate editions carried the same 
form with the names of the local col- 
lege and opponent but without the 
results. The copy was framed 


the Siwash cartoon theme with the 
local box carrying the underline, 
“Siwash Played Too!” and to pick up 
the Bromo Seltzer story through the 
fictional college game to a _ victory 
for “Siwash.” 

J. Walter Thompson 
handling the series. 


, 


Company is 


McAtee with Star 


James S. McAtee, formerly with Sf. 
Louis Globe-Democrat, Omaha World 
Herald, and United Press, has joined 
the circulation department of Minne. 
apolis Star. 


Hill with Lytle 


Lyman Hill, formerly director of 
marketing of The Geyer Co., Dayton, 
has joined J. Horace Lytle Co., Day- 
ton, 


TRU-TONE 
‘STATS 
—NEW! 


"STATS are NOT 

slightly inferior to 
photo prints—not Tru- 
Tone ‘stats — though 
they cost no more. 
Totally new in fidelity, 
Tru-Tone ‘stats bring 
a new range of useful- 
ness at reasonable 
price to Artists, Ad- 
vertising Men. You're 
PAYING for Tru- 
Tones—why not HAVE 
them? Phone for proof. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4/5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salie, 360 No. Michigan 
Ave., STAte $977. 


to 
merge the localized box results into | 


Expert Sees 
Fight Between 
Movies, Radio 


Cincinnati, Oct. 28—Radio and 
movies are locked in an internecine 
struggle, Curtis Mitchell, vice-presi- 
dent and editorial director of Rudio 
Guide, told the Cincinnati Advertis- 
ers’ Club Tuesday. 

“Radio broadcasters are concerned 
with keeping pesple at home so they 
can hear the programs,” said Mr. 
Mitchell. “Movies have exactly the 
opposite ambition—to make films so 
powerful that the public will leave 
its firesides to see them.” 


To put the ghost of a buying 
idea before her, when she is 


on the street 
in shopping centers 
ready and able to buy— 


THAT IS THE PROBLEM 
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Mr. Mitchell took the view that un- 
less radio can create some strong 
new magnet, the movies will emerge 
victorious in the titanic struggle. 
One outcome, he suggested, may be 
invasion of the movie field by radio, 
in an endeavor to sign up much of 
the creative talent. 


Ferguson with KSTP 


C. H. Ferguson, formerly with 
Knox Reeves Advertising, Inc., and 
McCord Co., Minneapolis, has joined 
the Minneapolis sales staff of Station 
KSTP. 


Agency for Bremner 
Bremner Bros., Chicago, have ap- 
pointed McJunkin Advertising Co., 
Chicago, for Elfin crackers. Newspa- 
pers will be used. 
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Hospital Clean, 
Says Copy for 
New Super Suds 


New York, Oct. 29.—Concentrated 
Super Suds, a companion product to 
Super Suds, is being introduced na- 
tionally by Colgate-Palmolive-Peet 
Company, after tests in 13 cities dur- 
ing the past two years. 

The campaign will use newspapers 


and radio, including both network 
and spot announcements. Newspa- 
per advertisements began Sunday, 


: 
4 


Oct. 25, in magazine sections, color 
comics and color rotogravure. The 
company’s Goose Creek Parson pro- 


gram is being used for both the Con- 
centrated and regular Super Suds. 

“Hospital-Clean” is the keynote of 
all advertising on new concentrated 
Super Suds. The copy asserts that 
dangerous germs hidden in laundry 
items are killed by Concentrated 
Super Suds. 


In Blue Box 


Concentrated Super Suds, a granu- 
lated soap, is packed in a blue box, 
as contrasted with the red used for 
regular Super Suds. Initial mer- 
chandising consists of a “two-for- 
one” offer, two packages of Concen- 
trated Super Suds being sold for 21 
cents, while the regular price is 20 
cents each. 

Benton & 
agency. 


Bowles, Ince., is the 
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DRUGS 


Criterion displays 
on selected walls 

in shopping centers 

where there is buying mood 
and opportunity 


THAT IS THE SOLUTION 


Criterion displays are large lithographed post- 
ers placed on framed metal panels on leased 
walls in naborhood shopping centres where 
the buying crowds pass. 


You specify the naborhoods. Criterion Service 
does everything else. There are no set show- 
ings. Each display is built to order. Full color, 
large size, eye-level displays give unusual 


The essence of the Criterion plan lies in the 
fact that all displays are placed in naborhood 
shopping centres where 80% of all retail sales 
are made. The cost is surprisingly small—10c 
per panel per day. 


Send for ‘America Goes to Market’’—an ex- 
planation of marketing through naborhood 
shopping centre units. 


ADVERTISING 


EPPING CENT 
ERS 


CRITERION ADVERTISING CO., INC. 


GRAYBAR BUILDING ¢ 


NEW YORK 


“makes all other forms of advertising and selling more productive” 
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Plymouth Announces 
New Prices for 1937 


Official prices of new Plymouth 
ears for 1937, with safety glass as 
standard equipment on all models 
were annonuced by Plymouth divi- 
sion of Chrysler Corporation, Detroit. 

List prices at the factory in De 
troit begin at $510 for the business 
coupe; $550, business 2-door sedan; 
$595, business 4-<door sedan; $575, de- 
luxe coupe; $625, rumble seat coupe; 
$670, 4-door sedan; $680, 4-door tour- 
ing sedan; $640, 2-door sedan, and 
$650, 2-door touring sedan. 


Porzer Appointed 


Walter K. Porzer has been ap- 
pointed general director of Associ- 
ated Wool Industries, succeeding 
Ernest C. Morse, who has retired as 
general director and will be con- 
sultant to A. W. I. at 386 Fourth 
Ave., New York. 


Joscelyn Transferred 
A. E. Joscelyn has moved from the 
New York office of Free & Peters, and 
their affiliate, Free, Johns & Field, 
Inc., to the Chicago office. W. Don- 
ald Roberts, formerly with Today, 
has joined the New York office. 


Haunt Joins Agency 


William C. Hunt has joined Brooke, 
Smith & French, Detroit. He was 
formerly with Campbell-Ewald Co., 
and D. P. Brother & Co., Detroit. 


Youre Aure to like 


it's always our desire to come 
through for you one hundred 
percent. We have the finest 
modern equipment, and an up- 
to-the-minute organization, with 
a reputation of producing the 
finest engravings, ad-setting and 
printing. Our day and night 
3-in-1 service enables us to 
deliver the finished job —on 
scheduled time—at a definite 
saving of TIME, TROUBLE and 
MONEY. We think and act in 
terms of results. That's why we 
ase successfully serving so many 
of the leading advertising agen- 
cies and advertisers. Let us 
demonstrate the value of Faithorn 
COMPLETE SERVICE to you. 
_Our representative will gladly 
show you samples of our work. 
Simply phone, Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


The production 
on this reduced 
advertisement 
was handled by 
Faithorn Corp. 


THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed,economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 SHERMAN STREET - CHICAGO 
TELEPHONE WABASH 7820 


PONTIAC WINS 
A SALUTE FROM 
GENERAL MOTORS 


Detroit, Oct. 29.—Three thousand 
newspapers will carry the first big 
announcement blast in Pontiac Mo- 
tor Company’s 1937 advertising 
drive next Tuesday and Wednesday, 
Nov. 3 and 4. Thereafter will follow 
an extended dramatic campaign 
based on the theme that Pontiac is 
“America’s finest low-priced car.” 

Larger space and more of it is the 

rule this year for Pontiac. Antici- 
pating heavy buying ahead, and 
with a product newly designed in 
two lines, sixes and eights, to at- 
tract the middle-price field, the car 
will contend that “everything points 
to Pontiac for 1937.” 
Contributing to this demonstra- 
tion, General Motors Corporation 
itself during the coming week will 
salute Pontiac for its “crowning 
achievement of a progressive three- 
year program.” Over the signature 
of Alfred P. Sloan, president of the 
corporation, this congratulatory 
copy will appear in hundreds of 
newspapers. 


Other Media Used 


The magazine list which will be 
used in the first stages of the 1937 
campaign has been somewhat ex- 
panded. Included on the schedule 
are The American Weekly, Collier’s, 
Esquire, Fortune, Good Housekeep- 
ing, Harper’s Bazaar, The New 
Yorker, News-Week, The Saturday 
Evening Post and Time. 

About 10,000 posters will be used 
as the campaign progresses. As an 
added feature, Pontiac will sponsor 
a coast-to-coast radio program featur- 
ing Kathryn Cravens, feminine news 
commentator. 

This extensive campaign follows 
two pieces of teaser copy which saw 
extensive use in a large newspaper 
list. Proclaiming that the coming 
Pontiac announcement was the in- 
dustry’s most important for 1937, 
the advertising highlighted three 
phrases which will be used exten- 
sively throughout the coming cam- 
paign—“bigger cars—better value— 
greater economy.” 

MacManus, John & Adams, Inc., is 
the agency. 


AFA Head Sees 
Flood of Bills 
on Advertising 


Chicago, Oct. 29.—There never 


Jhas been a time when there was 


so great a need for effective organi- 
zation of advertising, E. H. McRey- 
nolds, president of the Advertising 
Federation of America, told mem- 
bers of the Chicago Federated Ad- 
vertising Club today. 

Criticism of advertising is becom- 
ing more and more widespread, and 
it is essential that some authorita- 
tive voice answer for all advertis- 
ing, he said. The next year or two 
will undoubtedly see a flood of new 
legislation, both state and national, 
aimed at hamstringing advertising, 
Mr. McReynolds predicted. Eternal 
vigilance by a national body such as 
the A. F. A., which is able to speak 
for all advertising interests, is re- 
quired. 

A group of prominent railroad 4d- 
vertising men occupied the speak- 
ers’ table with Mr. McReynolds, who 
is advertising manager of the Mis- 
souri Pacific Railroad. 


Progressive Grocer 


Simplifies Census 


The Progressive Grocer, New York, 
has issued the secoad group of re- 
ports showing food sales of stores in 
different fields, for convenience of 
marketers. 

Census reports have been divided 
into two classifications: grocery and 
combination stores, and _ specialty 


DAY AND NIGHT SERVICE 


stores. 


“Hel 
charges 


, weates” and “Situations 


per in., $4.75; 
per in., $4.06;" 
contracts. 


to 6 in., per in., $4.50; 


Wanted, y *30 cents a line, 
All dther qinaetfentions (single ipeertion rates): % inch, 
13 to 15 in., per in., $3.75. 


The rates for this department are as follo 


$2.75; 1 to 8 in., 
to 9 in., per in., $4. 25; 10 to 12 In., 
Write for discounts on term 


HELP WANTED 


POSITIONS WANTED 


Photo Engraving Salesman—experi- 
enced, with active accts., comm. and 
salary. Mr. Freeman, The Hawtin 
Company—19 So. Wells St., Chicago. 
ONE REAL SALESMAN 

See display ad on Page 32. 


Wanted Salesmen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers. Lib- 
eral commissions, good territories. 

Box 859, ADVERTISING AGE, Chicago 


WANTED: Expe rienced business pa- 
per editor to fill vacancy on staff of 
merchandising paper. 30 to 40 years. 
Excellent opportunity for rapid ad- 
vancement, 

Box 897, ADVERTISING AGE, N. Y. 


FACTORY REPRESENTATIVES 
WANTED 
Permanent and profitable connection 
to sales representatives with contacts 
among quantity users of premiums 
and advertising specialties, to sell an 
outstanding line of balloons, rubber 
toys and novelties. Commission basis. 
Box 898, ADVERTISING AGE, Chicago. 


POSITIONS WANTED 


Publishers Representative of wide 
acquaintance in Chicago territory can 
efficiently handle one additional trade 
or class magazine. Address 

Box 835, ADVERTISING AGB, Chicago 


I have sold over $10,000,000 in Adver- 
tising past 20 years. Formerly had my 
own advertising agency. What publi- 
cation can use my services? Know 
all national account executives and 
advertising agency space buyers. 
Box 892, ADV ERTISING AGE, N. Y. 


Advertising copy writer with back- 

ground of creative and diversified ex- 

perience. Want all or part time retail, 

aepasine or direct mail account in 
ica 

Box 896, ADVERTISING AGE, Chicago. 


MISCELLANEOUS 
COSTS LITTLE! DOES WONDERS! 
Newest process eliminates typesetting 
and cuts. Splendid for reproducing il- 
lustrated sales letters, booklets, bulle- 


tins, house organs, testimonials, etc., 
ete. Any size can be furnished. 

500 copies (8%x11) $2.63 
Additional hundred copies 22c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARD 
The kind that build good- Sin and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


G-E to Star 
All-Girl Band 


on Charm Hour 


New York, Oct. 29.—Iodent Chem- 
ical Company is sponsor of a new 
program, “Iodent Dress Rehearsal,” 
to be heard Sundays at 11:30-12 
noon, EST, over the NBC-Red net- 
work. The program, a musical show 
with dramatic skits, will feature Joe 
Rines, Mabel Albertson, and Morton 
Bowes. The agency is Maxon, Inc., 
New York. 

“The Hour of Charm,” sponsored 
by General Electric Company, will 
start on the NBC-Red network Nov. 
2, featuring Phil Spitalny and his 
All-Girl band. The program will be 
heard at 4 p. m., EST each Monday. 
Maxon, Inc., New York, is the 
agency. 

The Democratic National Commit- 
tee, whose headquarters are at the 
Hotel Biltmore, New York, will pre- 
sent a political address on five sta- 
tions of the Mutual net, Monday 
evening, Nov. 2, at 11:15 p. m. to 12 
midnight. 


United Uses Spot 


United Drug Company, maker of 
Rexall products, will use time on 
WMCA, New York, and 200 stations 
throughout the country, for five 
“Magic Hour” stanzas, placed 
through Spot Broadcasting, Inc. The 
series will run from Nov. 3 to 7. 

The Murine Comany, Chicago, will 
present a musical revue entitled 
“Listen to This,” starting Nov. 4 at 
§:30-9 p. m., EST, using the Mutual 
network. The agency is Neisser- 
Meyerhoff, Inc., Chicago. 

A new half-hour program, 
ments You Never Forget,’ spon- 
sored by Larus & Bro. Company, 
Richmond, Va., maker of Edgworth 
tobacco and Domino cigarettes, has 
been released over nine stations, 
through Marschalk & Pratt, Inc., 
New York. The release dates on 
this transcribed program vary on 
different stations from Oct. 22 to 
Nov. 8. 


“Mo- 


Goustin Transferred ; 


Watkins to Economist 


Albert S. Goustin, New York repre- 
sentative of Dry Goods Economist, 
has been transferred to Chicago as 
Western manager. 

Randall Watkins, formerly with 
McGraw-Hill Publications, New York, 
has been appointed Central Western 


manager, with offices in Cleveland. 


FLORIDA MAKES 
BIGGEST EFFORT 
FOR GRAPEFRUIT 


Lakeland, Fla., Oct. 29.—The Flor- 
ida Citrus Commission has begun its 
biggest push to sell Florida oranges, 
grapefruit and tangerines and will 
spend $650,000 in this season. 

F. E. Brigham, secretary of the 
commission, believes the advertising 
will be a strong factor in the develop- 
ment of markets and stabilization of 
prices. 

The commission plans to use 132 
newspapers in 84 cities. The adver- 
tisements will appear on the food- 
buying day once a week throughout 
the season. Full page color adver- 
tisements will also be carried in The 
American Weekly and This Week. 

Radio broadcasts will begin Nov. 1 
over NBC and CBS. Fifteen-minute 
programs will be broadcast three 
times a week for 26 weeks. Harry 
Richman will be master of cere- 
monies and Freddie Rich’s orchestra 
will be featured on the programs. 

Street car cards will be used in 10 


cities, including eight in which no 
newspaper advertising will be car. 
ried. Ten trade periodicals will be 
used to tell the story of Florida 
citrus to hotel and restaurant people, 
wholesalers and drug store owners 


Car Cards, Trade Papers 


Ruthrauff and Ryan, the citrus 
commission’s agency, will begin an 
advertising campaign on canned 


grapefruit and grapefruit to begin 
after the first of the year in Western 
and foreign markets. 

Sales promotion director for the 
commission is L. W. Marvin, while 
Marvin H. Walker is publicity direc- 
tor. 


Celotex Introduces 


New C-X Texbord 


C-X Texbord, a new veneer panel- 
ing for home and office interiors giv- 
ing the appearance of solid wood 
grooved in plank formation, was in 
troduced last week by The Celotex 
Corporation, Chicago. 

Made by applying cabinet wood ve- 
neers to a Celotex base, the new prod- 
uct will provide wood-paneling inter- 
iors at less than a third of the cost 
of solid wood. 


Hold “Shopping Days” 

Tri-State Shopping Days, a new 
civic and merchandising event, was 
held in Pittsburgh, Oct. 22-24, spon- 
sored by Retail Merchants Associa- 
tion, Inc., Post-Gazette, Sun-Tele- 
graph and Press, Pittsburgh. The 
event was held to exhibit new fall 
fashions and merchandise to resi- 
dents of Western Pennsylvania, East- 
ern Ohio and Northern W. Va. 


Join “Register” 

Albert M. Lovell has been ap- 
pointed New York representative of 
Buyers Register, and William O. Hal- 
leran, Jr., Brooklyn representative. 
They will be in the main office, 305 
E. 45th St., New York. Mr. Lovell 
was formerly with Mitchell Advertis- 
ing Agency, Minneapolis. 


Member Station 
Columbia Broadcasting System 


alt: IN Riis 
NASHVILLE > 


Paul H. Raymer Co., 
National Representatives 


Learn 
a lesson fr om 


the Medicine 
Man 


@ He put on a good show, all 
right. And he sold goods. But 
his territory was bounded by the 
flicker of the torches. His cover- 
age was limited to the power of 
his lungs. 

Remember this when you select 
a medium to carry your advertis- 
ing message. Get one that has 
both the power to reach the aud- 
ience you want and the show- 
manship to make that audience 
listen! 


National Representatives, 
Edward Petry & Co., Inc. 


50,000 Watts 


Owned and operated by THE NATIONAL LIFE AND ACCIDENT INSURANCE CO., INC. 


* he J 7 
L Se: 


P< ler BO, 


In short. select 50,000 Watt 
WSM. the station whose show- 
manship means “radio” to a con- 
stantly growing audience of buy- 
ers in the nation’s fastest growing 
section. 


W SM 


Nashville, Tenn. 
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Addresses Sixth Exhibition of 
Toronto Organization 


Toronto, Oct. 29-—The sixth an- 
nual exhibition of the Advertising 
and Sales Club of Toronto opened 
this week on a note of pessimism 
struck by H. A. Bruce, Lieutenant- 
Governor, who asserted that while 
Canada is far ahead of its neighbor 
on the South in the suppression of 
unscrupulous patent medicine adver- 
tisers, it has much to do to improve 
conditions. 

“One such,” said Dr. Bruce, ‘‘con- 
tinues to prosper in the United 
States in spite of the fact that his 
claims were investigated by the 
American Medical Association, who 
found that he was publishing as ex- 
amples of his power to cure cancer 
the case histories of men and women 
who had long since died.” 

Five forums were held in con- 
nection with the exhibition. Bacon 
Brodie, Charter Publishing Co., 
served as chairman of the direct mail 
forum, in which Huntley H. Geddes, 
R. L. Polk & Co., Detroit, analyzed 
six successful campaigns. H. M. 
Warren, National Carbon Co., New 
York, was featured in the ad-build- 
ing forum, and Clyde Eddy, E. R. 
Squibb & Sons, New York and Lane 
Marohn, Robert Gair Co., Brooklyn, 
conducted the packaging forum. 

Bennett Chapple, American Rolling 
Mill Co., Middletown, O., directed 
the campaign planning forum and 
Ilmer Wheeler, Tested Selling, Inc., 
New York, was the leading speaker 
in the sales forum. 

The exhibition included the follow- 
ing: 


1. Around the world in posters. 


2. Fifty leaders of the work from 
the International Direct Mail Adver- 
tisers Association. 

3. Effective publication advertise- 
ments of the year. 

4. Representative work of com- 
mercial artists. 

5. Photographs of 
photographic models. 

6. A survey of old time advertis- 
ing, as contrasted with that used to- 
day. The feature sales talk for one 
of the early cars was “It saves the 
hay and oats horses eat.” An adver- 
tisement of Hobberlins of 1895 gave 
four views of a pair of men’s trousers 
in which the wearer could “stoop, 
bend, stand or sit” with “ease.” But 
an Eaton advertisement of 1886 show- 
ing the ladies in voluminous under- 
wear brought the most laughs. 

7. Typical advertisements from 
the leading agencies and publishing 
houses. 

8. An old Washington printing 
press 140 years old, loaned by Print- 
ers Supply Co., Toronto. 

9. Poster advertising, represen- 
tated by the familiar, beautifully 
tinted “sunset” rose, by the Poster 
Advertising Association of Canada. 


commercial 


Account for Gutman 


Gutman, Inc., Wheeling, W. Va., 
has been appointed by Wheeling Ma- 
chine Products Co., maker of line 
pipe and tubing couplings. Trade 
journals will be used. George F. 
Knittle is account executive. 


Ewing Sells Interest 


Norris Ewing, general manager of 
the Globe-News Publishing Co., oper- 
ating daily newspapers in Amarillo 
and Lubbock, Tex., has sold his inter- 
est in the company to Gene A. Howe, 
publisher. 


Tell Business Story 


Associated Industries of Massachu- 
setts has launched a promotional 
campaign in Boston, Springfield, 
Worcester, Fall River and New Bed- 
ford to tell the public what industry 
is doing. 


Ross Roy Moves 


Ross Roy Service, Inc., Detroit, has 
moved to larger quarters at 2751 E. 
Jefferson Ave. 


Sala 


F. 


A ike: 
PINEAPPLE .<' » 


Steal ai 
Ss 
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A floor bin, well designed 
and constructed, is a power- 
ful merchandiser—takes the 
product out of hiding and 
puts it within easy reach of 
the consumer. This Libby's 
Sliced Pineapple floor bin, 
lithographed in full color, 
holds 36 large cans. 


ee 


MERCHANDISING KNOWLEDGE 
CREATIVE ABILITY @e PRODUCTION SKILL 


GIVE HOUSEWIFE 
TIPS ON CANNED 
FOOD SELECTION 


Seattle Distributor , Launches 
Education Move 


(Picture on Page 43) 

Seattle, Wash., Oct. 29.—Asserting 
that a problem for the housewife 
exists in selecting canned goods from 
the multitudinous brands and grades 
offered, National Grocery Company, 
Seattle, has launched a novel educa- 
tional campaign urging housewives 
to build up a “food fact file.” 

Large newspaper display space is 
being used to carry the various grade 
interpretations of the Reliance brand 
distributed by the company and de- 
scribing their most advantageous 
uses. Extensive store display ma- 
terial has been distributed to aid in 
merchandising the campaign. 

The newspaper copy describes the 
various types of canned food prod- 
ucts in box form with dotted borders 
to encourage the housewife to clip 
the listings and file them for per- 
manent reference. 


Picking Is Problem 


“Look over the shelves in your 
favorite grocery store,” the copy ad- 
dresses housewives. “You'll see hun- 
dreds of different kinds of canned 
foods, with different labels. Your 
problem is to select from these ones 
which offer you the best value— 
which are most satisfying to your 
taste and most wholesome and nutri- 
tious for your family. 

“In order to do this correctly, 
there are many facts you need to 
know about canned foods—how to 
determine various grades—how to 
distinguish different sizes of cans— 
how to prepare each variety of 
canned food for serving—which style 
or kind of any particular canned 
food, such as peas, beans or corn, 
should be selected.” 

Information supplied in the series 
includes not only quality selection, 
but recipes and suggestions for ad- 
ditional uses of the products. 

While stress is laid on the com- 
pany’s brand, the section on peas, 
for example, explains that while size 
1 is the most expensive, sizes 2, 3 and 
4, in the size range from 1 to 5, are 
“more flavorful.” Medium sizes, 2 to 
4. are best, the description continues, 
served buttered or creamed as a vege- 
table dish or with carrots and in 
souffles. 

Value of the liquid in the cans also 
is pointed out. 


Tells Juice’s Use 


“The liquid in the cans contains 
valuable minerals, so should never 
be thrown away,” the housewife is 
told. “Where it is not served with 
the peas, it can be used to give body 
and flavor to soups and gravies.” 

The newspaper copy carries a 
coupon offer of a convenient con- 
tainer in which to file the clipped 
series. Six labels are required to 
procure the container. 


Manney Not to Shift 


While the Chicago office working 
group of Campbell-Ewald Co. is be- 
ing expanded, Russell Manney, of 
the Detroit new business department, 
will not become manager, W. W. 
Lewis, vice-president and general 
manager of the agency, advises AD- 
VERTISING AGE. 


Nehi to Use Spot 
More than 100 stations will be used 
by Nehi, Inc., Atlanta, in a half-hour 
spot program starring Jack Dempsey 
and sports celebrities to be released 
about Jan. 1. James A. Greene & Co., 
Atlanta, is the agency. 


Coward in New York 


Charles J. Coward, for the past 
four years radio director of Moss 
Chase Company, Buffalo, has joined 
the radio staff of Ralph H. Jones 
Company, New York. 


Gas Companies 
Urged to Cash 


in on Campaign 


Atlantic City, Oct. 29.—Expanded 
advertising efforts by local gas com- 
panies to capitalize on the national 
co-operative drive were urged at the 
18th annual convention of the 
American Gas Association here this 
week. 

Success of the campaign, it was 
pointed out by T. J. Strickler, Kan 
sas City, Mo., chairman of the na- 
tional campaign and Henry Ober- 
meyer, assistant to the vice presi- 
dent of Consolidates Edison Com- 
pany, New York, is contingent on 
more effective local tie-ins. 


Plan Region Meetings 


While the national drive has pro- 
duced a definite stimulation of gas 
consumption, the speakers empha- 
sized, many companies throughout 
the country have failed to “cash in” 
on the co-ordinating opportunities 
offered and have lost a large share 
of the possible benefits. 

Emphasizing the need for long 
range planning on institutional ef- 
forts in the utilities field, Mr. Ober- 
meyer made a flat suggestion that 


all gas companies double their ap 
propriations for 1937 as “insurance 
for the future.” 

A nation-wide series of regional 
meetings will be held by the A.G.A. 
and local gas companies to work out 
better local tie-ins with the half mil- 
lion dollar national drive, Mr. 
Strickler announced. 


Radio Group Meets 


Members of the North Central Sec- 
tion of the National Association ot 
Broadcasters’ Sales Managers Di- 
vision will meet in Chicago Nov. 10 
at the Sherman Hotel, J. Buryl Lot- 
tridge, KFAB-KOIL-KFOR, Omaha- 
Lincoln, general chairman, = an- 
nounced. 


Nugent, Roberts Advanced 


A. H. Nugent, formerly assistant 
general manager of sales, packers 
cans, American Can Co., New York, 
has been appointed general manager 
of sales, packers cans. R. M. Roberts 
has been appointed assistant to Mr. 
Nugent. 


Whiteway’s New Post 


Stanley Whiteway, formerly with 
Washington Herald and Post, has 
been appointed by Proctor & 
Schwartz, Inc., Philadelphia, drying 
and textile machinery, in charge of 
the re-organized advertising depart- 
ment. 


ELEC 


markets—and you can! 


in Hollywood. 


neat package. 


NEW YORK 


TION 


FLASH! 


It's in the bag for the party that controls the elec- 
toral votes in these doubtful key areas.— — — — 
How’s YOUR campaign coming? You can win 
hands down if you can swing these important 


WOR area—Lots of voters here — don’t 
know how many. You wouldn't care anyway— 
but you would be interested in the fact that they 
and their families eat almost a fourth of all the 
food consumed in the U. S. 


DON LEE SYSTEM area—the 


Golden Group covers a doubtful state in the elec- 
tion but a sure shot for sales and a billion and a 
half dollar market. And that’s a lot of money even 


MICHIGAN NETWORK area 
means most of the best of Michigan. My, but 
wouldn'‘t Mr. Hamilton or Mr. Farley like to be as 
sure of this state as you can be, if you get the idea. 
Programs, ideas, merchandising, stations—it's a 


WIRE area—the Heart of Indiana! Those 
Hoosiers are individualists. It’s hard to tell how 
they'll vote. But we can tell you what station they 
listen to—Plug” Kendrick takes care of that. 


William G. Rambeau Company 


Radio’s First Special Representatives 


CHICAGO 


___._._ SAN_FRANCISCO 
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New Chrysler 


Showroom Has 
Revolving Floor 


New York, Oct. 29.—What is 
declared to be “the world’s most 
modern automobile showroom” will 
be opened Nov. 7 in the Chrysler 
Building. 

The Chrysler International Auto- 
mobile Salon, as it is called, occu- 
pies part of the first and second 
floors of the building. 

Featuring this country’s first re- 
volving showroom floor, the new 
salon embodies many new design 
and mechanical ideas. It will have 
the world’s largest installation of 
invisible glass; scientific lighting to 
eliminate glare; escalators to carry 
people to the second floor display; 
a motion picture display rom; win- 
ter and summer air conditioning, 
and other features. The _ entire 
project covers more than 20,000 
square feet of floor space. 

A press preview of the new salon 
and the 1937 cars will be held the 
afternoon of Nov. 4. On Nov. 5 and 
6 the salon will be viewed by New 
York business leaders, and on the 
next day will be officially opened to 
the public. 


Spends $2,000,000 
on New Elevators 


Marshall Field & Co., Chicago, will 
spend approximately $2,000,000 to re- 
place the elevator system, F. D. Cor- 
ley, president, announced. 

Five new elevators have begun op- 
eration, leaving forty more to be re- 
placed, the set of escalators taking 
the place of five elevators. 


“Florida Cattleman” Out 


The Florida Cattleman has been is- 
sued by the Florida Cattleman’s As- 
sociation, Kissimmee. J. E. Williams 
is manager. 
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K RETAIL TRADING AREA 
MAP OF THE UNITED STATES 
Only map of it’s kind SEND FOR CIRCULAR 


veee sr. HAGSTROM COMPANY yoax 


All types including New 10 ounce, 110-v., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio interi Net f. 
Cool running. Provision for any mounting—eny position. 
Sareea > 5.8.15 or $1.10 in thousand lots. 
TURNTAGLES, TOO 


MANUFACTURING CO. 
CICERO, Tit 


185) S. 52nd AVE. 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $250 Single 
From $4090 }ouble 
Suites trom $6.00 to $15.00 
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JOHN Lt. HORGAN - MANAGING DIRECTOR 


Retail Lineage 


Is 10 Per Cent 
Ahead of 1935 


Chicago, Oct. 30.—Despite the fact 
that retail business last fall set a 
high mark, business currently is run- 
ning appreciably ahead of 1935, the 
ADVERTISING AGE Index of Retail Ac- 
tivity indicates, 

The Index shows retail activity for 
the week ended Oct. 24 was 10.1 per 
cent greater than during the corre- 
sponding week of 1935, while 1936 to 
date is running 6.1 per cent ahead of 
the corresponding period of last year. 

The Index is based upon the total 
volume of retail display advertising 
carried by all of the newspapers in 
67 major cities, and reports cover a 
comparable seven-day period, begin- 
ning with Sunday and ending with 
Saturday in each week. 


Substantial Gains Shown 


For the week ended Oct. 24, total 
retail lineage in all the newspapers 
of the 67 cities measured was 
20,294,693 lines, compared with 18,- 
430,062 lines in the same cities dur- 
ing the corresponding week of 1935. 
This is an increase of 1,864,631 lines, 
or 10.1 per cent. 

For the year to date, comprising 
43 weeks, the 1936 figure in these 
cities is 733,667,425 lines, compared 
with 691,238,777 lines for last year. 
This is an increase of 42,428,648 
lines, or 6.1 per cent. 

Retail newspaper lineage is used 
as the basis of the Index of Retail 
Activity because of the close affinity 
between the current volume of re- 
tail business and the current vol- 
ume of retail newspaper advertising. 


40 Gains, 3 Losses 


Thus far this year increases over 
1935 have been registered for all but 
three of the weekly periods, as the 
following table, giving the record of 
gain or loss over 1935 for each 
week, reveals: 

Per Cent 


Difference 
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Detailed figures for each of the 
cities measured are given in the tab- 
ulation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities ‘are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


N. C. Would Advertise 


North Carolina State Board of Con- 
servation and Development will seek 
an appropriation of $200,000-$250,000 
from the next General Assembly in 
connection with a campaign to at- 
tract industrial and tourist business. 


Edition for Guests 
Evening News, Cadillac, Mich., is- 
sued an open house number Oct. 16, 
and distributed the edition to visit- 
ors to the new plant. 
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Index of Retail Activity in67Z Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1936, by Advertising Publications, Inc.) 


% Gain % Gain 


43-Week 43-Week 43-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended Ended Gain or 
City Oct. 28,1933 Oct. 26,1935 Oct. 24, 1936 1933 1935 Oct. 26,1935 Oct. 24,1936 Loss 
PSS Oe a re 10,377,322 12,568,784 13,558,299 + 30.7 +7.9 308,882 445,802 + 44.3 
SO aE ee ee 12,657,023 13,364,965 ane + 5.6 297,710 343,252 +15.3 
Birmingham, Ala. y , -apeietpeaath ie 9,436,728 10,660,580 ma +13.0 191,772 237,202 + 23.7 
Boston, BEGSS. ..cccsese 15,057,943 16,767,582 17,081,909 +13.4 +1.9 519,394 524,043 +0.9 
Bridgeport, Conn. .... .scccoes 8,968,380 9,616,048 ae +7.2 85,764 90,384 +5.4 
SS i 10,005,884 13,589,704 13,902,268 + 33.9 +2.3 394,450 409,094 +3.7 
Comeen, Boye saacce 3,584,946 3,396,566 3,381,736 —5.7 —0.4 99,466 83,741 —15.8 
Cee See, 2H, ccckias “eeecbede 3,844,414 4,141,116 ae +7.7 98,308 107,478 +9.3 
Chattanooga, Tenn. 4,402,439 6,171,126 5,554,725 + 26.2 —9.9 252,496 126,511 —49.9 
Chicawe, TH. ..0...c00 20,115,508 22,634,079 25,029,708 +24.4 +10.6 609,096 734,617 + 30.7 
Cincinnati, O. ..ccccece 12,217,007 13,280,945 13,779,217 +12.8 + 3.8 344,570 347,979 +0.9 
Cleveland, O. ......e.. 12,221,840 14,944,430 16,416,670 + 34.3 +9.9 432,691 466,745 +7.9 
Dallas, Tex. .......... 12,758,976 15,484,479 16,602,679 +30.1 +7.2 449,623 462,663 +2.9 
SS eee ee es 10,109,498 11,056,310 11,220,024 +10.9 +1.5 256,214 330,540 + 29.0 
Denver, Colo. ..«csress 7,228,578 8,491,364 8,363,166 +15.7 —1.5 195,048 204,340 +4.8 
Des Moines, Ia. ....... 4,608,302 5,265,944 5,241,712 +13.7 -—0.5 136,441 126,401 —7.4 
Detroit, Mich. ....ees-s 12,826,246 16,802,359 17,692,348 + 37.9 +5.3 504,211 518,771 + 2.9 
Kae Reeeeeenes waabelaae 5,714,940 5,965,354 ; + 4.4 141,176 188,650 +33.6 
Evansville, Ind. ...... 6,762,196 10,020,766 10,777,592 +59.4 + 7.6 363,818 411,684 +13.2 
Fall River, Mass. ..... ..ssececs 2,658,410 2,876,726 a +8.2 67,258 69,483 +3.3 
Flint, Mich. ........... 5,070,883 6,871,774 7,564,440 +49.2 +101 158,368 216,328 +36.6 
eS a EE eee 3,108,322 4,295,565 5,104,732 +64.2 +18.8 127,498 177,057 +38.9 
Grand Rapids, Mich. 5,394,354 7,174,254 7,744,740 + 43.6 +7.9 180,040 245,126 + 36.1 
Greenviiie, B.C. cccess 3,855,419 5,061,829 5,053,950 +31.1 —0.2 119,222 135,994 +14.1 
a 5 8,966,358 10,660,958 11,966,281 +33.5 +12.2 265,216 327,886 + 23.6 
SGIRREETS, ENE. cece veesenes 13,609,423 14,730,516 és +8.2 355,279 468,216 +31.8 
were Cath, Di Gs cicces sd acesos 1,869,690 1,958,581 nn +4.8 55,810 50,143 —10.7 
Kansas City, Kans. .... 1,497,594 1,837,997 2,019,528 +34.9 +9.9 50,330 49,245 —2.2 
Knoxville, Tenn. ...... 5,106,400 7,285,212 8,050,463 +57.7 +10.5 219,982 205,814 —6.5 
Little Rock, Ark. .... 5,959,310 7,631,586 7,737,063 +29.8 +1.4 183,260 182,686 —0.3 
LE Pe pce Aarne annsbeis 8,295,000 8,305,766 e: +0.1 232,204 219,800 —5.4 
Manchester, N. H. 2,341,582 2,903,991 2,879,463 + 22.9 —0.9 67,820 84,268 + 24.3 
CO ee ee 9,144,968 9,279,624 or +1.5 258,860 272,776 +5.4 
Milwaukee, Wis. ..... 11,490,316 10,887,080 12,527,928 +9.0 +15.1 394,749 427,269 + 8.2 
Minneapolis, Minn. .... 10,752,959 11,646,200 12,383,426 +15.2 +6.3 311,986 337,677 +8.2 
New Bedford, Mass. .. 2,216,284 2,605,246 2,655,064 +19.8 +1.9 72,534 72,288 —0.3 
New Orleans, La. ..... secscccce 14,860,612 16,175,545 +8.8 357,365 461,367 +29.1 
OO CONE, Wee. Bsbdo036% #0 oeedas 48,183,583 53,737,302 +11.5 1,421,684 1,554,807 +9.4 
MPOOMIOM. TDs vcacise eovseves 5,774,665 5,712,559 —1.1 173,859 179,719 +3.4 
PPPOE CO Katieeerea: <4/ae6'eee 7,748,874 7,984,312 +3.0 188,706 198,786 +5.3 
Oakland, Calif. ........  .....ses 6,198,719 6,460,594 +4.2 150,771 188,166 24.8 
Oklahoma City, Okla... ........ 8,633,849 9,308,121 ‘ +7.8 205,562 201,544 —1.9 
PONE OEE bce tncecins war bewes 8,995,413 9,120,282 <s +1.4 179,266 261,688 + 45.9 
PRIUGAGSGIDRIGC, PR. 2.2006 esdevevse 23,224,384 23,877,917 ot ax +2.8 680,569 645,004 —5.2 
Phoenix, APis. ..céscic 5,399,310 5,992,641 6,134,558 + 13.6 +2.4 144,312 145,292 +0.7 
Pittspuragn, PR. ciceces 18,889,304 19,233,556 19,309,968 2.2 +0.4 489,734 596,708 + 21.8 
Portland, Oreg. ....... 7,160,246 8,633,376 10,122,062 +41.4 +17.2 217,896 307,944 + 41.3 
Providence, R. I. ...... 9,665,069 11,192,629 11,084,662 +14.7 —0.9 338,496 338,961 +0.1 
Maem. “TEL. és000 0s -oeanecen 9,857,288 11,090,196 nee +12.5 265,804 273,742 +2.9 
Rochester, N. Y. ....«-s 12,190,670 14,677,734 15,278,044 + 25.3 + 4.1 363,539 401,919 +10.6 
Rock Island-Moline ... 5,206,320 6,252,936 7,059,026 + 35.6 +12.9 151,284 193,816 +28.1 
Sacramento, Calif. 5,709,146 8,048,165 8,607,810 +50.8 +6.9 158,179 193,974 + 22.6 
Bee. ANCONIO, TOE. .6ic  acescace 4,625,329 5,365,023 ad +15.9 105,966 126,210 +19.1 
San Diego, Calif. 10,100,539 10,945,736 11,744,552 +16.3 +7.3 79,832 329,098 +17.6 
San Pranciaco, Cat. «6 issrvsers 11,771,416 12,905,308 re + 9.6 293,414 312,978 +6.7 
*Seattle, Wash. ...... 8,184,904 8,238,846 8,312,026 +1.6 +0.9 227,822 203,392  —10.7 
BOUth BONG, BMG. wvccce Kwéeeess 6,870,459 7,326,576 ois +6.6 193,606 213,526 +10.3 
Spokane, Wash. ....... 4,333,721 5,549,123 6,098,143 +40.7 +9.9 143,066 170,548 +19.2 
St. Liowis, Mo. .éi.ccces 12,621,290 14,041,345 15,050,570 +19.2 +7.2 393,625 403,985 + 2.6 
St. Paul, Minn, .......+ ssessoes 9,891,036 10,819,237 +9.4 253,721 317,497 +25.1 
SP eorrces 9,811,104 10,428,383 - +6.3 239,904 280,119 —-+16.8 
TOPO: WR, asccscoe senseses 4,642,337 5,590,905 ... 20.4 126,014 151,038 +19.9 
| rere 4,050,144 4,986,410 4,697,788 +15.9 —5.8 115,444 112,966 —2.1 
Toronto, Ont., Can. 16,707,505 18,659,444 17,833,115 +6.7 —4.4 453,619 469,802 +3.6 
Washington, a a 20,131,187 29,738,489 32,839,545 +63.1 +10.4 742,303 843,308 +13.6 
Worcester, Mass. ..... 7,965,829 10,283,925 10,507,073 +31.9 + 2.2 336,480 329,371 —2.1 
ZOUNBEtOWR, O. nnccvesn seaccess 8,140,248 7,877,816 nee —3.2 236,674 185,465 —21.6 
BUG avasavivied #e0resae0% 691,238,777 733,667,425 ‘ +6.1 18,430,062 20,294,693 +10.1 


*Post-Intelligencer suspended since 


Aug. 13, 1936. 


Plan Blue Book 
of Air Conditioning 


Domestic Engineering, Chicago, 
will issue Air Conditioning Blue 
Book in March, 1937. 


A complete directory of manufac- 
turers of all types of air condition- 
ing will be one feature. A distribu- 
tion of 17,000 is planned. 


Dress Chain to Federal 


Jane Engel, Inc., New York, semi- 
national dress chain, has appointed 
Federal Advertising Agency, New 
York. Newspapers and class maga- 
zines will be used. Charles M. Free- 
man is account executive. 


Plans Oyster Bulletin 


A department of buyer relations 
has been established by Oyster Insti- 
tute of North America, Washington, 
D. C., and will be headed by Dr. 
Lewis Radcliffe, director. The new 
department will publish a monthly 
bulletin for oyster buyers. 


Keightley Again Head 


of Canadian Advertisers 

B. W. Keightley, advertising man- 
ager, Canadian Industries, Ltd., was 
re-elected president at the Associa- 
tion of Canadian Advertisers’ annual 
convention in Toronto, Ont., last 
week. 

Robert E. Jones, General Foods, 
Ltd., was elected vice-president, with 
Glen Bannerman, Hudson Motors of 
Canada; A. J. W. Loader, The Bor- 
den Co., Ltd., and H. S. Van Scoyoe, 
Canada Cement Co., re-elected to this 


post. G. S. H. Carter, Toronto Gen- 
eral Trust Corporation, was re- 


elected treasurer. 


New Digest Is Out 


Business Man’s Digest, a monthly 
which will digest leading articles in 
business publications, has been 
founded in Chicago. The annual sub- 
scription is $5. 


F sation to WGH 


Leon Fowler, Richmond, Va., has 
joined the sales department of Sta- 


tion WGH, Newport News, Va. 


Osmond to Sales Staff 


William J. Osmond has been added 
to the sales staff of Burke, Kuipers & 
Mahoney, Inc., New York, newspaper 
representatives. He has served in 
other departments of the firm since 
1928. 


Foote to Imperial 


Robert Foote has been appointed 
advertising manager of Imperial Fur- 
niture Co., Grand Rapids, Mich. 


STOCK 
PHOTOS 


our file every month. The price 
releases protect you. 


Ready-to-use Stock Photographs with plenty of SNAP that will REPRO. 
DUCE. Any subjects submitted on 10 days approval by mail from the 
largest file of quality photographs. Hundreds of subjects being added to 


of each is the standard $10.00. Model 


351 E. OHIO STREET, CHICAGO, ILLINOIS. SUPERIOR 6064 


SHIGETA-WRIGHT unc. 
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Covers Every Field 


The Market Data Book contains 85 
separate sections giving basic mar- 
ket and media information about 
every important field of trade and 
industry. An idea of the extent of 
the statistical and marketing infor- 
mation presented in the volume can 
be secured from running through this 
list of section titles. 


Advertising and Merchandising 
Alcoholic Beverages 
Automotive Industry 

Aviation 


Baking 

Banking and Financial 

Beauty Shops, Toilet Articles 
Bottling, Beverages. Soft Drinks 
Brewing and Malting 

Brick and Clay Products 
Building 

Business Reference Publications 


Canada 

Canned Foods, Fisheries 

Cement and Quarry Products Industries 
Ceramics and Glass 

Chemica! Process Industries 

Cleaning and Dyeing 

Clothing—Men’‘s and Boys’ 

Coal 

Confectionery 

Conventions 


Dairy Products, Produce 

Drugs 

Drv Goods, Department and General 
Stores 


Electrical 

Electric Refrigeration 
Engineering Construction 
Exports and Imports 


Farm Operating Equipment 
Fertilizers 

Florists 

Flour Milling 

Funeral Directors 

Furniture and House Furnishings 


Gas 
Grain and Feed 
Groceries and Meats 


Hardware 
Hospitals, Nursing, Institutions 
Hotels, Restaurants, Clubs 


Industrial and Commercial 

Insurance 

Iron and Steel, Other Metals and Alloys: 
Meta! Working 


Jewelry and Optical Goods 
Knit Goods: Underwear and Hosiery 


Laundries 
Lumber 


Machinery 

Marine, Shipbuilding: Power Boats 
Meat Packing, By-Products 

Medical, Dente] 

Metal and Non-Metallic Mining 

Mill and Factory Supplies 

Motion Picture Industry, Amusements 
Municipalities and Counties 


Oil, Petroleum 


Paint and Varnish 

Paper, Paper Products 

Photography 

Plumbing. Heating. Ventilating and Air 
Conditioning 

Power Plants 

Printing, Publishing 

Purchasing 


Radio, Talking Machines, Pianos 
Railroads, Steam 
Refrigerating Industries 


Sheet Metal and Warm Air Heating 
Shoes and Leather 

Soaps, Detergents, Sanitary Products 
Sporting Goods, Toys 

Stationery, Office Equipment 

Sugar 


Textiles 

Tires and Rubber 

Tobacco 

Traffic, Packing and Shipping 
Transit Industry 


Warehousing and Distribution 
Welding 

Women’s Garments. Millinery 
Woodworking 


The Market Data Book is not a new 
Publication. It has been published 
for more than 15 years, and thou- 
sands of merchandising, sales and 
advertising executives, as well as 
advertising agencies, have found it 
invaluable. We guarantee that the 
new 1936-37 edition will surpass all 
Previous editions in quality and thor- 
coughness of editorial content. 


Make Sure of Getting Your Copy 
of This 


Great Reference Book Now 


The 1936-37 edition of “The Market Data Book” is now going to press. Copies will be ready 
for distribution early in November. As with previous editions, copies will not be sold, but will 
be distributed without charge to all regular subscribers to INDUSTRIAL MARKETING, the 
monthly magazine for industrial merchandising, sales and advertising executives. 


To guarantee receiving your copy, enter your subscription now, because once the press run 
has been determined it will be impossible to secure additional copies. 


What“‘The Market Data Book” Contains 


As its name im- 
plies, The Market 
Data Book is a 
complete market 
guide to every 
imaginable field of 
trade and industry. 
It has been the 
standard reference 
work of sales man- 
agers, advertising 
managers, advertis- 
ing agencies, sales 
promotion man- 
agers and others 
for more than 15 
years. 


It contains three 
broad types of 


thing you want to 
know about any 
field of trade or in- 
dustry is available 
in one place, with- 
out the necessity 
for cross reference 
to some other part 


of the book. 


An indispensable 
service 


The Market Data 
Book does not do 
original research. 
It confines itself 
exclusively to the 
important task of 
collecting, editing 


statistical and re- 
search material: 


1. The basic in- 
formation about every market, such as total value of products 
produced, number of manufacturing plants, number of wholesale 
and retail outlets, distribution of sales volume and plants by 
states, break-down of products made or sold, types of machinery, 
materials and supplies used in the industry, buying habits of the 
industry, busiest season of the year, etc., etc. 

2. Every detail you need to know about every business paper 
serving any particular industry, including name and address of 
publication, subscription price, circulation, frequency of issue, 
advertising rates, size of page, year of establishment, classification 
of readers by position or kind of business, etc., etc. 

3. A complete descriptive list of market data information which 
can be secured from business publishers serving each field, so that 


you can make a more thorough investigation of any field, if you 
care to do so. 


All information about any field is in ONE place 


The Market Data Book is so arranged, by markets, that every- 


Here are a handful of the fact-filled pages—more than 250 of them—which appear in the 1936-37 edi- 
tion of The Market Data Book. These pages are greatly reduced from their original 9 by 12 inch 
size. They are extremely readable, and scientifically arranged for quick, easy reference. 


and correlating 
every bit of exist- 
ing data about a 
market or an in- 
dustry. Reports of the Bureau of the Census, Bureau of Foreign 
and Domestic Commerce, the Department of Agriculture and 
the numerous other governmental bodies, plus market research 
reports of trade associations, industrial and commercial organi- 
zations, business papers, and research organizations, are analyzed 
and summarized, so that the reader of The Market Data Book 
gets—in one volume—a summary of every bit of available statisti- 
cal and research material. 


You will find The Market Data Book being used constantly in 
your office, because it is the handiest reference book of its kind 
ever published. 


A big book of more than 250 pages 


The Market Data Book is not a “booklet” or “leaflet.” It 
is full 91/2 by 121/4 inches in size, and contains more than 250 
pages. It is handsomely and durably bound in cloth and 
paper, and weighs almost three pounds. It will make a beau- 
tiful and INTENSELY USEFUL addition to your business library. 


How to Get YOUR Copy of This Book 


You can have this 250-page book, filled with factual material and statistical data, absolutely 
free, with a year’s subscription to INDUSTRIAL MARKETING at the regular low rate of $1 


a year. INDUSTRIAL MARKETING, 
the only publication devoted exclusively 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 


to the problems of merchandising, sell- 
ing and advertising to industry, is alone 
worth many times this small sum. With ING 60 sic in svanndacbecnyesaeusseahinedhseeusenksesvekieesss ee 
The Market Data Book being supplied 
to subscribers without additional 
charge, the bargain is too good to miss. 
Fill out the coupon now. . ... . 


and send me my copy of The Market Data Book as soon as it is off the press. | 


' 
| Enter my subscription for one full year, starting with the November issue, 
| I enclose $1 in full payment. 


COE i vad i cae ce creensss500deeee ska sueekeueeieepepees beeen 


Street Address 
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‘ Sales Meeting—1 


Don’t give the salesmen the old line about making 
more calls! ... Give ’em a new line of News adver- 
tising so they can make more sales when they call— 
and you can call off some of the sales meetings! . . ¢ 
Because The News calls on two-thirds of New York 


at one time, calls the attention of the trade and 
the public to your product, calls forth the best in 
any salesforce. Suppose you give us a call—soon! 


THE_& NEws 


NEW YORK'S CTURE NEWSPAPER 
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November 2, 1936 


ADVERTISING AGE 


THEME TOWER OF NEW YORK FAIR 


4 ~ 
me 


ore 
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Architect's conception of 250-foot structure to dominate 1939 


exposition. 


MR. SLOAN RECEIVES SOME GOOD NEWS 


LL 


General Motors president (center) smiles at a remark by M. E. Coyle, president 
of Chevrolet, W. E. Holler, Chevrolet vice-president and general sales manager, 


listens in. 


EXPLAINS MEANING OF LABELS 


PHOTOGRAPHIC. REVIE 
OF THE WEEK 


ADVERTISERS DON'T GET ALL OF THE GOOD PHOTOGRAPHS 


Prize winning photo which showed in Chicago last week after a stand in New York. Rodvogin's baby and most of the other shots 
in the U. S. Camera Salon will appear in U.S. Camera Annual, published by William Morrow & Co., and edited by T. J. 
Maloney. 


CLEVELAND MEDIA GROUP REPRESENTS ALL INTERESTS 


Newspapers, radio, outdoor and agencies are represented by this group. (Story on Page 14.) 


BUICK LETS MOTORISTS IN ON A LITTLE SECRET 
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Final Miig ets National Sig. 


Many manufacturers believe that they can 
become national advertisers only by spend- 
ing large sums of money. This is not true. 
National advertising should be regarded in 
terms of people—in terms of the markets 
and business opportunities that people 
represent. So forget the popular fallacy of 
the dollar mark and think in terms of 
National Geographic Magazine and those 
first-million families of America who re- 
spect and read it, and read it again. Then 
let this be an invitation to those manufac- 
turers who. feel the need of national 
advertising but fear its cost. 


This one Magazine is a national market in 
itself. Between its covers delve the best 
customers in every American town with 
more than 100 white families. Here are 


Sell the First Million First 


hzine — a Complete Market ing 


loyal attention, true interest, active desire, 
and the means to satisfy all three. Here 
are the right people who will read the right 
message about the right product. Here are 
direct sales, inquiries, public acceptance, 
and dealer influence. Here are more than 
a million readers who influence other 
millions. 


National Geographic Magazine offers you 
a national circulation in excess of one 
million, a rate that enables you to do 
consistent advertising at low cost, and 
provedly effective merchandising support 
at the point of sale. 


Why not discuss how to become a national 
advertiser. at low cost with a National 
Geographic representative? 


NATIONAL GEOGRAPHIC MAGAZINE * Washington, D. C. 
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